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Your 
shirts are 
your 
showcase 


Is he modeling your shirts day after day? 


We don’t know about the young lady’s ability as a 
photographer, but we are sure of one thing—you'll 
wind up with a mighty sweet profit picture if he 
models your shirts day after day! 

That’s why it’s good business to give his shirts the 
finish they need and he wants... the VELVET RAINBOW 
feel and finish. With this high-quality starch you 
can be sure of a perfect job every time. Collars and 
cuffs come out crisp, yet pliably comfortable... bodies 
handsomely smooth, yet wonderfully soft. 


Best of all, you can produce these results for less than 
one penny for every five shirts. Call your jobber 
today for a trial drum of dependable VELVET RAINBOW 

. the starch that helps bring back steady repeat 
business. 

e - e 

Watch your local paper for more showing dates of 
the Quentin Reynolds ‘Operation Success’’ show, 
arranged by Huron and promoting your professional 
laundry service. 


VELVET RAINBOW STARCH 


GUARANTEED 50% 


THE HURON MILLING COMPANY 


MICHIGAN. Sales Offices: 9 PARK PLACE, NEW YORK 7; 161 E. GRAND AVE 
SAN FRANCISCO 7; 607 SECOND NATIONAL BLDG.,. CINCINNATI 2 


VELVET WHEAT 


Executive Office: 3101 N. WOODWARD. P. O. BOX 9. ROYAL OAK, 


CHICAGO 11; 383 BRANNAN ST., 
Factory: HARBOR BEACH. MICHIGAN 





“To sell them ... you have to tell them!” 


© ‘ 

f . . ° . 

‘Send for this FREE advertising mat service 
aes 12 ad mats in this series—yours for the asking! 


Mr. Laundryman or cleaner: 
Your local newspaper 
wonders to help you get 


ise! 
customers. Just advertise! Col. COTTONBLOSSOM says: : 








use our free mat service for 

printing bundle inserts or posta “You don't find happiness! 
cards. This series of 12 ads is It comes to you when you 
also available in script form for spend your time tryinig to make 
radio spot announcements. other people happy.” A 


iA 


a CF 
~ 





We are happiest when we stay busy handling 
\e~, your laundry. We try to please each individ- 
ual customer. Let us serve you — today! 








: YOUR NAME LAUNDRY 
ay OF 000 Wellknown St. 
SS! Phone 0-0000 


“A pedestrian is a motorist 
who was sure he could drive 
his car just a few more miles 
after the gasoline gauge indi- 
cated empty.” 


Col. COTTONBLOSSOM says: f 











Our customers tell us they’d gladly walk a ‘ 

mile for our attractive laundry services at attrac- } A 

7 ao No need to walk, though. We pick up a ul ] Z a Z és ] 2 eed 
and deliver. 


YOUR NAME LAUNDRY more advertisin ¢! 


000 Wellknown St. 
Phone 0-0000 MatX\make it easy and economical! 








Col. COTTONBLOSSOM: Send us the free ad mats. 


Name of 
Laundry or Cleaner 





Attention of 


Address _ 


Check here for Radio Auncuncements| 7 
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Did You Know 


That consumers in the Chicago area spend $60 
million annually with protessional power laundries? 

That power laundries serve nearly 500,000 Chi- 
cago area families each week? 

That the industry in Chicago tops all other serv- 
ice groups in persons employed and gross earnings 
(it’s the seventh ranking industry nationally), with 
a yearly payroll pushing up to $40 million? 

That the industry’s Lake Shore investment 
property—buildings, machinery and rolling stock— 


is estimated at $28 million? 


1so3s 


in 


. .By Henry Mozdzer 10 That the amount of water they use in professional 
Wey RoolGcllew 1s plants is almost 353 million gallons monthly—or 
about the same amount of water that flows over 
as 7 ty 22 Niagara Falls in \ seconds? 
.By Robert O. Brown 30 All these facts were released by the 53-year-old 
; Chicago Laundry Owners Association recently. Said 
By Gerald Whitman 36 : ‘ ; ; 
group is said to comprise about 80 percent of the 
tenet eens 40 power laundries in Chicagoland. 
By Harry Yeates 44 * *k *k 
Did you know that in October 1955 there were 
9 , , W 
By Joseph C. McCabe 70 1.200 laundry establishments in the state of Ne 
York—excluding those operated by hotels, restau- 
rants, hospitals and nonprofit institutions? And that 
2 800 of these establishments were located in New 
York City? 
48 That the industry emploved a total of 38,300 laun- 
so dry workers in the state and that 62 percent of them 
were women? 
66 é 
Did you know that there were 206 power laun- 
dries in the state (95 of them in New York City) 
and that they employed twice as many workers as 
ll the other establishments combined—or a total 
6 of 11,941 people? 
8 That a test sampling of 550 establishments in the 
state showed that 382 of them employed less than 
58 
10 workers in their operations? 
64 These tacts and figures are revealed in a N. Y. State 
b6 Department of Labor survey, “Wages and Hours in 
the Laundry Industry in New York State, 1955.” 
78 j * * * 
80 Did you know that the Editor of StarncHROOM can- 
91 not resist reading newspaper fillers carrying such in- 
> formation and is inclined to pass the information on 
to his friends and acquaintances no matter what? 
97 The material above should substantiate this ob- 
98 session.—Henry Mozdzer 
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ow often do you change 
fwi tape or cord ? 


Due to different types of equipment and varied con- 





ditions, ironer tape and cord life varies. With few 


7 Yad 
daily: cn & = « exceptions, Gibraltar [roner Tapes run for many 


months before needing replacement, Extremely 


L-] S rough treatment may reduce the life to weeks. 
Wee y. ee 


In any event, Gibraltar Dacron and Nylon tapes 














will outlast any other tapes by far. We'd like for you 


9 
month ly: es to find out for yourself. Send for a sample to install 


on your own ironer. TEST AND COMPARE 











Gibraltar DACRON Gibraltar NYLON 
FWI Tape FWI Tape 


The finest, longest lasting Dacron tape on the The most widely used tape in the industry for many 
market today. Designed by laundrymen for those years. Millions of hours of testing time in the tough- 
who prefer this new material. A test will show you est proving grounds... plants all over the country. 
how to get many more running hours before tape- They agree it is the best for all-purpose use. 


changing time. 





TEST and COMPARE 


get a sample order from your jobber or send in coupon TODAY for a FREE SAMPLE 


to install on your own ironer. 








is re ee ee ee ee ee ee ee ee Oe Oe "| 
GIBRALTAR FABRICS, INC. 
254 36th Street, Brooklyn 32, N. Y. 


Gentlemen: | am interested in making the Tape Test on my own equipment. 
Please send me a sample of Gibraltar DACRON FWI Tape [ 


Gibraltar NYLON FW) Tape 


GIBRALTAR 


Fabrics, Inc. 


My ironer has rollers. 
254 36th Street - 
ame 
Brooklyn 32, N. Y. 
Address 
City Zone State 


inna ae = =o oe a oe ee oe ot ee an 


Gibraltar Products are sold by leading distributors... everywhere 


Jugust 15, 1956 











_— aaa 


_— 
RR PI cs 5 


NON-REVOLVING 
DOOR 


Ved 
INSPECTION 


WINDOW 


- 


_— . 


SIMPLIFIED 
DESIGN 


i 


DRIES 800 


LBS, PER HOUR 
4 


CONDITIONS 
2400 LBS. PER HOUR 


Y 


GAS, GAS-OIL 
OR STEAM 








ANNOUNCING 
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Distributed Exclusively By 





The new CHALLENGE drying-conditioning Tum 


bJer is a decided improvement over the CHAL 
LENGE-GRANTHAM Tumbier which Cha)lenge 


previously manufactured. The door is non-revolv 


ing and the mechanism that operates the new doo 
is greatly simplified, 


A large, double Pyrex inspection window permite 
the operator to see at a glance the load inside 
the tumbler. 


The new CHALLENGE is 7 inches lower, making i 


easier to ship and to instal). Less head-room is re; 
quired. There are fewer moving parts and these are 


more easily serviced. 


lt has improved safety features and more positive 


automatic controls. 


The new CHALLENGE Tumbler is distributed ex- 
clusively by THE AMERICAN LAUNDRY MA: 
CHINERY COMPANY served by Division ot 
Branch offices in the principal cities of the Unitec 
States and Canada. 


THE NEW 


THE AMERICAN LAUNDRY MACHINERY COMPANY 


CHALLENGE MAN v 


7400 East Bandini Blvd., 
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LAUNDRY TUMBLER 


HUFACTURING CO, 


Los Angeles 22 e RAymond 3-1301 
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NEW PRODUCTS 


AND LITERATURE 


Lincoln Shows New Holiday Garment Bags 





; reetngs 


pane 
be 


rhe Lincoln Bag Company, 
4200 W. Schubert Ave.. Chi- 
39, Ill., has announced its 
line of Holiday Delivery 
As in former years these 


cago 
new 
Bags. 


aus have eight attractive new 
designs imprinted on four dif 
For a 


folder 


rerent colors ot 


complete 


pape #é 
descriptive 
write to the company. 


Berker Introduces Bar-Key Tag System 


Barker, president of 
Barker Manufacturing Com- 
pany, 730% E. Michigan Ave., 
Battle Creek, Mich., has intro- 
duced the Bar-Key _ positive 
type identification for 
commercial laundries and quick- 
The 


< ompl tely interchangeable with 


system 


plants system is 


service 


U-type systems now in_ use; 


however, it also has a number 
designed 


reassembly 


features 
bundle 


of exclusive 
to make 
quicker and easier 
Featured in the line are 
three widely 
of bars (shown 


the 
most used styles 


above), a wide 





YOUR REQUEST 


for 


will get quickest and most 


further information 


complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be 
STARCHROOM 


sure to mention 
LAUNDRY 


JOURNAL, 











assortment of accessory parts, 
ind a comple te line of net pins 
ranging in size from 3% to 5% 
In he Ss. 


The 


used with automatic 


system can be readily 
and semi 
automatic conveyor systems, 
sorting reels and sorting stations 
of many types. The pins used 
in the made by 
Keyes Davis Company. 

\ four-page booklet is avail- 


able without charge giving per- 


system are 


tinent information on this prod- 
uct. For a copy write directly 


to the company. 


Kirkpatrick Buys Plant 


The former Globe Wardrobs 
Lano-Lustre Service of Chicago, 
Ill., 
owner and new operation. It is 
Kirk’s Suede & Leather Clean- 
ers, Chicago plant. C. K. Kirk- 
patrick, Angeles 
plant has been in operation for 
25 years, is now 
the entire plant and _ facilities 
formerly owned by Globe and 


has a new name, new 


whose Los 


sole owner ot 


will run the company personally 
with some of his key personnel. 
He will to the Chi- 
cago operation leather cleaning 


introduce 


and techniques used 
West Coast plant, while 
at the time maintaining 
the Los Angeles operation in 
full. Currently he is headquar- 
tering in Chicago but plans to 


methods 
it ihe 


Same 


commute between the two cities 
the Chicago 
branch is running smoothly. 


regularly, once 


Southern Mills Offers 
Free Mat Service 


A free advertising service is 
currently given to 
individual laundry which re- 
quests it by Southern Mills, Inc 
Small-space newspaper ads are 
the building larger 
volume, Southern Mills reveals. 
rhe 


from its 


being each 


means of 


laundry buys small ads 


local newspaper as 
many days per week as the ad 
vertising budget will afford. 
Southern Mills, Inc., furnishes 
the laundry a time-proven tech 
nique of advertising with good 


continuity of interest. This is a 
free mat service which the laun- 
dry can use with positive re- 
sults. 

The Saturday Post 
has for many years provided a 
formula that points the way to 
advertising by any 
Launder 


Improve 


Evening 


successful 
laundry: 1) 
clothes correctls 2 


good 


laundry service constantly. (3 
Price laundry fairly. 
+) Make laundry service read- 

5 Advertise 
taste. 


services 


ily available. (5 
truthfully 
(6) Advertise consistently. (7) 
Advertise to the right people. 

The free mat for 
newspaper advertising can also 
help the local laundryman to 
use direct-mail postcard adver- 


and In good 


service 


tising at lowest possible cost. 
The advertising mats make such 
an interesting series of 
Southern Mills 


that housewives will read them 


post- 
cards, suggests, 
regularly and consider bringing 


more family bundles to the 
laundry. 

For more information 
tact Southern Mills, Inc.. 


Wells St., Atlanta, Ga. 


con- 


585 


Mathieson Chemicals 
Described 

A new 20-page booklet de- 
scribing briefly the 
line of Mathieson chemicals for 


complete 
industry has been issued by 
Olin Mathieson Chemical Cor- 
poration. During the 
vears Olin Mathieson has great- 
and diversified its 
operations in the — industrial 
als field. The new book 
the 
morgane 
listing 
tics, grades, containers, and pro- 


past six 
ly enlarged 


che nil 
let covers company s_ or- 
ganic and_ specialty 


chemicals, characteris- 


ducing points for each. Principal 
uses are given for organic chem 
icals and specialties. The book 
let is available from Olin 
Mathieson Chemical Corpora 
tion, Industrial Chemicals Divi 
Mad 


sion, Baltimore 3, 


Bendix Presents New Line 


combination 
high 


line 


A full line of 
washer-driers will be one 
light in the 
of the Bendix 
Division, Avco 
Corp., Cincinnati, Ohio 
will also market a full 
side-by-side matched 
and driers for 1957. 
The 
the individual washers employ 
the tumble 
pioneered and used by Bendix 
1937. The Duomatic 
available in both 
in three colors and 


1957 laundry 
Home Laundry 
Manufacturing 
Bendix 
line of 
washe rs 
and 


combination units 


action — principle 
since 

mode ls. gas 
and electric, 
white, feature full-width lighted 
back lighted 


and porthole doors which per 


panels, controls 
mit visual suds control 

The 
automatic three-speed transmis- 
sion flexible controls. On 
the Custom illustrated 
above, it is possible to select 


new Duomatics have 
and 
unit, 
any of six water temperatures. 

The completely restyled De 
luxe set to 
operate with water at tank tem 


Duomatic can be 
perature or at thermostatic ally 
controlled 100-degree tempera 
airplane-type shock 
said to 


ture. Its 
absorber suspension. 1S 


permit a higher rate of 


speed at the conclusion of the 


spin 


wash and rinse cycles, thus gis 


ing greater water extraction, 
soil removal and faster drying 
While the Duomatic 
has an 8-pound capacity, its 
new keyboard make 


possible the handling of smaller 


Custom 
( ontrols 


loads. 

Full-width air flow 
feature of six 
Continued on page 86 


is an Op- 


erational new 
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EXTRACTS - SHAKES OUT 


CALLY 


uTO 
‘ NE OPERATION 


IN 9 


BRAUN 


UNIT WASH 


COMBINATION 
WASHER-EXTRACTOR 


1. Labor Costs Slashed 
One man with a Braun Unit Wash com- 
bination washer-extractor outproduces 
three or four men with conventional 
equipment. No heavy lifting or hauling, 
and no extractor hoists are needed. 


2. Higher Quality Wash 
Best wash you've ever enjoyed — high 
whiteness retention, low tensile strength 
loss with Unit Wash’s unique washing 
action—44” drop, wet rub and squeeze. 


3. Tailored Automation 
Fully-automatic, semi-automatic or man- 


ual controls are available in all sizes. 
There is a Braun Unit Wash model to fit 
your operation. 


4. Faster Washing Cycle 
A full wash in 45-50 minutes from load- 
ing to damp unloading. Wash is ready 
for pressing or drying with no further 
processing. 


5. Save Water, Supplies 
Faster, more efficient washing action 
cuts water, fuel and supplies by 50%— 
uses only 2.2 gals. of water per pound 
of wash. 


Superbly constructed, the Braun Unit Wash is built for extra years of dependable 
operation, and it is backed by the skill of a factory trained service staff. Compact in 
size, it takes only half the space of the machines it replaces. The Unit Wash is available 
in 35, 50, 100 and 200 pound sizes — a single or multiple installation will match your 


production needs exactly. 


FOR COMPLETE INFORMATION WRITE TODAY: : 


ae UN, me 


C. A. 


onedy Ww 


August 15, 1956 


G. A. BRAUN, Inc. 

Dept. 28, 461 E. Brighton Ave. 

Syracuse, N. Y. . 

[] Please send me full informa- : 
tion on the Unit Wash com- : 
bination washer-extractor 

[] Have a representative call. 

: : NAME 

/ : COMPANY 

ADDRESS 


























Week to remember 
This October 14 through 21 is Certified Washable Seal Week. A 


week dedicated to the twofold purpose of encouraging the public 






to buy washable products and to send them to the professional 





laundry. 





Plans to commemorate the occasion fittingly are now rapidly 





being concluded by the American Institute of Laundering. And all 





member laundrymen are asked to tie in with the Seal Week pro- 





motion in their own communities. 





The AIL will provide complete promotion kits for use in conjunc- 





tion with the event. The kits include window streamers, signs, 






counter cards, bundle inserts, direct-mail pieces, prepared speeches 





and suggestions for radio commercials—all free. Advertising mats, 





truck posters, and silk sashes (for personnel to wear) are also avail- 





able at cost. 





Why not urge retailers in your community to display wash- 





able-seal goods in their show windows? If their window is judged 





one of the best, they stand a chance of winning up to $250 in cash 





prizes. Department stores are always in need of display ideas and 





cooperative advertising doesn't hurt the laundryman’s cause one bit. 





All professional laundrymen should be in a position to recommend 





merchandise that will serve their customers’ needs best. The AIL’s 





Certified Washable Seal program offers a ready means of doing this. 





If you would help the industry and yourself, the third week of 





October is the week to remember. 


























Outlook still rosy: The editors of break. It plays up bad news and 
Sales Management magazine re- readers overemphasize its impor- 
cently took a poke at today’s pes- tance. But, fortunately, people 
simists who seem to be doing aren't really worried to the point 
their best to hang the crepe of of locking their purses. They're 
gloom around our national busi- just a little nervous wondering 
ness picture. The logic of facts when, how and if a_ recession 
seems to be losing ground to fear- might come. There’s none in 
ful fancies. sight!” 

One popular fancy is that any- 
where you look you see bad signs. You lift 16 tons: Home washer 
People seem to feel we're due for and drier manufacturers have 
a downturn! done a remarkable job in playing 

SM _ knocks this fancy into a up the convenience and work- 
cocked hat by offering its readers saving features of their products. 
this fact: Every time the housewife turns 

“That feeling is the natural psy- around she’s faced with new facts 
chological reaction to a long and that make her wonder how on 
lush period of prosperity. People earth she’s been able to get along 
ask themselves how long it can go thus far without one or the other 
on. They feel that good things of these wife-saving devices that 
can't last. They become suspi- “really don’t cost so much if you 
cious and sensitive, perhaps stop to think about it.” 
overly sensitive, about little devi- Their ads make “blue Monday” 
ations from the status quo. The bluer and all those mysterious 
press has reflected this subcon- pains are quickly diagnosed as 
scious search for the ‘inevitable’ “washday backache.” “Why, do 












vou know,” confides one source, 


“that carrying an average wash- 
ing for a family of four from the 
house, hanging it and taking it 
down and carrying it back takes 
the same energy a woman would 
have to use to lift a ton of coal 
10 feet off the ground?” It’s 
enough to make you tired just 
thinking about it. 

Our industry could use some 
statistics of this sort to promote 
its own case, to make the house 
wife tired of doing the laundering 
task at home. No matter how 
automatic the washing and drving 
equipment of today is, she still 
has to lift and push that hot, 
heavy iron around to finish the 
job. And why should she worry 
her pretty little head about blown 
fuses, electric bills and possible 


repair costs 


Color dynamics: No one but a 
blind man would deny the impact 
color has made on our society. We 
see all manner of colorful shades 
and hues in clothing and appli 
ances, in packaging materials and 
house paints. And just think, it 
wasn't too many years ago that 
black was the standard color for 
the family auto and red was re- 
served for fire engines, Color fash- 
ions change. People are more 
color-conscious than ever, It takes 
an expert to just name the literally 
hundreds of shades available. 

It’s time more laundries took an 
interest in color as a means of 
making their call offices, packages 
and trucks more pleasing. And 
got a color expert to do the job. 


Pass the sunglasses, please! 





REPRINT SERVICE FOR 
Ol R RE ADERS Please write 
promptly if you want reprints 
of any articles appearing in this 
issue. Cost is $13 per 100, one 
side of a single sheet; $21 per 
100, two sides of a single sheet. 
Additional 100°s at $1.70, one 
side: $1.90, two sides. Mini- 
mum order is 100 reprints. For 
reprints in color or reprinted 
spreads or folders. please write 
for prices and additional infor- 
mation. All prices F.O.B. Lan 
caster, Pa. 
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three bins wide five bins wide ’ from 13" above floor... to 37" above floor { from 13" above floor... to 37" above floor 
__ALL FOLDER-SORTING SHIRT-BIN UNITS ARE ADJUSTABLE TO ANY TABLE HEIGHT 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without loss of folding production, with 
fewer sorting errors—and cut hours per day from bundle-processing time. 


lor2 3to5 6 UNITS 
| MODELS & PRICES UNITS UNITS or more 


inDT<S 
TIA 





10-Bin Unit, Model B29-1010H $69.50 ea $68.00 eo $66.50 ea 
10-Bin Unit, Model B29-1010 W $69.50 eo $68.00 ec. $66.50 ea 
15-Bin Unit, Model B29-1510 87.50 ea. 85.50 ea 83.50 ea 
20-Bin Unit, Model B29-2010 97.50 ea. 95.50 ea. 93.50 ea. 


FOR SHIRTS & WEARING APPAREL (BINS 13” WIDE x 
10-Bin Unit, Model B29-1013H 79.50 ea. 78.00 ea. 76.50 ea 
| 10-Bin Unit, Model B29-1013W 79.50 ea. 78.00 ea. 76.50 ec 


15-Bin Unit, Model B29-1513.... 97.50 ea. 95.50 ea. 93.50 ea. 
20-Bin Unit, Model B29-2013 107.50 ea. 105.50 eo 103.50 ea 





msn BOF CO. 
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Nelco’s first drive-in branch in West Hartford 


fed more than $3,500 


plant are tentatively estimated at 12 percent of sales with six full-time employees 


Something new in New England 


back to main plant in one peak week. Labor costs at this eight-month-old 


The Drive-In Branch Store 


Better distribution seen as means to halt big plant's shrinking volume 


THE SUCCESS of New England 
Laundry’s first drive-in branch store in 
West Hartford, Connecticut, can be 
aptly described as “remarkable.” 

According to Arthur C. Stevens, 
president of the firm, cash-and-carry 
sales at this outlet reached the $1,000- 
a-week mark within one month of 
opening. 

And, just five months later, this 
same branch store could boast of a 
high week in which its sales amounted 
to $3,590. This was its gross income 
for the week ending June 9, the peak 
of the spring season. At this writing 
the branch is only seven months old. 

There are many factors which ac- 


count for the quick acceptance Nelco’s 
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By HENRY MOZDZER 


abbreviated version of New England 
Laundry Company) branch operation 
has received. 

1. Ample parking facilities: Prob- 
ably the most outstanding attraction 
the branch has is plenty of space for 
off-the-street parking. No motorist 
relishes the thought of driving ‘round 
and ‘round the block looking for a 
place to leave the car and then lug- 
ging the garments back to the store. 

The West Hartford location features 
a paved parking area with room for 
more than a dozen cars; a carport, 
greatly appreciated by customers on 


rainy days, to handle three lanes of 


traffic with space for six cars to park 
and plenty of room to swing the cai 
around and get out of the lot quickly 
and safely. 

2. Good location: The branch is lo- 
cated right next to a post office only 
one block from a busy shopping area. 

3. Attractive surroundings: The 
branch-office building is modern, 
clean and attractive. The grounds are 
landscaped, well-maintained and su 
rounded by a distinctive rustic oak 
fence. In short, it looks like a pleasant 
place to do business. 

4. Wide variety of services: In ad- 
dition to its regular laundry and dry- 
cleaning services, the branch offers its 


patrons many specialty services in- 
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cluding — pillow blanket 
cleaning, deluxe hand finishing, ete. 
5. Fast service available: Besides 
the regular three-day service, patrons 
may avail 


renovating, 


themselves of same-day 
service if they bring their orders in by 
9:30 a.m. Nelco places a 25-cents 
service charge on these emergency 
requests for all orders up to $2.50 and 
35 cents thereafter. 

Spurred by its success with its first 
drive-in branch, Nelco opened two 
other branch offices this past June. 
And before the year is Out, the com- 
pany plans to have a total of six drive- 
in branch outlets servicing the Greater 
Hartford area, in addition to its large 
drive-in at the main plant. 


Management's viewpoint 


Nelco’s interest’ in) branch opera- 
tions would seem to represent a radi 
cal change in management’s thinking. 
Up until one year ago, the 65-vear-old 
concern depended almost entirely on 
route operations for its income. — 

The company still operates one 
commercial and 15 regular routes and 
will continue to do so. It does not see 
that abandoning the route system is 
either practical or possible. The stores 
are intended to supplement needed 
work volume. 

Actually, the idea of adding stores 
to the company operation was first 
considered many years ago. Manage 
ment observed a gradual decline in 
the volume of tonnage handled soon 
after World War II. And despite its 
best efforts to stimulate route sales, 
the trend continued downward. 

It’s easy to blame the route sales- 
men in such situations, but Nelco’s 
management observed that the pub- 
lic’s marketing habits had changed and 
the routeman wasn’t wholly at fault. 
In this Automobile Age, it is difficult 
to catch the housewife at home. And 
she is less inclined to limit her activi- 
ties to wait for the route salesman. 

The answer to the problem, Nelco 
management believes, is better distri- 
bution. “Give the customer the kind 
of service he wants, the way he wants 
to buy it,” savs Mr. Stevens. “The 
trend is toward cash-and-carry while 
an ever-declining number want pick- 
up and delivery.” , 


No formal opening 


The first Neleo drive-in branch store 
opened its doors to the public late in 
the afternoon of December 21, 1956. 
There was no open-house program nor 
ballvhoo of any sort to commemorate 
the event. In fact, management did 
nothing more than turn on the store 
lights and its two outdoor signs. 


Continued on page 14 
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Tune 25 of this year 








High expectations: Nelco expects to have six drive-in branch stores operating by first of 
year (five like this). That's an opening every other month—which must set some sort of record 


for the industry. Any challengers? 


A New Record for 
Branch ( Jpenings? 


SIX DRIVE-INS by the first of the 
vear, That’s the goal Nelco has set for 
itself on branch store openings. 

The second and third stores opened 
one in nearby 
Manchester and the other on Farm- 
ington Avenue, Hartford. (While it’s 
too early to say much about these op- 
erations at this writing, management 
does say they are doing better than 
expected.) 


Two more branches (at East Hart- 


ford and Wethersfield) are scheduled 
to open in September. And the sixth 
and last in the Elmwood section of 
West Hartford, by December 

Five of the drive-in branches will 
be very similar to the one shown 


above. Here are some details 


Location: Effort made to locate near 
shopping centers. Two presently op 
erating plants are directly across the 
road from supermarket. 

Continued on page 12 


Customer area is bright, clean and inviting. Polyethylene is used on all drycleaned orders. 
All specialty items such as blankets, fancy tablecloths, etc., are wrapped in cellophane 


i] 





Drycleaning (left) 


is marked, assembled and bagged at rear of branch store during slow periods. Shirts and apparel in bachelor bundles (right) 


are also identified at branch and work is pinned and netted before it goes to main plant. All specialty work and family service bundles are sent 


directly to main plant for all phases of processing 


Continued from page 11 
Description: Single-story building of 
concrete-block construction painted 
Chinese red to match color of rout 
trucks. Liberal use of glass made to 
expose plant interior, Steel pillars sup 
port vellow corrugated fiber-glass can- 
opy at entrance to building, Doors are 
Aluminum block letters top 
Management consid- 


automatic. 
the structure, 
ered use of trailers but stringent local 
zoning laws would not allow. Jeter 


ind Cook of Hartford. architects 


offices are fur 


Equipment: All call 
nished identically. Conveyor. capable 
of holding 150 
Hanks front window and extends into 
call office proper, Provides “activity 

Number of such conveyors depends 
on volume, West Hartford branch has 
three, brand-new branch. starts with 
one. Back of store has smal] marking 
machine for laundry work, and _pre- 
marked tags for drycleaning. No proc- 


drycleaning orders, 


essing is done on the premises, 


Capacity: Each branch is expected 
to handle a volume of from $1,200 
to $4,000 a week, depending on size. 


Staff: Number of personnel dependent 
activity, One to. start. 
Farmington Avenue branch has three; 
West Hartford branch, seven; Man- 
chester, one, plus a part-time em 
ployee. No rule-of-thumb used vet. 


on business 


Duties: to wait on customers; mark in 
all incoming shirt and drvycleaning or- 
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ders; sort and bag completed work 
General housekeeping, plus picking 


up papers in parking lots 


Store Hours: Irom 7:15 a.m. to6 p.m. 


six days per week. 


Pickups: New branch gets one delix 
ery. Work turned in by 11:00 a.m. can 
be returned in 24 hours. Established 


branch gets four deliveries per day 





























making a day service possible 


Estimated at $16 to S17 per 


Cost: 
square foot. Building (with air condi 


tioning cost just under $20,000 


Black top, signs equipment, etc., ap 


proximately $13,000. Total cost $33 
000 per branch office, not including 


cost of land. Neleo preters to own all 


its properties outright 
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Layout shows relative position of equipment in typical branch store. Over-all dimensions of 
building are 32 by 44 feet. Key: A—heater and air conditioner; B—rest rooms; C—water cooler; 


D—identification; E—shirt assembly; F—wrap table 
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‘‘You gain 12% or more washroom profit . . cut waste time 


GET EXTRA WASH CYCLES- Dacty/” 


Say users about the ay 
HOPPER 


Shortens Load Time Automatically 
from a wasteful 
Several Minutes to Just 50 Seconds 



















Yes, a giant work-saver; the E/C Loading Hopper. 
Right now, more than 39 power laundries get this 
extra profit from ONE or more ‘‘wash-loads” pro- 
duced per machine, per 8 hr. day. You may get more! 
Biggest fact: as soon as installed, this E/C Hopper 
starts paying you added profit. Why put up with 
obsolete methods? Why lose profits? Put in E/C’s 
now. Ask us to demonstrate their money-making 


advantages. 

















You and your people will be jubilant—how easily, 


fast, efficiently the E/C Hopper drops 400 Ib, loads 


into washers, with split-second speed. Won't this be 
a tremendous gain in time saved, over clumsy hand- 
loading? 














< 





2nd FLOOR -— 






E/C Hoppers in use since :" -s 7a 
1952 at Conn. Hospital Pe p7~4 
6 Hoppers unload in 50 
Secs. into 42 x 96° wash 
wheels. Profit; savings! 










READ THIS! 
















© E/C HOPPERS permit near-continuous © ELIMINATE soiled work trucks from 
wash cycle, with unloading type wash washroom floor. Reduces truck needs, 
wheels maintenance 

eA RE . 
SSURE operator delivery of more Ibs. You'll wonder how you operated without 







per man hr. at far less fatigue 
E/C Hoppers, when you install them. No 
© READY FOR ACTION—one load stored 3 
more delays through lost work-time. E/C - 

CLOSED if 


overhead—ahead of the load being puts a tomahawk to high operating costs. 


















washed Names of 29 leading laundries who use oe 
© DESIGNED for open pocket, Pullman E/C Hoppers on request. Today, call your 
or ““Y'' pocket wash machines nearest E/C Representative. (We rely on 
© PAY for themselves as soon as in- one or more of the largest national laun , 
stalled; give you extra profit—where dry machinery manufacturers as our dis % 













i ' 
it counts tributor) Or, please call us direct 












Send for 12 page Booklet; describes E/C Loading Hop- 
per—and other laundry equipment 


Uutc_" Fa STERN 


876 VAN HOUTEN AVE. 
















CLIFTON, NEW JERSEY 
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Continued from page 11 
Yet, that afternoon between 4 and 


6 o'clock, four customers dropped off 


work for processing. Apparently, they 
had the garments in the car and 
thought they'd try a new location. 


While four people don’t make a 


crowd, their patronage indicated that 
there a market to be served—a 


market that was on the move. 


was 


Effect on routes 


Surprisingly enough, the branch 
store did not seriously affect the routes 
operating in the area. Most of the 
routes have maintained the same sales 
level and others have even shown in- 
In fact, the branch receives 


creases. 
12 phone calls each 


approximately 
week requesting pickup-and-delivers 
service. The route salesmen, of course, 


vet the commission on these orders. 


Effect on plant store 


Nelco has been offering cash-and- 
its main plant call 
branch 


service at 
vears, And the new 


carry 
office fot 
has siphoned of some business trom 
this outlet, as customers trade at a lo- 
cation that is more convenient. to 
them, It is estimated that initially 
some 15 percent of the business has 
been transferred to other Nelco outlets 
during the expansion program. This 
figure has since improved to 12 per- 
cent, And management feels confident 
that the loss at the main plant will be 
made up as more and more motorists 
take notice of 
ized call office. The plant store is still 
the best one and consistently averages 
$1,000 more than the best branch, 


its recently modern- 


Results thus far 

Nelco’s drycleaning 
creased 29 percent this vear to date. 
The beginning of a successful branch 
operation is credited with 23 percent 
of the gain and increased route sales 
made up the remaining 6 percent. The 
base rate on drycleaning is $1.50 cash- 
and-carry and $1.65 delivered, 

Laundry 8.5 
higher than for a similar period last 
year. Management is quick to admit, 
however, that part of this gain may 
be attributed to an increase in laun- 
that the adjusted gain 
would be closer to 2.5 percent. 
There's no telling how m1 h said sales 
might have dropped had Nelco not 
adopted store outlets. 

An analysis of the work coming into 


sales have in- 


sales are percent 


dry prices, so 


the drive-in indicates that approxi 
mately 55 percent of the business is 
drycleaning, 35 percent laundry 
(mostly shirts) and the rest is spe- 


cialty services 
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Fully automatic equipment saved Mission one man in washroom. Master control box 








(ieft) 


permits selection of proper formula and supplies are pumped to cylinder from tanks (right). 


Lines in foreground permit manual injection of supplies, if necessary 


Push-Button 


Washroom 


Sets Tempo for New Plant 


Consolidation of all services under one 


roof simplifies linen supply operation 


By LOU BELLEW 


THE WASHMAN need only load the 
washer and push a button. The entire 
washing procedure at Mission Linen 
Supply of Santa Barbara, California, 
is taken care of by automatic controls 
on three 900 pound slide-out washers 
built to the plant’s specifications. 
These modern machines were han- 
dled by the extractor man, after less 
three 


than a day’s instruction, for 


weeks during the illness of the regular 
washman. 

While many linen supply firms 
classify loads according to the amount 
of soiling, the practice at Mission is to 
classify according to type of item. 
Heavily soiled pieces are simply re- 
washed until clean. 

Supplies are injected into the big 

Continued on page 18 
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French cuffs 





Before and after e\ idence shows Tr KO's effectiveness 
French cuffs 


in removing perspiration 
and greasy coveralls. Try 


stained linen supply, too! 
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stains 
reKo 


from 
on 


your 


heavily 





. . . Wyandotte’s revolutionary new solvent and 
emulsifier that speeds grease, soil, and stain re- 
moval, cuts washroom costs! 

Now — from the research laboratories of Wyandotte — here 
is TeKo . _a new additive that improves quality, speeds 
washing action on all classifications of work from white 
shirts to heavily stained linen supply and coveralls! 
Reduces soap consumption. Trxko is a fragrant blue 
liquid containing a special solvent and nonionic synthetic 
detergents for faster soil suspension, more effective grease 
and stain removal. Combined with a Wyandotte alkali, 
Texko, added to the break, reduces soap consumption 40% 
— often more! 

Knocks out perspiration stains. With new, speedy Teko, 
heavily stained linens, greasy wipers and coveralls come 
out cleaner — faster! And Texko knocks out perspiration 
stains on shirt collars and cuffs, leaves fabric soft and 
smooth. 

Whatever classification of work your laundry handles, 
Wyandotte TEKO used with a fast-acting Wyandotte alkali 
can give you a better all-around job at lowest use-cost. 

Contact vour Wyandotte representative or jobber today! 
Wyandotte Chemicals Corporation, Wyandotte, Michigan. 
Also Los Nietos, California. Offices in principal cities. 





yandotfe 


CHEMICALS 


J. B. FORD DIVISION 
Specialists in Laundry Washing Products 


—_ 
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Here's the place to 
TAKE IT EASY 
on tough jobs! 





New comfort-zone compartments in 
Chevrolet panel and Suburban Carryall 
models make your work easier and safer 
than ever before. And they give you the 
pleasure and prestige of style that equals 


many passenger cars! 


Those numbers in the picture (right) point out 
features that make business almost a pleasure 
when you work behind the wheel of a modern 
Chevrolet Task-Force truck! Here are some of 
the reasons why hauling ina Chevy is easy on you: 





@ Concealed Safety Steps—\located inside the 
doors—stay clear of snow, mud, and ice, give 
you firmer, safer footing. @ Spacious leg room 
helps keep you comfortable all day long, brings 
you home fresher and more relaxed. © Nu-Flex 
seat design means comfortable hauling! Jack- 


finish, puts instruments and controls within 
easy sight and reach. @ Panoramic windshield 
provides a full 1000 square inches of forward 
viewing area to make driving safer, easier. 


And you'll find bright, stylish interior 
appointments that add to your sense of 


stringer springs give ideal body support; seat 
back adjusts easily. @ High-Level ventilation 
system keeps the interior clean, cool, comfort- 
able. Intake is at the bottom of the windshield 
—away from road heat and dust. @ No-Glare 
instrument panel, with handsome two-tone 


pleasure on the job. If your work calls for long 
hours on the road, you'll enjoy life more in a 
Chevrolet truck! Check one over for yourself 
at your dealer’s. Chevrolet Division of 
General Motors, Detroit 2, Michigan. 





These fleet, nimble, light- 
duty Chevies help you get 
more done more easily! 


Staying ahead of tight hauling 
schedules is a breeze in these 
modern trucks! Efficient short- 
stroke V8’s* get you where 
you’re going faster—and with 
good economy. Ball-Gear 
steering saves you time and 
work in traffic. And for the 
ultimate in easy going, there 
are power brakes,* power 
steering, * Hydra-Matic trans- 
mission! * 


*Optional at extra cost. 


NEW CHEVROLET 
TASK:FORCE TRUCKS 


Anything less is an old-fashioned truck ! 
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TEMPERATURE GOING UP ~ Like so many ironers, this eight roll, 120” flat work ironer — one of a battery 
belonging to the Regal Laundry of Baltimore, Md. — subjects apron cloths to tremendous variations in moisture and heat. 
Temperatures alone often exceed 300°F —a severe test for any fabric! The Regal Laundry keep accurate cost records of 
apron repair and replacements — and as a result, have been using PROSPERITY* aprons almost exclusively for over 15 
years! They’ve occasionally tried other brands but have always returned to PROSPERITY. This is another example of how 
the fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY A> 
ine 2 Ypount Vernon Mile nu. IT 


Big Difference la A LEADER IN INDUSTRIAL TEXTILES Selling Agents 


In Industrial : 
n Industrie © 


Fabrics 





Main Office: 40 Worth Street, New York, N. Y. * Branch Offices: Chicago * Atlanta * Baltimore * Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY’ and ORIOLE* fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover c¢ cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind. * CARMAN-MITCHELL-WING CO., Stonehaven, Mass. 
CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, Ohio * C. C. CHEMICAL 
CO., Sunnyside, L. 1. © JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, Va., Norfolk, Va., 
Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER CARMAN SUPPLY CORP., 
Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD CHEMICAL CO.—CARMAN 
DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


"Trademark Mount V aM 
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washers at the demand of the simple 
control box, which is activated 
through individual perforated cylin- 
ders, according to the type of load. 
Individual pumps inject the proper 
amount of bleach, soap, caustic o1 
bluing according to the eylinder’s per- 
forations. 

According to Pete Peterson, the 
plant engineer, supplies aren’t — in- 
jected by air because the use of air 
would have necessitated heavier-gauge 
metal for the supply tanks, plus closed 
covers, plus pressure problems which 
would have involved an added ex 
pense in complying with safety regu ’ 
lations . . . plus the problems imposed 
in refilling the tanks with supplies due 
to pressure-locked covers, etc. This 





Last rinse washes load out into waiting extractor baskets. Water remaining in wheel is used 


in break bath ; 
way it’s more simple. 


Before we leave the washroom let’s 
dwell a moment on Mission’s method 
of unloading these new slide-out wash 
ers ... and you should see it! The last 
rinse is not dumped, but actually helps 
in unloading, (Laundries in England, 
we understand, have been using this 
idea a long time to unload their big 
open-end washers.) Extractor baskets 
are positioned in front of the washers 
as usual; the wheel is tilted in the pre 
scribed manner and whoosh! water, 
laundry and all slosh out of the washer 
into the extractor baskets. The wash 
man expends no energy in touching 
the load, unless he delays too long in 
dumping it and the water has drained 
back into the washer. (Note to the 
makers of this 900-pound machine 
Please add hooks or something to your 
washers, to help keep the extractor 
baskets in position during the unload 
ing procedure . . . the load pushes the 


baskets away from the machine most 





, : : times. ) 
Fiber-glass panels in roof provide up to 20 percent more light. Unique overhead construction 


also eliminates need for supporting center posts. Note extra-large lint traps on tumblers at left 
center a lot easier, the saving of the last rinse 


Besides making the unloading job 


saves considerably on water for the 

first suds on the next washer load 
Mission Linen Supply opened_ its 

May 1956, and 


the advantages of processing most ot 


doors for business it 


its services under one root have been 
immediately apparent. An outstanding 
advantage has been the dream of all 
linen supply operators—a straight-line 
workflow, plus a number of innova- 
tions designed for faster processing of 
work, At the moment, in the new 90- 
by-202-foot building 125 employees 
process 980,000 pieces each week, 
with less effort than in the old quar- 
ters. 

The walls of the plant are a new 
type of precast concrete only 4 inches 
thick, bearing none of the roof load. 
That is supported by 6-by-8-inch tim- 





: bers bolted to the reinforced concrete 
Portable hopper, a plant innovation, permits feeder to roll canvas side of hopper up on a 


pipe reel which Lou Bellew, Jr., is touching. This keeps work at waist level for feeding into 
ironer, is credited with increasing production 10 to 15 percent on some items 


panels where they join together. 
Lightweight corrugated aluminum 
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it's 
easier 


with 
OZONITE! 





vv easier to use 


Ozonite is ready for instant use—right from 
the barrel or bag to your washers. No pre- 
mixing necessary—the builder’s in it. The 
mixture’s right . . . washing results are tops! 





> 


x easier to train and 


Even in inexperienced hands, Ozonite pro- 
vides the most thorough dirt removal, white- 
ness maintenance and safety to fabrics. The 
suds level tells your washman when he has 
added the right amount of Ozonite. When you 
see the proper suds level, you’ll know that the 
washing mixture is neither too heavy nor too 
light on soap or builder. 


_— SAVE time, manpower and 
supervision when you start washing 


with scientifically balanced Ozonite. 
A month on Ozonite will prove to your 
complete satisfaction that washing is 
easier—and more economical—with this 


\ 
s 
* 
& 
e 
check new washmen ° 
e 
2 
a 
eo 
oa 
s 
as 
> 
° complete soap. Try it! 
s 
o 





OAAG IN Ter 


Washroom Control at its Best! 





*x easier to produce 
uniformly high quality 


Because Ozonite itself is a product of uniform 


quality—a perfectly balanced washing mix- 

ture—it’s easier to turn out work of uniformly PROCTER & GAMBLE, 

high quality when you use it. BULK SOAP SALES DEPARTMENT, CINCINNATI, OHIO 
August 15, 1956 19 





C3210 





| DRY TOWEL 
FOLDING 
H t 
! 


—t — 


FIRST | 90 
Aid 
ROOM 


COMPLETED 
~ LOADS FOR 
~ ORIVERS 


DRIVERS’ 
OFFICE 
STARCH- 
WORK 
FOLDING 


{ 


Oho 


J 


————-— + 
STARCH-| 
WORK 
TIEOUT 


a a | 


* 


MENDING 


+ a F 
‘= 
? 


>= PRESSES 


} 


Lanagail 
o 
D 
=< 
nm 
Zs 


— 
- 


\ 
— 3 


WASHROOM 
SUPPLIES 
STORAGE 


bo Gee gd 
Lz __ J 


one? 
! 
! 
i 
' 
Qctr oo 


m 
7 
» 
> 
4 
° 
D 


L 


vem is 


7 


' 
[EXTRAC TOR 


-~L-—---+¢-- 
3 
bam 


tT 


i! J 
aiciet es: es ----7 -- ~~ 


- aa 


l J “a4 
SHAKE-OUT 1_JORYER 
TUMBLERS (T: a 


ee ee 


p Pin. 
f D 


. 


z 
=< 
al 
D 


7 


” 


SOILED 
J, LINEN 
COUNT 


_ 


> 


, 
a 


STARCHWORK 
PREPARATION 








eae 
LOADING DOCK 


Ls 





y lad 
UNLOAD SOILED LINEN— 


Layout of Mission's new plant shows relative position of equipment and how work flows from 
one end of the plant to the other. The company has 17 plants scattered over three states and 


a fleet of 145 trucks 


panels make up the roof with no 
necessity for center posts in the big 
open room. In addition, for better 
light, 20 percent of the roof is made 
up of green colored fiber-glass panels 
the same size as the aluminum panels. 
The lightweight panels 
make it easy to provide a 12-foot-wide 
canopy over the truck unloading area 


aluminum 


beside the plant. 


Boiler room and water 


The plant has its own 512-foot-deep 
well, which provides 175 gallons per 
minute to meet daily needs of 70,000 
gallons. For best results the water goes 
directly to the softeners from the well, 
then enters the plant’s two 10,000- 
gallon storage tanks in the open-ait 
boiler room at the rear of the building. 
A 150 horsepower gas-fired boiler sup- 
plies the plant’s needs, and it is esti- 
mated the big heat reclaimer accounts 
for close to 80 horsepower savings in 
boiler capacity. The heat reclaimer 
boosts the 60-degree well water to 
within 10 degrees of the dump water, 
or 120 degrees before it hits the water 
heater to be raised to 180 degrees for 


the washers. 


Tumbling and drying 


One. big 
been converted from steam to gas- 


fired heat and now dries bath towels 


in 20 minutes as compared to 45 min- 
utes with steam. All tumblers have 
been fitted with oversized lint traps, 
in addition to their standard lint traps. 
Quickly cleaned out, these extra traps 
insure faster, troublefree drying. The 
only drawback to the gas-fired tum- 
handle 


400-pound tumbler has 


blers is their inability to 
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starched apparel, since the intense 
heat beats out the starch 


Flatwork ironing 


Work here is process d through two 
ironers, one eight-roll with folder and 
one six-roll. Running at a speed of 95 
feet per minute, the eight-roll ironer 
with the folder produces 12 sheets pel 
The folder attachment is esti 
mated to permit two more sheets pet 


minute, 


minute than is possible with hand 
folding. The eight-roll ironer is used 
for sheets, pillows ases and tablecloths, 


while the six-roll ironer handles all 


smal] pieces. 
To lessen operator fatigue, as well 


as to eliminate the time lost in po- 
sitioning work for the feeders, owner 
Ben Page designed a pair of portable 
work baskets, or feed-hoppers, as they 
are sometimes called. These affairs are 
heavy canvas troughs enclosed in a 


sturdy pipe frame, wound over a mo- 


tor-driven pipe reel, with a control 
switch at the drive end. 

Small pieces are unloaded directly 
into these portable hoppers from the 
conditioning tumblers or extractor 
saving double handling. Designed to 
fit under the feed end of the ironers 
the canvas hoppers are quickly rolled 
into proper position for the operators 
Work is kept at a proper level by an 
oceasional touch of the reel control 
which is operated by one of the feed 
ers 

According to Vern Moss, the gen 
eral manager, these roll-up canvas 
hoppers have increased flatwork jironer 
production from 10 to 15 percent, de 
pending on work classification, An ad 
ditional factor is that less time is 1 
quired of the floor supervisor to assure 
a sufficient volume of work for the 
from the 
feed girls’ point of view, is the elimi 


feeders. Best of all, of course 


nation of all the usual bending and 
lifting work from the average hopper. 

For sheets and large tablecloths 
sheet-feed tables are 
other methods. These big tables fitted 


preferred — to 
with swivel caster wheels are eas h 
moved about and hold a_ surprising 
umount of work 

The industrial overalls (heavy soil 
ire still processed in the old building 
just across the street. 

Since all productive employees are 
on incentive, point totals are posted 
daily as to the production of each 
It might be 
mentioned that even management was 


ironer and each presser 


surprised at the interest of the em 


ployees in the scoreboard idea 


Odds and ends 


All records are ke pt on a piece basis 
rather than by Mission 
Linen Supply. This aids in easier con 


pounds at 


trol of inventory since the company 
owns all its own commercial linens 
unitorms, etc _ that are processe¢ d he re, 
The only advantage in pound records 


Continued on page 52 


Mission management: Ben Page (left) is owner of the 17 plants comprising Mission Supply 


Service. Vern Moss (center) is general manager of organization and George Ellings controller 
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Write for descriptive folder and prices 


Lincoln Bag Company, Inc. 
Para-Lux Products Company 
4200 WEST SCHUBERT AVENUE - CHICAGO 39, ILLINOIS 


Serving the Thinking dry cleaners of America! 


LINCOLN HOLIDAY DELIVERY BAGS 


“OK 


that lasts 
all year long! 


8 designs - 4 papers 


Holiday time is goodwill time. This 
is the one chance you have during the 
year to get a message into your customer's 
home that will be remembered all year long. A 
Lincoln Holiday Greeting Garment Bag thanks your 
customer for the past year’s patronage and asks (in 
a nice way) to be remembered during the coming 
year. This is the kind of goodwill that you couldn't 
buy for any amount of money. Use Lincoln Holiday 
Greeting Garment Bags and increase your 1957 
business. Order your Lincoln Christmas Bags now 
for early delivery! 
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Average operating profits before Federal taxes on in- 2.00 


come of 689 AIL member plants listed by geographical 
cost districts, according to 1955 Operating Cost Percent 
ages Report of the American Institute of Laundering, De- 


portment of Accounting 
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Laundry Profits Gain in 1955 


AIL Cost Report from 689 plants shows 


return of 3.73 percent before toxes 


DOLLAR SALES VOLUME of com 32 percentage 

mercial laundries reached an all-time percent recorded in (954. fact. 

peak in 1955 and over-all profits in- Yhe improved prohr picture was a 
. 979 ; Aj; : ’ 

creased to 3,73 percent, according to direct result of a decrease in total ap- 


the Thirty-second erating, costs last year of 


points over the 3.41 categories reveals a very significant 


Every major category but one 
eYected cost reOuctons. Yhe soe cu)- 


prit was total sales and distribution 
Annual Operating expense, rising from 21.62 percent in 


Cost Percentages Report (¢227) re- 


TLS / } 


32 percent 


cently released by the American Insti 
tute of Laundering. The figures were 
tabulated and computed by the In- 
Giana University Schoo) of Business. 

A total of 689 plants were included 
in the survey and, of these, 575 
showed profitable operations, The na- 
tional average operating profit betore 


Federal taxes on income increased by 


a9 
= 


age points as compared with 1954, 
Average 1955 total operating costs for 
all plants reporting was 96,27 percent, 
while the figure recorded for 1954 was 
96.59 percent. 


Only sales costs up 


An analysis of the report’s operating 


cost breakdown by major accounting 


1954 to 21,77 percent Jast year, 

This cost hike apparently prevented 
the participating faundries from real- 
izing a further over-all gain that might 
have been elttected trom other cost 
reductions all across the board. The 
biggest saving shown by the national 
averages was in tota) productive labor, 
racking up a 1.34 percentage point 


Continued on page 26 
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PEEELELL ELE 


“increased flatwork 
production with 


fewer employees” 


FRANCIS EGAN, (left) expresses obvious satis- 
faction with performance record of employees 


using new Soeed ne \ironer ana Fleximatic Ajr- — ‘ 
Ser Folaen, states Egan's Laundry, Newport, ak 


possible with the Speedline lroner and the 


’ ’ ° , . 
After a year s experience with their new Troy 
> of the Fleximatic Air Jet 


Speed)dine lroner and Fleximatic Air Jet automatic “brain” 
’ ’ r ’ ‘ 

Folder, E’gan’s Laundry of Newport, Rhode Folder, that ‘measures linens and accurately 
Island reports a sustained increase in flatwork makes (wo folds, 


vroductior wi 2wer e . ees. : = . : 
v = th fewer rare loyees With new Yroy equipment, you can experience 


the same kiad of increased ou(put with lawer 
labor costs. Check an@ mail te coupon today. 


Two big reasons why this case history ts tyo- 


2ca) of Yroy are whe higher operaung speeas 
====free CLiferafure... MAIL COUPON «"~"-~" 


TROY LAUNORY MACHINERY, Dept, SLJ-856 


Division of American Machine and Metals, inc. 
Eost Moline, ))inois 


0G U, Without obligation, please send free literature on: 
L) Speeddine lroner ©) Fieximatic Folder 


LAUNDRY MACHINERY COMPANY 


Division of Americon Mochine ond Meto)s, Jnc. AOORESS 
EAST MOLINE, ILLINOIS 


“World's oldest builders of power loundry eguipment” 
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for Woolens . . . for Synthetics 
for Colored Goods . . . for Diapers 
for White Work \ 


- in Institutions 


For every tough specialty job—use safe, heavy-duty 


ARCTIC SYNTEX H 


Using Colgate’s ARCTIC SYNTEX HD is one woolens, synthetic fibres, all kinds of colored 
sure way to satisfy even your most critical goods, diapers—and for hard-water washing 
customers! This safe, easy-to-use detergent of white work. Make your next order ARCTIC 
makes abundant suds—gets work REALLY SYNTEX HD—you'll say it’s the perfect 
CLEAN. It’s especially effective for washing detergent for those tough jobs! 


NO MATTER WHAT EQUIPMENT YOU USE—ARCTIC SYNTEX HD 
GETS WORK CLEANER, BUILDS SATISFIED CUSTOMERS 


STOCK NO. 38878 = 110 us 


® ARCTIC SYWTEX HD 


MEAVY DUTY SYNTHETIC DETERGENT 


leeches Other C. P. Products for the Laundry Industry: 
COLGATE FORMULA 40— Ideal for hot-water washing of all 


white work and fast-colored goods. This fine, high titer built 
soap assures better “sudsibility,’’ quicker rinsing, cleaner 
finished work, lower soap consumption. Use direct to the wheel. 
COLGATE LAUNDRY BRIGHTENER—Revolutionary new de- 
tergent aid! Guarantees whiter whites, brighter colors every 
wash! 
ORDER TODAY! In 110-1b. fibre 17 8 erection ey dm uel dagarse 
\ ver \ Detergent Buying Guide. Tells you the right 
drums or 50-Ib. paper bags! — product for every purpose. Ask your C.P. 
representative for a copy, or write to our In- 


__—_ dustrial Department. 


COLGATE-PALMOLIVE COMPANY, 300 Park Ave.,N. Y.22,N.Y.* Atlanta 5, Ga. * Chicago 11, Ill. * Kansas City 5, Kans. * Berkeley 10, Calif. 
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NOTE THESE RECORD ECONOMIES SHOWN BY 


this ELLIS Equipped Plant 


Another one of the country’s largest and finest 
linen supply companies reports highly profitable 
results since modernizing their washrooms with 
ELLIS Full-Automatic 54 x 108 Open Pocket 


Unloading Washers. 


Production tops 650 pounds per man-hour. The 
total savings are rapidly paying for the original 
investment. This is why ELLIS Equipment has 
a definite appeal for so many large and small 
operators. 


tic 
i ss 


ELLIS installation at Pennsylvania Laundry Company 
where eight 54 x 108 Full Automatic Unloading Washers 
are in operation, All washing supplies are piped directly 


to the individual machines from a central supply system 


Write for details of Ellis 
Full Automatic Equipment 


Ae ELLIS RIERG. 


2444 NORTH CRAWFORD AVENUE 


Dit N A aad CHICAGO ETE ota 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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Executive Salaries and Operating Profit by 
Annual Sales Volume of All Plants 
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Each pair of bars indicates percentage of executive salaries and operating profit (both before 


Federal taxes on income) of 689 plants 


Continued from page 22 


cost reduction as the difference be- 
tween 32.90 percent in 1955 and 
34.24 percent in 1954. 

The survey revealed that again in 
1955 those plants doing only laundry 
achieved a_ higher profit 
(before taxes) than those processing 
both laundry and drycleaning. Com- 
pared with the 3.73 percent operating 
profit for all respondents, all plants 
doing laundry only averaged 3.90 per- 
cent, while all plants performing both 
drvcleaning had an 


operating 


laundry and 
average operating profit of 3.70 per- 
cent, 

Since the survey report further sep- 
arated profitable plants from the total 
number of plants, it was shown that 
profitable plants doing laundry ex- 
clusively scored an average operating 
profit of 6.26 percent, comparing with 
1.70 percent for profitable combina- 
tion plants. 

The relationship between plant dol- 
lar volume size and operating profits 
proved illuminating. The smaller vol- 


ume plants showed generally lower 


26 


operating costs and greater operating 
profits than the bigger volume plants. 
For example, plants with 1955. sales 
volumes under $100,000 chalked up 
average total operating costs of 93.14 
and average operating profits ( before 


taxes) of 6.86 percent. Plants over the 
$500,000 volume mark, however. had 
average total operating costs of 96.62 
percent and = an operating 
profit of only 3.38 percent. 

Analysis of the various cost break- 
downs revealed that the lower-volume 
plants had higher laundering and dry- 
cleaning costs than their big brothers, 
but that sales, distribution and admin- 
istrative costs were markedly lower in 


average 


the lesser-volume categories. 


Pacific Coast profits highest 


Comparison-wise among the nine 
AIL cost districts, the Pacific district 
again led the nation with an operating 
profit (before taxes) of 6.15 percent, 
although this was down from the 6.86 
percent recorded in that area for 1954. 
Next most highly profitable region was 
the West South Central cost district 
with an operating profit of 5.27 per 
cent, up from 1954's 4.67 
The two least profitable districts, re 
peating their 1954 performance, were 
the Middle Atlantic district (2.10 per 
cent) and the New England district 
(2.18 percent). The latter areas were 


the only two districts showing operat- 


percent. 


ing profits below the national average 
of 3.73 percent. 

The cost district making the biggest 
gain in 1955 was the South Atlantic 
After chalking up an operating 


area, 
profit of 2.96 percent in 1954 it 
bounced back last year to 4.10. per- 


cent, an increase of 1.14 percentage 
points. The East South Central district 
achieved a similar gain, jumping from 
a 1954 operating profit of 2.94 per- 
cent to 4.00 percent in 1955, 
Leading the field among the various 
during Oklahoma 
with a phenomenal operating profit of 
11.67 percent—more than three times 
the national average. Comparative fig- 
ures were not available for this state 


states 1955 was 





Comparative 1955 Tabulation 
By Cost Districts 


Number 





Cost Of Plants Percentage 

District Reporting Profitable 
New England 86 76% 
Middle Atlantic 116 78% 
South Atlantic lay 85% 
East North Central 119 85% 
East South Central 51 84% 
West North Central 62 84% 
West South Central 52 88% 
Mountain 30 83 % 
Pacific 50 92% 
All Plants 689 83% 


New England: (Conn., Me., Mass., 


Nae 2 VE 
Middle Atlantic: (NV. Y., NV. J., Pa 


South Atlantic: (Del., D. C., Md., 

Fla., Va., W. Va., N.C., S.C. 
East North-Central: (J//., Ind, 
Mich., Ohio, Wis 


East South-Central: (Ala. \iss., 
Tenn., Ky 


West North-Central: ( \finn., \o., 
Iowa, Kans., Neb., N.D., S.D 


West South-Central: Ark. La, 
Okla., Tex.) 
Mountain: (Mont., Idaho, Wyo., 


Col., N.M., Ariz., Utah, Net 


Pacific: (Calif., Ore., Wash. ) 
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you sell satisfaction... 


. so do we. We've been satisfying the bleach requirements 
of leading commercial and institutional laundries for over 25 years 


with HTH 


Today, there are three HTH quality bleaches to 

give every laundry operator the product that best suits his needs: HTH 
Granular for preparation of stock solutions: HTH Soda Bleach Mix, 

a pre-proportioned bleach and soda ash mix; Ad-Dri*, the 


modern bleach that’s added dry directly to the washer. 


Suit yourself and satisfy your customers by using 
HTH quality bleaches. All three perform effectively and 
economically, All three provide maximum 


whiteness retention with minimum tensile strength 











loss. We'll gladly send you further information 
and the name of your nearest supplier... 


write today. 


MATHIESON CHEMICALS 
OLIN MATHIESON CHEMICAL CORPORATION 


INDUSTRIAL CHEMICALS DIVISION ° BALTIMORE MD 


MATHIESON 
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National Profits Up ° 





HIGHLIGHTS OF 1955 AIL COST REPORT 


Processing Costs Down °* 
Sales-Distribution Rises * Executive Salaries Fall ¢ 
Laundering-Only Plants Beat Combination Plants 
* Processing Costs Reduced °* 
Plants Show Greater Profit °¢ 


Smaller-Volume 








in 1954, unfortunately, but it never- 
theless was a substantial surge from 
9.4] percent in 1953 and 6.13 percent 


in 1952. 

Second to Oklahoma in operating 
profits was New Mexico's 9.96  per- 
Alabama, California, Kan- 
Michigan, Minnesota, 
Tennessee all 


cent, with 
sas, Louisiana, 


Ohio and 
profits in excess of 6 percent, 


recording 


Two Eastern states lowest 


West Virginia and New Jersey took 
dubious honors with the two lowest 
scores in the nation, The former 
showed an average operating profit fon 
all plants of only .66 percent, while 
the Garden State was little better with 
an average of 1.10 percent, although 
up somewhat from 1954's .97 percent. 

Among those states where compara- 
available for 1954, 
recorded last year 
profits 

6.57 


tive figures were 
the greatest gain 
Tennessee 
from 2.47 


where 
percent to 


was in 
climbed 


percent in 1955, a gain of 4.10  per- 
centage points. 
On the national scene, executive 


salaries offered something of a para- 
dox. Although all plants reported an 
average decrease in total operating 
costs, coupled with an average gain in 
operating profits, executive salaries 
fell from 4.96 percent in 1954 to 4.20 
percent in 1955, a drop of .76 percent- 
age points. Office, delivery 
and commissions suffered similar de- 
creases while store salaries and ex- 
penses were slightly higher. 

How did executive salaries fare ac- 
cording to plant volume size? Com- 
pared with the national average for all 
plants of 4.20 percent, those plants in 
the lowest volume category (under 
$100,000) paid out 6.33 percent for 
executive salaries. As plant volume 
size grew larger the percentage for 
executive salaries dwindled conversely 
in almost direct relationship until 


salaries 
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reached a figure of 3.42 for plants 
doing over $500,000. 

Delivery 
operated in a 
ginning with 8.81 percent for plants 
doing under $100,000, the 
steadily to a high of 14.10 percent for 
plants over the $500,000 mark. These 
figures compare with the national ay 
erage of 10.83 percent for this cate 


salaries and commissions 


reverse manner. Be- 


figure rose 


gory. 
In 1955, AIL 


ceived from over 


survey forms were re- 
700 laundryowners 
these. 689 


inclusion 


or their accountants. Of 
were complete 


in the final report. Incorrect or incom 


enough for 


plete reports were discarded. 

The National 
for the Textile Maintenance Industries 
recommends the use of the Uniform 
Classification of Accounts. Since many 
plants do not maintain such accounts, 
noted in the 


Accounting Council 


some ommissions will be 
graphs and charts accompanying this 
article. 


\ 
\ 
_ =T_| 


LeU 


“Oh, what's the use, Annabelle. As fast as we finish one lot, 


bring us another!"’ 








Operating Profits by States 
(before taxes) 


Alabama 
California 
Colorado 
Connecticut 
District of 
Columbia 


Florida 
Georgia 
Idaho 
Illinois 
Indiana 


lowa 
Kansas 
Kentucky 
Louisiana 
Maine 


Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 


Missouri 
Nebraska 


New Hampshire 


New Jersey 
New Mexico 


New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 


Oregon 
Pennsylvania 
Rhode Island 
Tennessee 


Texas 
Virginia 
Washington 
West Virginia 
Wisconsin 


1955 1954 
% % 
7.47 5.12 
6.33 7.08 
2.86 69 
2.43 2.05 
4.37 2.71 
4.57 5.60 
5.80 3.40 
aa 1.91 
5.26 3.33 
4.55 2.80 
4.03 2.64 
662 3.75 
2.50 1.26 
6.02 ae 
3.44 —- 
are tary 
2.00 1.34 
6.63 4.82 
6.90 8.30 
3.52 2.98 
2:54 1.65 
— 6.29 
4.26 3.85 
1.10 97 
9.96 -—- 
200 28 
3.83 — 
4.15 — 
7:30 3.035 
1.67 — 
2.71 6.68 
2 livs 
— 3.70 
6.57 2.47 
4.96 4.46 
4.83 — 
293 §.52 
.66 —- 
2.71 3.31 


1953 1952 
% % 
5.99 6.75 
8.52 7.15 
4.98 1.00 
2.52 2.63 
i) 
6.42 5.25 
5.23 7.29 
5.54 1.20 
2.19 4.09 
4.92 4.77 
6.95 5.73 
4.75 7.14 
4.05 1.59 
8.77 6.57 
2.09 1.23 
4.03 6.13 
1362 1.75 
8.59 2.87 
5.20 8.26 
TT «tes 
5.01 4.70 
6.27 5.81 
a aN 
10 44 
7.78 7.65 
3.68 35 
5.12 1.94 
9.41 6.13 
67 3:77 
3.95 3.56 
— 52 
5.97 5.76 
4.94 5.15 
7.37 5.56 
3.98 4.91 
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UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
loading tumblers on the market. Automatically 
unloads in approximately 12 seconds! And its 
large (34-inch) door opening makes loading 
almost as fast! Capacity: 100 pounds dry weight; 
available in both steam and gas-heated models. 

Ruggedly built by the world’s largest manu- 
facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 
do a big job in your plant... now and for many 
years to come! 


Contact your Huebsch jobber or write 
for complete details. You will find 
the price surprisingly reasonable. 


HUEBSCH 


MANUFACTURING COMPANY 
3775 N. Holton St., Milwaukee 1, Wis. 
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How Good a Detective Are You? 


What can you learn about a business organization 


by studying operating cost percentages reports ? 





The American Institute of Laun- 
dering has just released its final 
version of 1955 Operating Cost 
Percentages (Special Report No. 
227) based on information sub- 
mitted by approximately 700 mem- 
ber plants throughout the nation. 

To illustrate how this report 
may be used to management’s ad- 
vantage, we have asked the Insti- 
tute’s accountant, Robert O. Brown, 
to analyze two typical reports and 
draw some conclusions about their 
managements. 

As he sifts the clues, we can’t 
help but gain some idea of the 
sort of things the professional “de- 
tective” looks for. It is hoped that 
the performance will give the 
reader a better understanding of 
the uses to which such reports 
may be put.—Editor 











COST PERCENTAGES reveal many 
things about a plant’s operation. 

In this case we do not know the 
names of these two plants or who 
manages them. But we do know that 
Plant 1 does a large amount of dry- 
cleaning and distributes largely 
through cash-and-carry outlets. The 
owners of Plant 2 also run a profitable 
operation but apparently want no part 
cash-and- 


of either drycleaning or 


carry. 


Productive labor 


Let’s study the figures for Produc- 
tive Labor first 
percent is very good but we have seen 
reports that were better. Several had 
less than 23 percent. 

One laundry expert claims that the 
average pay rate in a plant has little 


bearing on this percentage. This ac- 


30 





(Table A). That 27 


By ROBERT O. BROWN, C.P.A. 


counts for the fact that we see both 
45 percent and 25 percent productive 
labor figures in the high wage rate 
Northwest area and 
wage areas of the South. 

Prices do have a great bearing on 
the productive labor percentage. So 
the rate of 27 percent of which this 
justifiably 
proud may result from its courage in 
insisting upon a price schedule that 


also in lower 


management is probably 


will yield a fair return. 

At first glance we mav jump to the 
conclusion that Plant 2 has a terrific 
Productive Labor percentage, Yet look 
at its profit After taking 
another look at supplies, selling and 


picture. 


delivery, machinery, office and othe 
costs, we suspect that we are looking 
at figures of a plant doing a large 
volume of commercial flat- and tum- 
ble-work in a high wage-rate area. 
This operation seems to bear out the 
contention of industrial 


many engi- 


neers that we have spent too much 
effort on the productive labor phase 


of our business whereas profit is a 


matter of all-around good manage- 
ment. 

We will probably conclude from 
Chart 1 that Plant 1 does pretty well 
on supply cost and that Plant 2 does 
an excellent job. though 
that any plant must do better than the 


averages in order to keep the stock- 


Remember 


holders happy. The National Average 
profit is not enough to provide a fair 
return on investment and make pro 
vision for machinery replacements! 
If Plant 1 is on pin-and-net identi 
fication, a major portion of their 3.5 
identification 
really be 


going into 


percent is 


supplies. If not, they must 
doing a good job on packaging. In 
view of an apparently good pricing 
situation, the other supplies—washing 


cleaning, finishing and 
might stand a little paring. 
Plant 2 looks very good in this re 


spect. The figures can be explained if 


repairing 


they are doing a substantial commer 
cial volume at a decent price. There 
wouldn't be too much identification o1 


packaging expense and washing sup- 








Table A 
Ve Lie 1 
1 I Pint 
/ DA ] 0 
Productive labor 27.0% 31.45% 42.0% 33.80% 
Productive supplies 9.5 9.41 5.0 8.46 
Direct power costs 3.0 4.66 7.0 6.53 
Building overhead 2.5 2.10 a5 2.35 
Machinery overhead 6.0 4.69 8.0 4.47 
Indirect overhead 4.0 6.57 2.5 6.00 
Sales & distribution expense 21.0 22.77 5.0 16.75 
Office & administrative expense 
(before executive salaries ) 7.0 vote 8.0 6.25 
TOTAL OPERATING COSTS 
(before executive salaries) 80.0% 91.15% 81.00% 89.09% 








Quick, Watson .. . 


what can you say about these plants? Here are actual operating cost per- 


centages of two profitable laundries selected because they represent entirely different types of 
Operations, National averages for 1955 are used to avoid revealing their locations. Columns 
do not add up since not all plants report expenses in every classification 
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Here's how to— 
Cut Flatwork Labor Costs - - 
- - - Speed Up Production 





Pocock’s Corner 
One of the most | 
common flatwork | 
ironer trouble- } 
makers is “Roll- | 
ing.’’ It may | 
result from a |! 
number of} 
causes, but it is 
invariably a sign 
that something is 
out of adjustment. The most 
common cause is that of padding 
being improperly applied or the 
failure to take the manufac- 
turer's recommendation in the 
graduating of the size of padded 
rolls. 

The correct graduation is 
about 1/16 of an inch greater 
circumference for each roll over 
that of the preceding roll. This 
is so that the goods being ironed 
may be transferred from one 
roll to the next and then to the 
aprons without being wrinkled 
or torn. To check these rolls, just 
wrap a piece of paper about an 
inch wide over each roll in suc- 
cession, marking on the paper 
the end of the overlapping. 
This will give you the exact 
relationship of each roll circum- 
ference to the next. A marvelous 
caliper for measuring rolls is 
now available. 

Rolling may take place be- 
tween upper and lower aprons. 
These should be checked for 
proper speed and travel. The 
automatic apron control device 
will take care of normal varia- 
tions. Beyond this, the tension 
rolls should be adjusted in order 
to have the aprons travel fairly 
true, before depending upon 
the automatic controls. 

Rolling may also be caused 
by poor rinsing coupled with 
certain ironer conditions. Carry- 
ing over alkalies onto the chests 
will form deposits and rough 
spots which may sstart rolling 
that may never stop until the 
sheet becomes a nice strong 
rope. Next month: Clean Chests. 


WU. +t. Pocock 
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Wages have gone up, everywhere, due to the Minimum Wage Law and 
higher union-management contracts. But if yours is a laundry handling 
1,200 or more sheets and spreads per day, you can compete in this higher 
labor market and make more money than before. How? By installing a 


labor saving SAGER SHEET SPREADER. 


Win With a Sager 


With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 


tion. You can’t afford to be without View of Sager “B” Spreader. Handles 


} 


a SAGER SHEET SPREADER in 1200 to 3000 sheets and spreads per d 
these competitive times. A SAGER 


iy 


quickly pays for itself in labor 
saved and faster production. 
With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”. 
Write today for full facts and the 
names of progressive laundries all over the world which have reduced 
their flatwork ironing costs from 40°% to 60°, with these labor saving 


machines. 


M. A. Pocock 


Dept. 86 
1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Please send us full facts about your labor-saving Sager Spreaders. 
Firm 

Street 

City 


State 











Identifying and Packaging 
Washing and Cleaning 
Finishing and Repairing 


TOTAL SUPPLY COSTS 








Chart 2—Building Overhead 
Plant Vat Loe 
\ (Li « D4 
1.90% 
Repairs and .40 
Depreciation .45 
Insurance ; , : .10 


| Taxes 42 
TOTAL 2.10% 


| Rent 


Maintenance 








Chart 3—Machinery Overhead 


] f \ fev 
\ I S Dx 


2.0% 1.09% 
3.0 2.18 


Repairs and Maintenance 
Depreciation 
Taxes 





in only those plants that lease 


property. 
As tor Plant o* 


plies might run less. Finishing labor 
will probably stand investigation. Too 
much low-price business could quickls 
send this supplies figure to the 9 per- 
cent level. 


Power costs 


Talk about extremes! Look at the 
figures for Power costs. Plant 1 
have run a gas pipe around the meter 


must tax practices. 
Chart 

or else it has its own coal mine. Plant 

2 is purchasing all of its utilities and 

it is apparently an expensive item. We —_—— a aS: 

wonder if this p)ant shouldn't con- 


sider one of the following suggestions: 


Review rate schedules ta be 


sure it is in the right bracket 


Indirect labor 
Superintendence 


Indirect supplies and expenses 
Compensation and other insurance 
Vacotion wages—plant 


Payroll taxes 
TOTAL 


Investigate its demand charges 
Install its own power plant. 


Use Point 3 as a threat to get a 


better rate break. 


it should certainls 
be receiving excellent fire, police and 
other municipal services in view of 
the taxes it pays. Perhaps the owners 
should get to know the right people— 
or at least have their valuation cha)- 
lenged by someone acquainted with 


3 shows. that repairs and 


maintenance costs are out of line for 
Plant 1. And it looks as though both 
plants have some new machinery. 
Taxes for Plant 2 are out of line, but 
the management seems to be taking 
advantage of the new stepped-up de- 
preciation regulations. 

There are several items in Chart 4 
that are worthy of comment. First, 





one wonders where Plant | buries its 
indirect labor and superintendence 
costs. They could be in productive 
labor or executive salaries, although 
most public accountants would argue 
this all night if they could get some 
one to stay up with them, The owner 
might be the superintendent. If so, he 
could still split his salary, If janitor 
services are being performed by an 


outside contractor, the charge might 





be improperly made to Outside Serv- 

ices or Other Administrative Costs. 
Also, we have 

whether Plant | is contesting all of its 


reason to wonder 


claims 
rate. 


compensation 
investigate 


unemployment 
or if it should 
There must be some reason for the 
high payroll) taxes. 

Plant 2, on the other hand, shows 


waces. 


its 


no payroll taxes or vacation 
One wonders if they are buried under 
Productive Labor? 
for this since the items can still be 
charged to the Social Security tax ac- 
count but on management statements 
they be 
management sees fit. 


There's no reason 


the 


can combined in any ways 


The Sales and Distribution expenses 
provide some interesting Comparisons 
of these widely different operations. 

Plant 1 a 9 percent Delivery 


Continued on page 52 


has 


Chart 4—Indirect Overhead 


Pia Na Ave 


No Lndry t Ji 





building over- 
head, is Chart 2. Here 
the question of what is a fair rental 
depends SO location that 
it would be difficult to arrive at any 

conclusion. Depreciation is probably 
a write-off of leasehold improvements. 


Another expense, 


reviewed in 


much on | 
| : , 
| Delivery salaries and comm. 
Agency discount and expense 
| 
. - } wa) . ° 
Now we can see why column 2 doesn't | Depreciation—delivery equipment 
; \ Liability and other ins.—delivery 
add up because a p)ant that rents 


d : : Store salaries and expense 
wouldn't ordinarily have expenses like Seles aediiiiins dauil sidiles 
taxes and depreciation. 


Sales promotion expense 
Claim adjustments 


insurance, 
Also a plant that owns its building 
wouldn't The 1.90 
cent is therefore the average rental 


have rent. per- 


Delivery equipment operating expense 


Chart 5—Sales and Distribution 


Nat Loe 
(Lndry. «& 


10.70% 


1.28 
2.53 


85 
39 
2.62 


1.36 
1.99 


70 


22.77% 


Do 


1.25 
a) 


16.75% 


LAUNDRY JOURNAL 


STARCHROOM 








In laundry and_.dry cleaning machines 


Perforations are RRR 
a serious business...§ #3 
g ach 2 . . . 3 . ss ° 


om — 
piOe oon se 


LOR ST ia. FARE ae 


@ 


THE AMERICAN LAUNDRY MACHINERY COMPANY 


You can expect more from... 
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Cylinder holes -- 
one of 1001 
crucial details 


Did you ever ask a machinery representative how big the 
holes are in the cylinder of a laundry or dry cleaning ma- 
chine? Or how much distance between them? How many 
per square inch? Probably not—because that’s one of the 
little things usually taken for granted. 

Like every other important detail, hole size, spacing and 
location is a precise science at American. It depends upon 
machine capacity, kind of work to be handled, type of proc- 
essing and amount of liquid or air circulation needed. In 
washers, for example, some of the factors that govern per- 
foration size and spacing are buttons, cylinder diameter 
and number of compartments, and gauge of metal. Some 
perforations call for double embossing—a special process to 
give them a smooth inner surface and add strength to the 
cylinder. A washer, dry cleaning machine, extractor or dry- 
ing tumbler? Each one is an entirely different story. 

When you buy an American machine, you know that 
every last detail has been carefully checked by our research, 
engineering and production teams. Another reason why you 


can count on it to be right! 


You can expect more from... 


The American Laundry Machinery Company, Cincinnati 12, Ohio 


in machinery performance 




















How to 
amaze your 


heavy-soil 


customers 


There’s no better way to sell your laundry service than to turn out 


bundles of aprons, towels or work clothes—cleaner than your customers 


ever expected to see them again! Diamond Laundry Detergents . Sours . Blues 


A convincing number of laundries and linen supply plants use DIAMOND 


. o 
OrTHOSILICATE on heavy-soil work. Made by an exclusive DIAMOND ae ste Diamond 
om : Saeki ' pec! KS 
process, ORTHOSILICATE dissolves in seconds after it hits the water. Slower ee Ch an icals 


dissolving orthosilicates waste part of each scoopful down the drain. 


You'll like the moneysavinge fact that smaller amounts of OrtTHo- Diamond Alkali Company * Cleveland 14, Ohio 


SILICATE and soap produce the effective pH and abundant suds needed 
for pick-and-shovel jobs. Your employees will like ORTHOSILICATE’S 


dustless, easy-to-handle quality. Call your DiamMonp distributor today. 
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Garment bags make customers feel firm takes special pains to protect their belongings. 


vehicle for advertising company name and sideline services 


Part VIII in a Series on Supplementary Advertising 


Packaging does much to build prestige while acting as 


Use Packaging for More Profit 


Ideal medium for advertising copy also 


provides protection, builds good relations 


YOU CAN’T TELL A BOOK by its 
cover, the saying goes. But, by the 
same token, we'll wager that millions 
of books are sold on the strength of at- 
tractive cover designs. 

Of all the merchandising trends 
that have developed since World War 
II, the influence of packaging on sales 
is perhaps the most important. The 
consume! has become package-con- 
scious. He demands good packaging 
not only to protect the contents but 
to tell the story behind the product 
and to guarantee performance backed 
by company name or trademark. It is 
a highly competitive feature in attract 
ing and holding customers. 

Engineering and performance-wise, 
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By GERALD WHITMAN 


better than 
count. 


today’s automobiles are 
vesteryears on almost every 
Yet the greatest emphasis in new-car 
advertising is placed on styling, color 
and decoration. No doubt the average 
buyer is concerned about the quality 
of the car he wants to buy, but every- 


thing else being equal, he will choose 


the model that looks better. 


One Answer to Competition 


Walk into any supermarket and see 
the thousands of different products 
lining the shelves. Each group of prod- 
ucts—in its class—probably doesn’t 
vary much, one from the other, so far 


as quality or price is concerned. But 


each strives to outsell its competitor 
by means of packaging design. 

The influence of good packaging is 
as important in selling drycleaning 
and laundry services as it is in selling 
tangible products. Even though your 
customer gets back exactly what she 
has submitted—albeit laundered or 
drycleaned—packaging can make the 
difference. 

Consider this not-so-hypothetica] 
situation: There are several dryclean 
ing and laundry firms In youl com- 
munity. All turn out uniformly good 
quality. All provide adequate service. 
All charge 
price. One outfit, however, leaves the 


substantially the same 


rest of the field behind when it comes 
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FEATURES 
YOU WANT AND NEED! 


@ Rugged, no-sag basket. 
Needs no auxiliary sup- 
ports. 

Cissell-built Gear Re- 
ducer for quiet long-life 
operation. 





Full-width lint drawer 
on single basket tum- 
blers; large slide drawer 
on ‘Twin. . . Keeps 
fan housing and ex- 
houst duct lint-free. 








GAS-FIRED OR STEAM-HEATED LAUNDRY TUMBLERS 


DOUBLE BASKET ‘‘TWIN’’'—SINGLE BASKET 36x18” —36”x30” —42"x42” 


Cissell Tumblers are built for rough dav-in, dav-out 
service — and thev’re mighty good-looking, too. In addi- 
tion to the features listed above, and the double wall 
feature, listed at the left, Cissell Tumblers have a large 
volume of air for fast drying . . . They're available with 
controls that actually think for the operator . Each 
basket in “Twin” Tumbler has its individual fan motor, 
basket motor, heating unit and controls; Single Basket 
Tumblers have separate fan and basket motors . . . Sim- 
ple maintenance — all parts easily accessible. Compare 
Cissell Tumblers — and voull know why thev’re the talk 
of the industry d 





ALSO AVAILABLE:  Cissell Steam-Heated Drvclean- 
ing Tumblers: Single Basket 36” x 18”, 36” x 30”, 
Ag” 42", 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 
Double Walls add Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
strength greatly Foreign Distributors write Export Dept. — Cable Code ‘‘CISSELL”. 
eee 
reduce heat loss 








Cousult Your Yobber 
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to packaging. This particular firm re- 
turns all garments on hangers and in 
bags. Shirts are packaged individually 
with shirtboards, collar supports and 
bands and placed collectively in shirt 
boxes. Flatwork is wrapped in paper 
and put into boxes, Blankets are 
placed in mothproof bags. Handker- 
chiefs and socks go into separate bags 
after having been folded around little 
stiffener sheets. Slipcovers and cur- 
tains are put into boxes and sweaters 


into mothproof bags. 


Which firm in your community 
would you patronize? 

The company that we referred to 
certainly spends more money on pack- 
aging than its competitors, but cost 
is a relative item. Money can be spent 
or it can be invested. In terms of 
packaging consider not what it will 
cost to do it but what vou will gain as 
a result of having done it. 

Essentially, good packaging can ac- 
complish three things—all related to 
profits: 

1. Packaging protects the contents. 

2. Packaging builds firm prestige 
and customer goodwill. 

3. Pac kaging can advertise and pro 


mote your services. 


Protection: It does almost no good 
whatever to turn out a good quality 
job unless it looks that way when it 
is returned to the customer. The only 
thing a drycleaner and Jaunderer has 
to sell is service. If the article he has 
serviced is not returned with adequate 
protection he is inviting his competi- 
tor to take his business away. 

Protection is an obvious necessity. 
Yet how many drycleaners return 
garments without bags unless they are 
specifically asked to bag them? How 
many launderers return shirts and flat- 
work that are creased and crushed 
because of poor packaging? Certainly) 
it costs a little more in materials and 
labor to take more pains with pack- 
aging, but vour customer is not con- 
cerned with that particular problem. 
She wants her belongings back in 
usable and wearable condition and it 
is the plant operator's job to see that 
they are well protected. 

One plantowner uses a device that 
has profound psychological effects. He 
purchases those little red stickers from 
his local stationer that are inscribed 
in white: “Handle With Care.” These 
are placed on all garment bags and 
boxes. It makes his customers think: 
“That launderer appreciates the value 
of my clothes. He takes care of them 
and he appreciates my business.” And 
they keep coming back with more 
business for him. 

More than that, the sticker has an- 
other effect. It actually makes the 

Continued on page 54 


Shirt packaging provides multiple opportunity for advertising messages—on shirt bands, 
button tags and boxes. Collar supports and boards give added protection against crushing 


Bright blue polka dots—repeated nearly 150 times—proclaim the name of Model Cleaners 
on each garment bag used by this Rock Island, Illinois, plant 


Wedding gown packaging is a de luxe service at Bob McKinley's Town & Country Dry 
Cleaners, Houston, Texas. Heavy white handmade cardboard box has firm name embossed on 
top; above name is ‘‘My Lady's Carriage.'’ A definite prestige builder, box costs plant $4.85. 
Basic price for cleaning gown is $35 
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just the ticket -- 


You'll find Clinton 5-L Laundry starch is just the ticket for quick boiling 
. fast, penetrating action ... easier ironing . . . and flexible finishing. 

And your customers will be happy with the softly-crisp appearance and feel 

of their laundry. 

Clinton laundry starches are always smooth . . . always dependable 

because they're always scientifically formulated and laboratory tested for 


uniform quality. Better add Clinton to your next purchase of laundry supplies. 


soe) : technical service in connection 
=e - - - and remember : with your specific problems is 
} s available without obligation. 

ue lit duct 

H FROM THE WORLD'S CORN CENTER 





CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 
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EXTRA DRYCLEANING PIPE 


RACK FOR USE WHEN 


NEEDED. 

DESK ON MOTOR COVER. 
SLANTED TOP FOR HOLDING 
DELIVERY SHEET AND 
WRITING TICKETS. TOP 
HINGED. STORAGE SPACE 
UNDERNEATH. 


VERTICAL "PIGEON HOLES" 
IN BACK OF DESK TOP TO 

HOLD LAUNDRY AND DRY— 
CLEANING TICKETS. 





Tk 


ee 


TWO SHELVES FOR 
SHIRT BUNDLES, HIGH 
AND ALONG RIGHT SIDE. 










SMALL PARTITION (2' HIGH) 
ACROSS FRONT OF ORY— 
CLEANING COMPARTMENT TO 
KEEP SOILED ORDERS ON 
FLOOR FROM SHIFTING TO— 
WARD FRONT OR ROLLING 
OUT DOOR. 










LARGE FAMILY LAUNDRY BUNDLES 
LOADED IN CENTER OF TRUCK 
AND UNDER SHIRT SHELVES 

ON RIGHT SIDE. 


PLYWOOD PARTITION 48" HIGH 
SEPARATING CLEAN AND SOILED 
WORK. SOILED LAUNDRY 
THROWN OVER PARTITION INTO 
REAR COMPARTMENT. LATER 
UNLOADED OUT BACK DOOR. 


PLYWOOD PARTITION 48" HIGH 
SEPARATING LAUNDRY AND 
DRYCLEANING ORDERS. 


PIPE RACK FOR CLEAN ORY-— 
CLEANING. SOILED DRYCLEAN— 
ING PLACED ON FLOOR UNDER 
HANGING ORDERS. 








Truck accessories designed by Springfield Laundry make routeman’s job easier 


More on Route Sales Promotion 


EVERY MANAGEMENT has its own 


ideas on how to get routemen to sell. 


The following are a few of the many 
received by the Pennsylvania Laun- 


dryowners Association and are sub- 
mitted here for your consideration. 


Bonus Plan Ups Sales 8% 


Tolman Laundry, Washington, D. C.: 


routes and two 


We operate thirty 


stores, We have five supervisors, one 


to each six routes. We also have one 
sales Manager. 


The only advertising we have is a 
listing in the telephone directory, bun- 
dle inserts, and literature distributed 
by the routemen and supervisors. 

Phe following method, in four parts, 
has mMcrease d our sales more than any 


other method that we have tried, 


1, Cash payment for new customers: 
Cash payment of $1 for $1 for eight 
week average for each new customer, 
Example: New-customer bundle at 
erage $3 per week for 8 weeks. 


Salesman gets 83 cash 
2. Monthly bonus for increased sales: 


If route sales have increased 1 cent or 


more over same month Jast vear, Sales 


4) 


man gets $20 cash plus 40 percent of 

weekly average increase. 
Example: October sales in 1954 
were $2,000 and 1955 sales in Oc- 
tober are $2,200. Route would have 
$50 u eekly average increase, there 
fore, salesman would get $20 cash, 
plus 40 percent of $50. $20 plus 
$20 equals $40 cash salesman 
would get for being $200 in the 


hlack for month of October. 


3. Yearly bonus for increased sales: 
Salesmen are paid Sica cash tor each 


$520 increase over last year. 


4. Supervisors are paid monthly 
bonus: If supervisor and his group of 
salesmen have increased sales over 
same month last year, supervisor gets 
10 percent of increase. 

Example: If July sales last year 

were $12,000 and July sales this 

year were $13,000, supervisor will 
get 10 percent of $1,000 or $100 
cash bonus, 

Salesmen are paid at the end of 
each eight-week period for new cus- 
tomers, and at the end of the month 
for monthly bonus, and at the end of 
the year tor the yearly bonus. 


Supervisors are paid at the end of 


each month. Cost as explained in 
method, plus salesman’s regular com 


mission on route, Drycleaning sales 
are included in the sales figure, but 


are not counted as new customers. 
With this method we have had an 


§ percent increase in sales for 1955. 
Strong Supervision + Good Tools 
Springfield Laundry, Springfield, 


Ohio: After 8 years of operation and 
steady growth, we firmly believe that 


friendly, strong and helpful super- 
vision is imperative to good route sel)- 
ing. 


Starting January J, 1956, with 14 
routes, we added a third route super- 
visor to our staff. We now have a top- 
notch sales and advertising manager, 
backed up with three experienced 
route supervisors. Such a plan is costly 
to inaugurate and maintain, At pres- 
ent, our annual cost is $26,000  o1 
almost 4 percent of our route total, 
However, we believe this expenditure 
pays good dividends and greatly aids 


in promoting better route selling. Our 


reasons are as follows: 


1. We 
depth, A routeman doesn’t fee) that 


have a strong defense in 
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MANUFACTURER BUT 


Won nghouse 


MAKES A COR Wi | y : | “RG | OF} IAI tous 


: = VA FA . 
eH Hadise & > bes & Me ‘AS cs if Sool re 


FOR LAUNDRY STORES! 


it’s a fact! Only Westinghouse makes a Commercial model— 
designed, manufactured and sold SOLELY FOR COM- 
MERCIAL USE! 


It’s a fact! More new laundry stores are opened with Westinghouse 


Commercial Model Laundromats than all other makes 
of washers combined. There’s a reason for this success 


. only the Laundromat was factory engineered to TAKE 


CONTINUED DAILY RUGGED USE! 
it’s afact! Today, more BIG ROUTE OPERATORS buy Westinghouse 


Commercial Washers than all other makes of washers 
combined .. . they've switched to Westinghouse for 
trouble-free performance — POSITIVE PROFITS! 


, 
It’s a fact! For your business... there’s only one washer that 


carries commercial warranties... only one washer that 


outperforms in washability ... assures you of lower 


service and maintenance costs! 


you cau oe SURE...re ve VA estinghouse 


Write or Phone! Regardless of Where You Are 
° We will call on you personally to 


discuss the advantages of joining the 
3549 N. Clark St., Chicago 13, Ii. 7402 Sunset Bivd., Los Angeles 46, Calif ALD -Westinghouse family of operators. 
1546 Edison St., Dallas 7, Texas 1355 Market 5t., San Francisco, Calif 


ALO, New York, Inc., 37-28 30th St.. Long Island City 1, N.Y 


The Prudential Bldg., Room 1626, Jacksonville 7, Fla 


Contact any one of our 6 offices. 








he has us “over the barrel.” We regard 
this fact as psychologically important 
in getting better effort from a route- 


man, 


2. Our supervision strength gives 
us sufficient manpower to keep a su- 
pervisor on the route with a new man 
until he thoroughly knows the route, 
our system and philosophy, and can 


maintain the route average or better 
on his own. 


3. The supervisor, having only four 


or five routes to handle, knows each 


route we)), can spend sufficient time 


with his men to thoroughly know their 
strengths and weaknesses, to give 


them real sales help and to maintain 


high morale. 


4. Our strong supervision setup al- 
lows us to give each routeman with 
over six months service one day off 
per month and up to two weeks vaca- 
tion. We think this helps morale, and 
helps us to get a better six Aays effort 


from the men. 


3. Strong supervision help reduces 
routeman turnover. As we all know, 
routeman turnover is expensive and a 


detriment to good route selling. 


Although we do considerable adver- 
tising, we have been able to cut our 
total advertising expenditure and stil) 
increase sales. For the past six weeks 
we are leading last year’s strong route 
effort by 12.3 percent. We expect to 
continue some such gain because we 
believe our routemen are appreciative 
of the extra help we are giving them, 
and really pushing harder than ever 
before. 

Believing that route morale is so 
important we spend money in the fol- 
Jowing ways, We believe it helps both 
in better route selling and in obtaining 
and retaining a higher caliber of route- 
man. We believe good route salesmen 


are made, not born, and it takes a lot 
of doing to help them develop. 


1, We buy the best-looking uni- 
forms we can find, regardless of price. 
We pay half the cost and dryclean 
or launder them free. We think we 
have the best-dressed routemen in the 
area. This costs us about $800 per 
year, plus the free service given the 


men. 


2. We buy the best trucks we can 
find. We try to keep them freshly 
painted and washed, and maintained 
in the best condition. We hate flat 
tires, engine failures, etc., and try to 
give the men a satisfactory vehicle to 
use every day. To this end, we carry 


three spares for our fleet of 14 routes. 
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We believe the extra costs involved on 
this part of our program might amount 


to $2,000 per year, over the minimum 


we would have to spend. 


3. Our sales manager has devised 
ingenious “fixings” for the inside of 
our trucks, We have a compartment 
for soiled incoming work, double 
racks for drycleaning, shirt shelves 
and a work table. Although this cost 
an extra hundred or so to get the truck 
on the road, we believe the better 
working conditions for the routeman 
make it well worth while, (See sketch 
of truck setup on page 40.) 

For over 10 years we believe we 
have promoted better route selling by 
having better dressed and more self- 
confident routemen, operating the 
most attractive and best maintained 
trucks in the area, and having the best 
devised working conditions within the 


trucks. 


Get Bigger Bundles 
Jay Laundry, Plainfield, N. J.; From 


what has been said, written or done 
by industry leaders, we pieced  to- 
gether a procedure to promote selling 
by a route salesman, 


One leader pointed out that a sur- 
vey of the route salesmen who had 


been topflight men but who had left 
the industry for better jobs disclosed 
that these former routemen felt the 
physical and mental effort of route 
selling was too great for the small pay 
received. 

Another leader compiled records to 
show that as laundry rates went up, 
poundage went down. 

Another pointed out that we get 
only what we advertise for, and since 
we were a)) asking for sma)) “trial 
bundles, that is what we finally ended 
up with. 

And a fourth has for years made the 
backbone of all his advertising a blunt 
request for a 90-pound bundle. 

With the feeling that these o)d- 
timers had the facts, we experimented 
with a new man and a minimum route 
to see what would happen. 

This route was averaging 160 bun- 
dies for a total of $462. The average 
was $2.88 per stop. 

Two years later it was averaging 
993 bundles for a total of $759. The 
average was $3.29 per stop. 

Three years later it has an average 
of 194 bundles for a tota) of $801, 
the average being $4.10 per stop. A)) 
these figures are for laundry only. 
Drycleaning is not included. 

To solve the problem of giving a 
routeman more money and an easier 
job in exchange for building a bigger 
route, here are the things we tried: 

First. we got together the necessary 


facts to prove that every house on 
every street has at least 20 pounds of 
washables that have to be done every 
week for the next 10 vears. 

We immediately indicated to our 
new man that it would be best to 
solicit only at the homes that looked 
as if they were willing and able to 
spend some Money today and not 10 
years from now. 

We also compiled proof that a 
home washer machine, a drier, space 
and all the other necessary expenses 
—but not including any charge for 
labor—come to over $4 a week each 
and every week for 10 years. 

To this point, we and the new 
routeman were sold that we had a 
market and that this market was 
spending money. 

Then we told the routeman we 
would see that any 20-pound bundle 
he had or would get went out in good 
shape so that he could open up any 
one on his truck at any time and do 
so without fear. 

We then sold him on the fact that 
it was easier ta serve one $4 stap than 
it was to serve four separate $1 stops. 
We also insisted that he refuse small 


shirt packages. 


Big bundles are easier 


We then sold each department in 
the plant on this idea, It was easier 
to do six sheets in one bundle than it 
was to do six sheets in three separate 
bundles. Take extra good care of the 
Jarge bundles since they were easier 
to do. 

We also increased our 
charge and at the same time deducted 
bundle 20 


TALIM 
10 percent from any 
pounds or more, 

We packed our shirts in printed 
cellophane bags and, in addition, 
boxed them tn a printed bax. We put 
a)) dresses on hangers and, in general, 
did al) we could to prove that our 
“Send More—Save More” slogan was 
a tact, 

We then made it clear to our new 
man that we wanted only 40 bundles 
a day and certainly not more than 50 
a day. 


Selling vs. advertising 
We did very )itNe advertising. What 


little we did, we constantly bent in the 
direction of “Send More—Save More.” 

We suggest that the best method 
of promoting selling, by a routeman is 
to give him something to sell that has 
enough value to keep it sold and to 
support him in this venture with facts. 

Here is a route that has nearly 
doubled itself in five years, It has cost 


practically nothing to do this. (IL) 
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use less soap, clean clothes faster with 


DOW SODIUM ORTHOSILICATE 


Here is a soap builder that wi)) cur 
soap costs and do a more efficient 
washing job without harming cotton 
fabrics. Dow Sodium Orthosilicate 
actually extends your soap’s wash- 
ing efYechiveness by approximately 
one third*. With this high-alkaline 
cleaning compound, clothes wash 
cleaner in a single cycle . . . rinse out 
quickly and thoroughly, {1 neutral- 


izes soil acidity —saponifies fats and 


"in tests on badly soiled fabric washed at 160°F, 


os while keeping imsolubles in 
suspension, 

Dow Sodium Orthosilicate reduces 
operating expenses and assures you 
ol effective results—and its cost is 
on)y about half the cost of soap. 
Try this superior soap builder and 
judge for yourself, Call the Dow 
sales office near you or write direct 
fo THE DOW CHEMICAL COMPANY, 
Dept. AL 758L-2. Midland. Michigan. 


the use of Dow 


Sodium Orthosilicate reduced the amount of detergent required by 45%. 
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Seap Requirements, as represented 
by this pile of detergent, are re- 
duced substantially when you use 
Dow Sodium Orthosilicate. Shaded 


area shows amount of soap saved 





you can depend on DOW CHEMICALS 
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Personalized map substitutes salesmen's names for those of Chicago's suburbs. Plantowner Katz used map during contest to impress salesmen’s 


wives with husbands’ importance to company 


Year-Round Contest Program 


Newcomer finds frequent contest aid 


in stimulating enthusiasm and sales 


IF A CONTEST can increase sales, 
why not make it a regular part of a 
firm’s activities? 

this reasoning William 
owner of Washington 


Following 
Katz, the new 
Laundry and Drycleaners, Evanston, 
Illinois, launched a well-planned, year- 
round program that is 
credited with increasing sales 13 per- 


sales contest 
cent during the past year. 

At least part of the success of the 
plant’s program must be 
ascribed to its novelty. Each contest 
definite ob- 


contest 
is different, each has a 
jective, each is timely and all partici- 
pants have an even chance to win. 
Bill Katz took the run-down 
plant from its former owners in May 
1955. There was much to do in the 


over 


way of re-equipping, revamping and 
reorganizing the 60-year-old opera- 
tion, But the most important consider- 
ation was to keep the volume coming 
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By HARRY YEATES 


The bulk of the work (more than 
95 percent ) 
plant’s 16 routes which fanned out 
over Chicago’s North Shore area. It 
was imperative to maintain the load 
and to encourage route salesmen to 
exert greater effort to bring in more 
business. Sales 
offer the best means for accomplish- 
ing this And has 
proved the success of the experiment. 

This was all new to the route sales- 
men. But even the senior man among 
them—one with 31 years in the firm 
—showed enthusiasm for the 
program. During the past year, his 
sales have jumped 14 percent. Before 


contests seemed to 


end. experience 


great 


management started the series of sales 
contests his weekly volume had re- 
mained at a steady pace. There were 
never any ups or downs to speak of. 


was brought in by the 


Another routeman with 15 years serv- 
ice shows a 15 percent increase in 
average weekly sales during the past 
year. At the present time he is doing 
$75 a week more volume than he ever 
did before the contest program was 
started. 

The first sales 
planned during the month of August 
1955. First, Mr. Katz compared sales 
results from the previous year with 
what the plant was currently produc- 
ing. Then he set a new dollar goal 
that he expected to attain. This type 
ot preplanning has been applied to 
each of the later contests. 

The amount of 
prizes in all the 
based on a percentage of the antici- 


contest was pre- 


money spent for 


contests has been 
pated gain management expects dur- 
ing the contest period. Results of all 
contests held to date indicate that the 
amount of money awarded in prizes 


has been pretty consistent percentage- 
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PERSPIRATION SOIL 


Perspiration soil on collars and cuffs need not 
be a problem during hot summer weather. 
Add LESTOIL to your present formula for re- 


sults that will amaze you.... results guaranteed 
to please. 


AVOID COLLAR AND CUFF CALAMITIES 


LESTOIL, pioneer in the liquid detergent field, 


is a proven product for use in the break to in- 
sure complete soil removal, to brighten colors 
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and to improve whiteness retention. 

LESTOIL works wonders on stubborn perspira- 
tion soil. Neck and sleeve edges wash easily 
and quickly. No customer complaints about 
collars and cuffs when laundering is done with 
LESTOIL. 


PERFECT LAUNDERING EVERY TIME 


With LESTOIL, all traces of deeply imbedded 
dirt as well as perspiration soil can be effective- 
ly removed from: 


Sport Shirts White Uniforms 
Dress Shirts Socks 

Skirts & Blouses Work Clothes 
House Dresses Linens 


Shorts & Slacks Play Clothes 
Slip Covers Undergarments 
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LESTOIL'S superior penetrating action wets out 


the entire load instantly, keeps soap and alkali 
active and prevents lime soap formation. Fab- 


rics wash clean as new. 


SATISFACTION ALL AROUND 


No need for excess alkali, bleach and long 
washing formulas. Fabric tensile strength is 
maintained and longer life assured for your 
customers’ linens and your nets. 


LESTOIL will produce immaculate summer 
laundering. Your customers will be satisfied. 


LESTOIL fam 


LIQUID DETERGENT For information 


call your nearest supplier 
or write for a 


Serving the generous free sample to: 
Cc 


eeeseeeeeeees 


Laundry Industry 
for twenty-three years. ADELL CHEMICAL COMPANY 
HOLYOKE, MASSACHUSETTS 
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wise, with results the plantowner ex- 
pected to reach when he set up the 
12-month campaign. 


Fall contest 


The first contest was called a “Set 
Your Own Odds” contest. It was 
aimed at increasing over-all volume 
from the routes. The contest was based 
on the routeman’s average sales for the 
12-week period for the previous year, 
plus 5 percent to eliminate the effect 
of a price increase the plant had 
started before Bill Katz bought the 
business. The contest ran for 12 weeks 
from September 14 through Novem- 
ber 30, 1955. The routemen received 
credit of one dollar for every dollar 
they averaged during the contest 
above the adjusted average of the 
previous vear. 

Each routeman set his own quota. 
If he beat it, the plantowner set up 
odds which he would get for every 
dollar over his own goal. For example: 


Odds 


s average plus 5% 1 for 
Last year's average plus 10% 2 for 
Last year's average plus 15% 4 for 
s average plus 20% 8 for 


Routeman’'s Quota 


Last year 


Last year 


Every routeman set his own quota 
in writing and that quota held good 
for the entire contest period. At the 
end of the contest, winnings were 
paid in merchandise the routemen se- 
lected from the prize catalogs which 
were available. 

Here’s how it worked: Management 
took a four-week base—the total of 
the routeman’s sales for the weeks 
ending September 7. Each week the 
bookkeeping department figured the 
routeman’s percentage of that base. 
The first week they took the route- 
man’s sales for the week ending Sep- 
tember 21 and divided it by the base. 
The second week was their combined 
sales for the weeks ending September 
21 and September 28. Then they as- 
signed ratings—the highest percent- 
age was No. 1 man, the second high- 
est percentage was No, 2 man, etc. If 
there were two No. 1 men the next 
man would be No. 3. This went on for 
four weeks. Then the four-week total 
became the new base. A chart was 
posted weekly showing everyone's po- 
sition. 

Prize winners during the first 12- 
week contest received $600 worth of 
merchandise. At the start of the con- 
test the plantowner wrote personal 
letters to the wife of each routeman 
in the plant. He included a set of con- 
test rules for their information. He 
followed this up with reminder letters 
informing them of their husband’s 
standing. Toward the end of the con- 
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test he sent them various prize cata- 
logs from which they could select 
their winnings. 

At the close of the event the plant- 
owner held a banquet for the route- 
men and their families to announce 
the prize winners. This gave manage- 
ment the opportunity to join the em- 
ployees on a personal basis and helped 
cement relations with their families. 
Mr. Katz never let them forget that 
they were the backbone of his new 
business. 

The first contest was completed by 
the first week of December. 


Winter contest 


The second contest sponsored by 
the plant was planned to raise the 
morale of each and every employee. 
It consisted of awarding prizes to the 
employee who created the most un- 
usual Christmas wrap package. Every- 
one brought his entry to the plant and 
all were on display for everyone to 
see. They were judged on the basis 
of originality and cash prizes were 
awarded. 


Spring contests 


The third contest started early in 
February. This one created better co- 
operation among all people working in 
the plant. It was called a “Spring 
Training Contest.” Each man_repre- 
sented a major league baseball team. 
Leagues were established in accord- 
ance with the route supervisors’ re- 
sponsibilities. The teams played seven 
games from a predesigned schedule 
and the winner of each league had a 
chance to play in the “world series.” 
The season started on February 2 and 
ended on March 28. covering eight 
weeks, 





William Katz had a varied and 
interesting career before entering 
the laundry business. He was born 
and raised on the North Shore of 
Chicago, attended the Illinois In- 
stitute of Technology and was 
graduated with an engineering de- 
gree from the Massachusetts Insti- 
tute of Technology. He was asso- 
ciated with The Ethyl Corporation 
for seven years, did consulting work 
in various fields of engineering, was 
supervisor of a metal lithographing 
firm for three years and for a short 
time was in business for himself 
in the chemical specialties field. 

With this type of valuable ex- 
perience Mr. Katz is well equipped 
to meet the challenges of the in- 
dustry. Moreover, he is in an ex- 
cellent position to apply his knowl- 
edge of production and engineering 
within his own plant. 











Games were won by the team scor- 
ing the most runs. To score a run a 
team was required to have four net 
bases. Each dollar increase in sales for 
the week of the game, compared to 
the sales of the second week previous, 
was worth one base hit. Sales figures 
were rounded to the nearest dollar. 
In case of a decrease in sales, every 
dollar below the previous figure be- 
came a strikeout. Strikeouts were sub- 
tracted from base hits to give net 
bases. A run was scored for every four 
net bases. 

The top team in each league, based 
on the most games won, was awarded 
five dollars. The winners from each 
league played in the “world series.” 
The world’s champion received an- 
other five dollars. In case of ties for 
the league championship, all winners 
received five dollars but only one 
could play in the world series. A flip 
of the coin decided who plaved. 

In addition to the league standing 


everyone won a_ prize. Each net 
earned run was worth 100 points, re 
deemable for prizes in the catalog. 


Prizes were awarded on final net 
earned runs at the end of the eight 
weeks. 

Each team had five rooters from the 
plant who spurred the team on and 
won money when the team was suc 
cessful. In this way the plantowner 
was able to capture the interest of 
evervbody in the plant acting as a 
booster for each team of drivers. Each 
driver had five rooters. The name of 


each team was placed on five slips of 


paper and placed in a box. Then the 


employees throughout the plant and 
call office looked up their team and 
had the contest explained to them. 

For being a loyal fan the plant gave 
each rooter 4 cents for every run 
which was scored by the rooter’s team. 
This was paid at the end of the con- 
test. The employees could help thei 
team, of course, by suggesting the 
names of people they knew who might 
be interested in becoming laundry ot 
cleaning customers. 

The next contest started during the 
first week of May and ended on June 
27, 1956. This one was planned to in- 
crease specialty sales, such as pillows, 
drapes, blankets, etc. It was called a 
“Man to Beat” contest. Each week one 
man was pointed out as the man to 
beat. The man to beat was chosen by 
lot for the first week. High man in 
specialty sales for the first week was 
named man to beat for the second 
contest week, Throughout the contest 
the high man for the week became the 
man to beat for the next week. 

Prizes in this contest amounted to 
$120—or $15 each week for eight 
weeks, Three $5 bills were held in 
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SERVICE : 
wince Fao a 
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“Easy to handle in tight spots.” The lengths up to 130” available for bodies 
new Ford P-350 with 104” w.b. provides up to 450 cu. ft. capacity. Fordomatic 
maximum maneuverability. Wheelbase Drive available at low extra cost. 


Mr. Charles Compbell, 


~~ “We find Ford Trucks 
cost less to buy, less to run” 


Roomy working area and low-step height of 
Ford’s Parcel Delivery cut driver fatigue, delivery time. 


The Uniform Rental Service uses seven trucks to See how Ford Trucks cost less for YOUR job. 1956 
Ford Trucks can bring new savings to your 
delivery work in every way—every day. Ford’s 
modern Short Stroke engine design means less 


Ford Trucks. “I figure my trucks as a long term piston travel... less wear... low gas consump- 
tion . . . low maintenance and operating costs. 


; - 
rebleniaren en They have to » alien plenty of Bigger brakes last up to 33% longer. New tubeless 
dependable service . . . big performance with low tires run cooler, give greater mileage. Put it all 
maintenance and operating costs. And Ford’s together—low initial cost, low operating and 
reputation for long life means I can count on a maintenance costs, high resale value, and you'll 
higher price at trade-in time.” In short—Ford agree FORD TRUCKS COST LESS. See your Ford 
Trucks Cost Less to Buy ... Less to Own. Dealer soon. 


deliver uniforms to concerns throughout Chat- 
tanooga. Each averages 45 stops a day. Here’s 
what Mr. Charles Campbell has to say about 


Big Fleet owners buy more Ford Cars and Trucks than any other make 
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trust for the man to beat. When the 


sales for the week were tallied, the 
man to beat paid $5 to the first three 


men who beat him. If less than three 


beat him the man to beat kept all or 
whatever part of the $15 was left. 

Winners were determined after the 
office had billed all specialties marked 
in from each route every week. 


Summer contest 


Just after the Fourth of July the 
plantowner started a_ golf contest 
called “Beat Par.” It will run through 
the last week of August. 

Routemen win on this contest by 
doing a better job than par. Par is fig- 
ured by taking a base period average 
of all routes for eight weeks ( April 7 
through May 26) and determining the 
change for the route average in each 
of four two-week periods. The job 
each routeman did is figured by com 
paring the two-week average with 
their base period average. So if the 
routeman increased more or decreased 
less than par, he won. However, each 
routeman had to beat par to win. 

For example, if the average sales 
during the eight-week base period was 
$550 and the average in each of the 
four two-week periods was $630, then 
par became $80. The first time the 
routemen beat par figure he collected 
$2.50. The second time he collected 
$5, the third time $10. If he beat pal 
all four periods he collected $17.50. 
According to the plantowner, no 


1! 


special effort has been made at this 
point to build call-office sales. The 
majority of increases have been off 
the routes and management's immedi- 
ate goal has been to pick up as many 
new customers as possible. This it 
believes is its most important market 
to tap for new revenue in the plant. 

At this point the plant has not been 
in a position to commence any de- 
tailed customer-control charts. How- 
ever, in a five-month period the plant 
has written approximately 750 thank- 
vou letters to new customers who have 
used its services for the first time. 

The length of each contest is deter 
mined according to the season of the 
year and the particular goals that the 
plant wants to attain. Each contest has 
been directed toward building volume 
in laundry sales and gaining enthusi- 
asm of the emplovees. 

The results from all the routes show 
a consistent increase in volume. By 
taking full advantage of all material 
from the laundry and drycleaning 
trade associations on the subject. of 
contests and applying it to his own 
needs, the plantowner plans to make 
future contests even more exciting and 


new in the months to come. 
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Tribute to Toomey 


OVER 300 MEMBERS of the Chi 
cago Laundrvowners Association, al 
lied tradesmen and Jaundryowners 
from surrounding cities gathered at 
the Calumet Country Club, Home 
wood, Illinois, on June 28 to pay 
tribute to John Toomey, retiring ex 
ecutive secretary of the Chicago 
association, 

The photograph shows the presi 
dent of the Association, Sol Stone of 
Rainbow Laundry, at left, presenting 
a check totaling $5,808 from laundry 
owners, allied tradesmen and friends 
to John Toomey on his retirement 
after 33 vears in the laundry industry. 





David Heichman, Tivoli Laundry, at 
right, acted as master of ceremonies 


for the event. 





Newly elected officers of the Wisconsin association, shown left to right: Birnam Walker, Nor 
man Ehle and Ray Bareis 


Wisconsin Holds 


Annual Meetings 


MEMBERS of the Wisconsin Institute 
of Laundering combined business with 
pleasure during their annual two-day 
convention held at Lake Lawn Lodge, 
Delavan, on May 18 and 19. 

The business sessions _ officially 
opened at a luncheon meeting on 
Friday noon. The speaker at this ses- 
sion was Albert Johnson, general man- 
ager, American Institute of Launder- 
ing, who spoke on “What’s Ahead for 
the Laundry Industry.” Mr. Johnson 
traced the factors influencing business 
conditions in the country and stressed 
the point that with the existing com- 
petition in the industry today each 
plantowner must do a better job of 


plant management and supervision. 

The AIL director from the 6th Dis 
trict, Kenneth Meyers of Brainerd, 
Minnesota, was introduced as a guest 
for the weekend affair. 

After a smorgasbord in the evening, 
Jim Chisholm, sales manager, Sanitone 
Division, Emery Industries, Inc., pre- 
sented a speech entitled “Never Un 
derestimate the Power of Selling.” He 
discussed the importance of selling 
quality, told the plantowners how 
more effective management can pro- 
duce additional sales, and urged man 
agement to spend more time promot 
ing and advertising service. 

A dance was held in the main 
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CUMMINGS-LANDAU manufactures washers that need... 
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Illustrated: mammoth C/L stainless 
steel washer, 126” long, with 
double end drive. C/L washers are 
tailor-made to your requirements 
to suit any size or type of 
extractor, with pocket capacity 
to match your basket size. From 
24” to 64” in diameter, up to 
160” in length and in dry weight 
capacities of 50 Ibs. to 2,000 
Ibs. per load. Available with all 
types of pockets, designed for 
maximum ease of loading and 
unloading. It’s the finest washer 
ever made. Get the facts today! 
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Yes eee we mean exactly that ! O iz 
i VERTITE Cyt 
, DER DO 
‘ 0sen under heaviest nigh a 
: second ! 





A C/L washer requires no maintenance other ! Cet Gives fer anaes 
‘ ‘ : . reate F 
than periodic lubrication. You don’t need i on SEALOMATIC papain 
, ‘ , T 
a master mechanic to service it. Costly ' funny [e2kProof, aa SEAL* Abso. | 
. ° i . once.f, 7 ' 
break-downs are eliminated once-and-for-all! ° of trunnion bearings! “*! Si¥es you 
— : © C/L RIGID FRAME * 1). ! 
The secret lies in the superb engineering, , 8IVES YOU proctien , iWe Cradle suse ' 
é é ©Peration! 'Cally Noiseless y: Pension ' 
the simple, rugged design. Yes, C/L washers ' ! + Vibration-free : 
: / 
mean an end to mechanical breakdowns... ; 4) = COMPRO.SEaL* gy ' 
. ; — e shelj ell 
plus many other exclusive points of superiority. i front nn! 920 assembly. fo, °% Assembly, |! 
‘ . . je r * machines, that's a Standard Or | ! 
Check the partial list at the right—then write, | Ou ONY lates 
. IN 
wire or phone for the complete C/L story today! ' NEL ae Ore arc-welded of +h , ! 
’ i : or ST. e 
It's an eye-opener... a money saver! : oe indestructible. NCES Steet, ids. 
( PATENT PENDING ! 
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CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., INC. 


305-17 TEN EYCK ST.e BROOKLYN 6, N.Y.eTEL. HYacinth 7-1616 «Cable Address “CUMLAMAC” 
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lounge of the Lodge after the close 
of the dinner meeting. 

Saturday morning the majority of 
the members in attendance entered 
the golf matches and other recrea- 
tional facilities available at the resort. 

The guest speaker at the luncheon 
on Saturday was Fred Kaan, assistant 
manager, Western Division, The 
American Laundry Machinery Com- 
pany, who told the members in a few 
appropriate words that the two most 
important elements in the success of 





Chosen new president of North Carolina Association is Charles Roach 
of Durham 


any plant is management’s faith in the 
business and a knowledge of it. 

A short business meeting and elec- 
tion of new officers was held after this 
meeting. 

The following were elected: presi- 
dent, Norman Ehle, Appleton; vice- 
president, Birnam Walker, Manitowoc; 
secretary-treasurer, Ray Bareis, Wau- 
sau. 

Elected to the board of directors 
were: Past President Clive Buckley, 
Milwaukee; William Werner, Jr., 


Tarheels Meet at Raleigh 


REGISTRATION TOPPED the 200 
mark at the forty-ninth annual con- 
vention of the North Carolina Asso- 
ciation of Launderers and Cleaners 
which took place at the Sir Walter 
Hotel in Raleigh, May 11 and 12. 

Charles Roach, Model Laundry, 
Durham, succeeds P. K. Ewell as 
president. Newly elected vice-presi- 
dents are James K. Beck, Durham; 
Roy Tripp, Greenville, and John N. 
Davis, Asheville. 

Guest speakers for the occasion 
included Denys Slater, president of 
the American Institute of Laundering, 
who discussed various phases of em- 


ployee and public relations. Frank A. 
Prather, president of the National In- 
stitute of Drycleaning, emphasized the 
importance of budgetary planning as 
a guide to successful plant operation. 

Victor D. Oakley, Sta-Nu Corpora- 
tion, opened the speakers’ program 
with an address on “Management’s 
Responsibility and Sales.” 

A. L. Christensen, AIL production 
and engineering department manager, 
took a look at the industry’s bright 
future and suggested a dozen ways 
to increase quality and production in 
the plant. 


Professor Henry A. Rutherford, 


Kenosha; Hartley Kehr, Waukesha; 
Jack Davies, Green Bay; Sterling Hen- 
line, Medford; and Jack Vaudreul, 
Eau Claire. 

Throughout the weekend there was 
plenty of activity for the ladies. A 
card party was held, and most of the 
wives drove to Honey Bear Farm a 
short distance away for luncheon on 
Saturday. That evening there was a 
cocktail party and a dance with a 
floor show to wind up the official por- 
tion of the weekend.—Harry Yeates 





Delegates absorb new facts on production, human relations and fab- 
rics during two-day session 


head of the textile chemistry depart- 
ment at North Carolina State College, 
classified a number of fabrics and 
finishes into chemical and_ physical 
categories and cited the need for a 
labeling program to identify undistin- 
guishable modern day fabrics. 

Two Association members also ad- 
dressed the assembly. By popular re- 
quest Mrs. Louise Bennett, Rocky 
Mount, repeated the speech she made 
at the Young Men’s Conference last 
January at San Francisco, entitled 
“What You Cannot Insure.” And 
plantowner M. F, D. Newtown gave 
his observations on the shopping-cen- 
ter operation based on his own experi- 
ences in a center at Raleigh. 

Many worth-while ideas came out 
at the two-day session and the con- 
vention was considered a social suc- 
cess.—Henry Mozdzer 


Aids on Replacement, Wills 


The Small Business Administration has published two 
new leaflets in its series of Small Marketers Aids: Number 7, 
“Why Small Business Owners Need Sound Wills,” and Num- 
ber 8. “Providing Management Replacements in Small 
Business.” 

No. 7 suggests that a sound will may avoid forced liquida- 
tion of a small concern, help obviate many management 
problems and thus help to perpetuate a business. It further 
points out that a small business owner should provide for 
his executors to carry Out any arrangements made during his 
lifetime for the sale or other disposition of his business in- 
terests. Reference is also made to the specific power that 
should be granted to the executors in the will. The leaflet 


50 


advises trusteeship as more effective and practical than a 
guardianship if minors are to inherit the business. Tax con- 
siderations and their relationship to wills, plus the effects 
of an incorporation, are also discussed. 

Small Marketers Aid No. 8 highlights the need for small 
firms to improve plans for filling vacant top jobs, since the 
need seems greatest where the small business owner runs a 
“one-man” show. Lack of a competent manager to take over 
when the boss can no longer function can often result in 
small business failure, according to the leaflet. 

Copies of these Aids are available free from the Small 


Business Administration, Lafayette Building, Washington, 
D. C., or from the agency’s field offices, 
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Here's eye-opening news about 


a Safe, easy way to make 


palllor72¢/ fabrics WHITE again! 


What do you do when a white dacron shirt or a nylon 
uniform turns yellow in the wash? When a customer's 
prized linens have become yellow with age? When a 
fabric has been stained by scorch, coffee, tea, mustard, 
soft drinks or some other yellowing substance? 


There's a safe, easy, time-tested way to remove yellow 
stains thoroughly and quickly, restore sparkling 
whiteness to any fabric—cotton, wool, silk, synthetic. 
Just use Wilson's unique oxidizing agent, InkGo,* 

the product with all of permanganate’s advantages 
and none of its drawbacks. As a remover of yellow 
stains InkGo is effective when no other product 

will work—you can use it locally or in a bath, can 
neutralize it completely with Wilson's ColorGo. 


Order InkGo from your jobber ... get FREE 
dispenser bottle too. 


ink remover. 1 does 
nd ball pen inks—but it t does 
\lable permanganate: base 
moving tannin 
oxidizable dye 


thought InkGo is just an} 


base of marking a 
too. A contro 
, inkbe 1S ideal for re 


type eget 
stains of any color. 


around <r 





GOOD DETECTIVE Continued from page 32 


and Agency Expense which does not 
tell the complete story unless we know 
its volume of route sales. We do know 
that the total for routes, agencies and 
stores in Plant 1 is 14 percent, and 
even with a large store operation, the 
over-all sales and distribution costs 
are 21 percent. This is 1.7 percentage 
points below the national average and 
we must operate better than that. 
Here is one place where average 
operating cost can foo) vou. Delivery 
equipment, operating expense and 


depreciation is 2.5 percent or 1.38 


Staley’ * 





percentage points lower than the na- 
tional averages. The Bureau of Census 
tells us that on a national basis, laun- 
dry cash-and-carry volume is 22 per- 
cent of the total. In other words, if 
3.38 percent is normal in a 78 percent 
route operation, how much should it 
be in a 50 percent route operation? 
We would say about I.12 percent. 
This laundrvowner believes in ad- 
vertising and this probably accounts, 
in part, for a very satisfactory profit 
picture because he must be utilizing 


his machinery, 


5 shirts for the cost of 3! 


with Non-congealing Crown 5 07. Starch 


Cooks satin-smooth in 5 minutes... gives better starching, lower cost 


Staley’s non-congealing Crown 5 oz. Laundry Starch pene- 
.. glves you more starching for each 
dollar! And Crown Starch contains STA-FRESH for 


that light sunshine-fresh aroma that makes a strong selling 


trates fabrics evenly 


point with jour customers. Bluing added for sparkling, 
whiter whites! Try a drum of Crown Laundry Starch now 


and prove these money-making advantages for 


Or see your Staley Representative for more details. 


A. E. Staley Manufacturing Co., Decatur. 


wads 
CROWN. 


5 OZ. STARCH 








15 FRO, 
Pa ” a 


taley 


yourself, 0 sory 


QUALITY LAUNDRY PRODUCTS 
Staley’s manufactures a 
complete line of commercial 
laundry starches for sizing 
at SP Laleltl Motel -lalie ct 2 tale] 
for all types of laundry work. 


Illinois 





Plant 2, as we can see, is a LOO per 


cent route operation and if they are 


doing a large commercial volume 


(Delivery Salaries and Commissions 
seem to bear this out) they probably 
need very little advertising, At least 
the returns are satisfactory without it. 

Claims expense in both plants is 
low which may be a _ good sign if 
quality is good, However it may be a 
bad sign if the owner is winning too 
many arguments with customers—and 


losing their business. 


Office and administration 


We can't Jearn much from the 
Office and Administrative sections of 
these plant statements except that 
both show high Other Administrative 
Expense. This probably covers travel 
costs to visit other plants attend con 
ferences, pay expenses of service ¢ lubs 
and other community SCTVICES.,. We 
cant help but feel that the operators 
represented by these statements en 


gage in a great many activities of this 


kind. 


Summary 


This, in a few brief paragraphs, is 
what vou can tell about a business 
without ever seeing it, Imagine how 
much more could be learned if we 
had a balance sheet and last vear’s 
statement for comparison 

Every business has these figures 
somewhere. It must have them for 
income tax purposes. With them a 
stranger can often tell more about a 
business than the managers them 
selves. Even so, many plantowners 
wont bother to use these figures— 
and more often than not, they fail to 
realize the profits experienced by the 
two plants whose statements we have 


studied here. 


PUSH-BUTTON WASHROOM 


Continued from page 20 


might be a more even )oading of ex 
tractors, according to Mr. Moss. 
Mission operates 17 plants, and the 
piece count method has aided in 
guickly adjusting an uneven work 
Joad in any plant. One of the plants 
recently demonstrated the ease, be- 
cause of having production broken 
down to pieces, with which trucks 
could be rerouted to balance out the 
plants’ capacity properly. One work 
week was spent taking an accurate 
piece count of the plant production 
in each department. The second week 
the trucks were rerouted and the plant 
operation was balanced properly. 
Piece records also indicate quickly 
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every one 


of 


Hoffman's i 


S end-loading 


washers has 


built-in profit 


dollars earned 


Rapid cycle gets through higher pound- 
age per load . . . more loads per day. 
Thorough cleaning means fewer re- 
runs. Advanced design features include 
“eye-and-ear™ signals, electrically oper- 
ated drain valve (solenoid energized 
only to open), manual over-ride on 
automatic models, aircraft-type welded 
construction and big 18-inch diameter 
door. Result? Satisfied customers galore 
—and their friends! 


dollars economized 


Operating costs swoop down after your 
installation of a Hoffman washer, be- 
cause Of minimum attention needed 
from operator. Cleaning is quick, 
thanks to stainless steel construction; 
steam connection simplifies inside blow- 
down. Maintenance cost is negligible. 
Cylinder, electrical controls, gaskets, 
timer and dial are accessible in an 
instant. Re-runs hardly ever necessary; 


small lots are handled economically. 





ZpInNNoL 


adoblars saved 


Choice of 30, 50 or 75 to 80-pound 
models, manual or fully automatic—a 
washer for every size of laundry and 
shirt laundry, hotel and motel, washe- 


teria, drycleaning plant and hospital 
Priced right to save you real money 


Easy, convenient terms 
Better check with your Hoffman dis- 


tributor today, for more news about 
Hoffman end-loading washers, and 


cleaner Jaundry work with built-in 


profit. 
r 


U.S.HOFFMAN MACHINERY CORPORATION 105 FourtnH avenue, NEW YORK 3, N.Y. 


August 15, 1956 
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school officials have accepted it whole 
heartedly, after a few checks. Not 


folding the towels has meant. con 
labor savings, too, on this 


the need of any of the plants for ad- 
ditional equipment, or show up any 
unnecessary equipment that can be 
shunted into another plant that does 
need it, as indicated on the monthly 
production sheets. Ben Page, the 

One exception to the piece count — started from scratch a little more than 
is made where the bath towels for the 25 vears ago in Santa Barbara. Today 
local schools are concerned, Towels — he owns 17 linen supply plants scat 
are brought in big bags and weighed tered around three states on the West 
to determine the count, The bags are all controlled from the main 
washed along with the towels, which offices in the town where he started. 
are delivered in the same bags, un- There are at present a total of 650 
folded. The employees in the organization, with an 
case has proved more accurate than annual payroll of $1,600,000, 
maintain all the 


siderable 


service to the schools. 


owner of Mission, 


Coast, 


weight method in this 


count, and the To 


repair and 


the previous piece 
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...and Longlife Aprons will outwear conventional Duck by 
more than 20%... with a better finish and at lower cost. In fact, 
we are so confident of the superiority of Longlife Aprons (cloth 
finish) over the brands you are now using that we offer you an 
ironclad double-your-money-back guarantee with every order. 


Get in touch with your local Tingue, Brown representative today 
... or better yet... just pick out the apron cloths you need from 
the handy table below, and order direct. 


STOCK SIZES OF TINGUE, BROWN APRONS 














Extra Heavy Special 

Longlife Longlife | Longwear | Seymour #4|/Seymour #6 | Asher 
Warp Ply [5 5 4 4 3 : Bo 
Filling Ply a ae [5 maa & 4 3 3 
= <2 See so — 
ot te a ET ae 
—97--1t$ St ae rece 
~~ 108” aa > ae -. Sa e 
~ 110” | ° |e ao. (aaa ——— 
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1765 Carter Avenue New York 57, N. Y. CYpress 9-8800 
507 Bishop Street, N.W. Atlanta, Go. ATwood 3864 
1227 Wabash Avenve Chicago 5, Ill. HArrison 7-0083 


723 E. Washington Blvd. Los Angeles, Cal. Richmond 9-6023 














equipment in the 17 scattered plants, 
maintenance crews stationed in key 
cities in the territory are constantly on 
the move. Major repairs and recondi 
tioning of equipment as well as trucks 
are done at the 
Santa Barbara, 


just across the 


offices, 


main repair shop in 
conveniently located 
street from the main 
Employee production records are 
kept on each individual on a daily 
Hlatwork ironer 
who work in 


except on the 
folders, 


basis, 
feeders and 
teams. Flatwork jroner production is 
recorded by the person removing the 
table behind the flat 
Towel folders record 
their own production daily, and the 
daily press count is kept by the starch 
work folder. 

The daily records ot production are 
transferred to a weekly cumulative 
record trom which the employees’ 1m 
centive pay is figured, With each item 
assigned a point value, the number ot 
items an employee multi 
plied by the point value of each item 
divided by the number of hours it took 


SCOFe. 


linen trom. the 
work ironer. 


produces, 


to produce determines the 
Comparing this against the set stand 
ards of production determines the 
amount of bonus pay. 

This incentive bonus is figured on 
a weekly basis. According to Mr. 
Moss, the incentive plan has increased 
employee production an average 15 
percent. However, there are instances 
where the increase has been in excess 


of 30 percent. 


PACKAGING 


Continued from page 38 


driver handle the garments with 
greater care, 

Often, packaging can make or break 
a repeat sale. Poor packaging can 
quickly ruin the finest quality in the 
world, but a good package can make 
even mediocre work look splendid. 
Prestige and goodwill: Aside trom 
its protective characteristics, an attrac 
tive package creates a good feeling 
customer, It helps build 
ind represents the difter- 


within the 
atmosphere « 
ence, psychologically, between a class 
plant and a run of the-mill operation, 

Most people are not intrigued by 
ordinary things. They like things that 
are better than ordinary. With the uni 
formly good quality of work that most 
launderers and cleaners are delivering 
nowadays, an attractive package is 
the only thing that will take a bun 
dle out of the ordinary and make it 
distinctive. 

People love to be pampered—even 
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PRIME SOHP IS EASY TO USE... 


It comes all made up and ready for action . . . PRIME SOHP has just the right 
amount of soap and builder in each homogenized grain. 


Suds in sight .. . wash is right. Simply add PRIME SOHP until the signal suds appear. 
You get a perfect wash every time. 


Streamline your washroom. No soap tank to boil over . . . no stock solution to 
make . . . no non-productive, back breaking work. 


Order a supply of PRIME SOHP from your distributor today. 





Beach Soap Company - Lawrence, Mass. 


128 Years Continuous Progress in Manufacturing Fine Soap Products 
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if it them a_ littl Often 


a woman will pay a little more to buy 


costs more, 
a dress in a shop where she is catered 
to, fawned over and complimented by 
courteous and attentive salespeopl 
when she can buy the same frock in a 
bargain basement. 

Packaging accomplishes the same 
objectives—it protects and it pampers. 
The more attractive your package, the 
thought of 


Attractive packaging stamps you as an 


more highly vou will be 
operator who likes his work and who 
thinks in of the customer. It 
builds prestige for your firm and cre- 
goodwill 


terms 


ates immeasurable among 


your customers. 


Cleaners and launderers, if 


were to follow 
of other industries, 


think 


should 


see what is inside. It should 


other people want to receive packages 
make the 
good 
purchase—that she got more than full 
It should also 
induce her to keep buying from you. 

Quality and production, alone, are 


should 
hers 


like them. It 
feel that 


just 
customer was a 


value for her money. 


not enough. It is important. to 


Selling means that you must merchan 


dise and modern merchandising § re- 
quires you to package your “product” 


in the modern manner, 
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makes big cost and labor savings possible 


Hundreds of commercial and insti- 
tutional laundries are now saving 
up to 43°), annually by using R M 
REVOLITE Flatwork [roner Covers. 
They’re paying more to start with, 
but they’re reaping big dividends 
all year long. 

R M ReEvOLITE covers are built 
to work at higher temperatures 
and higher ironing speeds. They far 


outlast all others. With them you 


have far fewer stoppages, far 
smoother finishes, and you save 


hours of changeover time, and all 
of your present extra labor costs. 
Each cover is installed and main- 
tained by a factory-trained 
specialist and is backed by a 
written guarantee. Write or call 
for complete details. 


RAYBESTOS-MANHATTAN, INC. 
REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 


they 
the good examples 
of 
packaging as creating a real urge to 
make 


sell. 


Advertise and promote: Last but far 


from least, your package—garment 


bag, box, wrapping paper, shirt band 


ete.—is an ideal and relatively inex 


pensive vehicle for advertising your 


services. It can be utilized in a 


num 
ber of different ways: promoting your 
full range of services or sideline serv 
ices: plugging seasonal items: building 
name identity with the customer and 
hie ralding spec ial events 

imprinting is con 
the 
firm name. Very often a non-customer 
will 
carried 
see the firm name and listed services. 


prospect 
SO 


cerned, 


far as copy 


the essential message is 
notice boxes or garments being 


by a customer or driver and 
If the package is attractive the viewer 


may make a mental note to try that 
firm. 

If a customer is unaware of the full 
gamut of services that you render, a 
full or partial list on the package will 
make her realize that you can be of 
further value to her. Each of your 
packaging items can serve as an extra 
different service 


teature tur 


medium to plug a 
For might 
storage on shirt bands, or drycleaning 


instance, you 


on laundry boxes, or shirt service on 
garment bags. 

Whatever or however you do it, 
remember: Do not ruin the effect of 
an attractive package by cluttering it 
up with much tastelessly 
spread over the entire surface. Keep 
your copy short, distinctive and blend 
ed in with the shape and color of the 
package. 

Some operators use garment bags, 
for example, to promote anniversaries 
Some them to 
solicit seasonal business or plug holi 
day and back-to-school volume. Many 
cleaners and launderers keep a Va 
riety of garment bags on hand for use 
at different times of the year. 

Often garment bags can be used as 
a gimmick. One launderer used Davy 
Crockett-type bags last year which 
were a hit with the kids. The front of 
the bag was imprinted with a Davy 
Crockett costume and by slitting the 
top along a dotted the child 
could slip the bag ovel his head and 


too copy, 


Or open houses. use 


line 


be the envy of his friends. 

Packaging can also be used to cheer 
up customers and inspire them to prac 
better One 
cleaner uses shirt bands imprinted 
“Have you_ kissed wife this 
morning?” That provocative question 
of 


just that, with completely satisfactory 


tice human __ relations. 


your 


causes many his customers to do 
results, An occasional personal mes- 
Sade will help keep customers happy 

Packaging, as we have seen, is a 


must for more and better business. So 





RAYBESTOS-MANHATTAN, Inc 
Linings © Brake Blocks ¢ Clutch Facings 
Equipment e Industrial Rubber, Eng 
Abrasive and Diamond Wheels ¢ Bowling Balls 


Asbestos Textiles ¢ Laundry Pads and Covers « Brake 
e Fan Belts © Radiator Hose « Rubber Covered 
Sintered Metal Prod 


long as you have to use it, why not 
make the most of it? 


neered Plastic, and cts e 
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PQ’s first Silicate factory in Philadelphia 


125 YEARS 
OF IMPROVING 
DETERGENCY 


..._SOAP TO 


Detergency was our business in the beginning, for 
soap was our product in 1831. Twenty-five years later 
we made silicate of soda for use in our own soaps, and 
then for other soapmakers who wanted the improved 
detergency for their brands. 

since i904 we have specialized in silicates of soda. 
PQ research developed the first free-flowing sodium 


» 1831-1956 PQ 
SILICATE OF SODA 





125th METSO DETERGENTS 
ANNIVERSARY 











SILICATES 


metasilicate. In succession came sodium sesquisilicate, 
anhydrous metasilicate and concentrated orthosilicate. 
You know these efficient detergents under our trade- 
mark “Metso.” 

Use Metso with confidence for top performance in 
producing quality bundles, and call on us whenever 
our long detergency experience can be helpful to you. 


PHILADELPHIA QUARTZ COMPANY 


1160 Public Ledger Building, Philadelphia 6, Pa. 


Associates: Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, 
Calif., Tacoma, Wash.; National Silicates Limited, Toronto, Canada 
Distributors in over 65 cities TRADEMARK 


PQ WORKS: ANDERSON, IND., BALTIMORE, MD., BUFFALO, N. Y. CHESTER, PA., JEFFERSONVILLE, IND., KANSAS CITY, KANS., RAHWAY, N. J., ST. LOUIS, MO., UTICA, ILL. 
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FARGO, N. D.—Automatic Laundry, 
308 Roberts St., has been incorporated 
by Eldon O. Christianson, president and 
treasurer; John A. Watson, vice-presi- 
dent, and Carl V. Peterson, secretary. 


HELENA, MONT.—Capital Laundry 
and Cleaning Co. has filed a request for 
extension of its certificate of corporate 
existence. 


MINOT, N. D.—Articles of incorpora- 
tion for City Laundry have been filed by 
Joseph Stevens, Leo R. Doyle and _ his 
wife, Betty. Mr. Stevens acted as proxy 
for Richard Blom. 


COTTAGE GROVE, ORE.—U and I 
Launderette has been moved from S. 
Fourth to the Short Bldg. Mr. and Mrs. 
Charles Geiszler and their son, George, 
are the owners. 


WHITEFISH, MONT.—Mrs. Howard 
Cady is the new operator of Sno-White 
Laundry. 





WOODLAND, CALIF.—Albert Can- 
dau has filed a certificate of business for 
Woodland French Laundry. 


ROCKDALE, TEX.—American Laun- 
dry and Dry Cleaners has been opened 
in the shopping center by R. C. Dansby, 
owner, and A, T. Barker, manager. 


DALLAS, TEX.—Swiss Laundry, 3014 
Greenville, was destroyed by fire re- 
cently, with an estimated damage of 
about $25,000. 


GLENWOOD SPRINGS, COLO. — 
Neat-Quik Launderette has been opened 


at 813 Cooper Ave. by Barney Roth, Jr. 
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PASADENA, CALIF. — Notice has 
been filed of the intended sale of Laun- 
dromat, 1711 E. Washington Blvd., by 
Edward K. Diehl, Jr., to Vera G. and 
Margaret Conte. 


GARLAND, TEX.—New equipment 
has been installed in Duck Creek Laun- 
dry, 1325 Ave. F. O. D. and K. Buchanan 
are the operators. 


EDGEWOOD, TEX.—Mr. and Mrs. 
W. C. Rea have purchased Edgewood 
Laundry from Mr. and Mrs, R. K. Burns. 


DEL RIO, TEX.—Laundromat Half 
Hour Laundry has been opened at 1705 
Ave. F. C. H. Denison is the owner. 


SOCORRO, N. M.—Mr. and Mrs. Ed 
Littlefield have purchased Snow White 
Laundry on N. 85. 


FREDERICK, OKLA.—A remodeling 
program is under way at Frederick Steam 
Laundry, S. Main St., it was announced 
by Dave Broadwell. 


BERKELEY, CALIF. — Marguerite 
Glatt has given notice of intention to sell 
Mary’s Laundermat, 1215 San _ Pablo 
Ave., to Robert H. and Thelma L. Hob- 
bick. 


CROCKETT, CALIF.—Home_ Laun- 
dry, 695 Pomona Ave., was destroyed by 
fire recently, with an estimated damage 
of about $250,000. 


HOUSTON, TEX.—A building is un- 
der construction at 8033 S. Park Blvd., 
which will be leased to Pilgrim Laundry 


Co. 


LAKEPORT, CALIF.—Mr. and Mrs. 
Charles Henderson have purchased 
Cota’s Drive-In Laundry, 35 N. Forbes 
St., from Mr. and Mrs. Emerson Cota. 


COLORADO SPRINGS, COLO. — 
Spic’n Span Quick Service Laundries has 
opened two new establishments. One is 
located at 214 E, Elm St., and the other 
in Woodland Park. 


HOUSTON, TEX.—Laundromat has 
leased space in the Northshore Village 
Shopping Center on Market St. Rd. 


SALT LAKE CITY, UTAH—Brown, 
Terry & Woodruff Corp. has opened 
three new P-M drive-ins. The new units 
are located at 239 13th E., 437 E. 
Fourth S., and 1967 E. 27th St. 

















BIXBY, OKLA.—D. Blagg and Mrs. 
Alice Bell have purchased Langston’s 
Laundry. The firm will be known as B 
and B Laundry. 


NORTHRIDGE, CALIF.—White Oak 
Laundromat has been opened by Mr. 
and Mrs. Max Stewart at Roscoe Blvd. 
and Yarmouth. 


LOS ANGELES, CALIF.—Plans are 
being made for remodeling the Compton 
Laundry and Cleaning building. 


HARLINGEN, TEX. — Valley-Wee- 
Wash-It Laundry has been opened in 
the Crown Heights Shopping Center. 
Jeanne Rambo is the manager. 


LOS ANGELES, CALIF.—Land and 
buildings of the Peerless Laundry Co. 
were sold recently at public auction to 
Union Enterprises, 1020 E. 59th St. The 
laundry firm closed last April. 


SALLISAW, OKLA.—Mr. and Mrs. 
Roy Corley have opened Help Yourself 
Laundry in the Mayo Bldg. 





LEWISTON, ME.—Ridley’s Laundry, 
23 Bridge St., has been closed. Ralph D. 
Ridley, proprietor, plans to retire. 


HOULTON, ME.—Houlton Laundry 
and Dry Cleaners and the New York 
Tailoring Co. have been consolidated and 
will operate as United Cleaners and 
Dyers in the building occupied by the 
laundry in Union Square. 


UTICA, N. Y.—Smith Laundry and 
Dry Cleaners has been opened in the 
North Utica Shopping Center, located on 
Herkimer Rd. Wayne Smith, an AIL 
graduate, is manager. 


WOONSOCKET, R._ I. — Theodore 
Belisle, president and treasurer of Pari- 
sian Cleaners, Inc., was reelected presi- 
dent of the Launderers and Cleaners 
Association of Rhode Island. The election 
was held in connection with the annual 
clambake at the Peleg Francis Farm, 
Rehoboth, Mass. 
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P FRONT 


WITH GREATER CONVENIENCE AND IMPROVED FUNCTIONS 


Faster-handling, low-cost, high-production and quality washing of 
Prosperity machines have long been a preference with experienced 
laundrymen. Always pride in ownership . . . pride in washmanship. 
Engineering advancements and refinements have always kept 
Prosperity washers up front. 


i PROSPERITY 


Changing formula records in the 


Formatrol® Cycle Timer is 
now made quicker and easier by S p E £ D S i & a Toe ? fe} 


bringing the control assembly 









forward... within comfortable - 

: ieee _-E-- 
reach of all operators. The — ‘= 
= fe sage , ' : — 
Formatrol has the built-in re- £ >: ae Q 
finements and dependability ac- ‘ : - ot Rives eee) 


crued through more years of 
service. 


QUIET, NO-SHOCK DRIVE 


The motor is now mounted 
above the drive shaft and the 
drive belts are fully guarded 
The new V-belt drive provides 
smoother, no-shock cylinder re- 
versing and easy adjustment for 
proper belt tension. 


NEW DIAPHRAGM-TYPE 
DUMP VALVE 


Full-flow fast dumping. Free 
passage of water... carrying 
lint, pins, buttons, etc. which 
cannot catch inside the valve 
and cause leakage. Solenoid op- 
erated and normally open to 
prevent possibility of flooding 
during time washer is not in 
operation. 


IMPROVED INLET VALVES 


Three-quarter inch hot and cold 

water inlet valves, solenoid op- q e 
erated. The most efficient and —_— gt 
durable valves for this service. : P 


POSITIVE DISPENSING a . FULLY - AUTOMA ie 
OF SUPPLIES , 


Prosperity’s automatic supply OPEN ele qi 
ee 


dispenser has provided satisfac- : 

tory service under all known _ OPEN :F-\@ 4 RIBS 
conditions of usage, however, an : a oxi 

improved means of flushing sup- 

plies into the wheel has been 


provided. 








FULLY-AUTOMATIC 
SEMI-AUTOMATIC 
MANUAL 

AND 2-SPEED 
25-POUND 


SPEEDSTER WASHERS 


“The 


AUTOMATIC PRECISION 
SYNTHETIC CLEANING 


irae" 


Main Office and Factory, Syracuse 1, N.Y Soles, Service ond Parts in Principal Cines 
COPYRIGHT 1956, THE PROSPERITY COMPANY, INC 











SCRANTON, PA.—National Industrial 


Laundries, 100 E. Elm St., has purchased 
property at Meadow Ave. and Hemlock 


St. 


PEARL RIVER, N. Y.—William Steel, 
president of Spring Valley Laundry 
Corp., has been appointed to the advisory 
board of Good Samaritan Hospital. Mr. 
Steel is also president of the Rockland 
County Dry Cleaners and Launderers 


Association, 


PENNSVILLE, N, J.—Village Laun- 
dry, located on Route 49, was damaged 


by fire recently. 


PENN YAN, N. Y.—Mr. and Mrs. 
Ralph Strobridge have sold their interest 
in Quenan Laundry and Dry Cleaners to 
Louise Quenan. Miss Quenan will be as- 
sociated in the business with her father, 


Frank. 


AMBRIDGE, PA. — Notice has been 
given of the intention to register a certifi- 
cate for the conduct of 11th Street One 
Hour Shirt Laundry, 79 IlIth St., by 
Joseph R, Angros, 


ELIZABETH, N, J].—Frank Scott, Jr. 
president of Morey LaRue Laundry Co., 
was honored at a Rotary Club luncheon 


d 
2) 


















Production 





uw OY 
for the 


MECHANIZED 


ee ee ee ee eee 


/Lecible TROUSER FORM 


Time costs go way down when you switch over to 
Leef Flexible Forms. This pedal-operated Trouser 
Form exerts only seven pounds pressure from cuff ; 


to crotch—just enough to bring the leg to the 
original size and shape. Measuring is unnecessary, 
and your customers will appreciate the open legs. 


Teams up well with a Leef Pocketeer, 51 Press for ~ 


finishing and Mushroom Press for topping. 


/Llocite OVERALL SLEEVER | 


Next to the Trouser Form, the Overall Sleever 
is in greatest demand. That’s because it puts 

a really j 

profitable basis. It dries and conditions sleeves ) 
cuts down time involved in 
lays ...and delivers garments with sleeves open. 


your overall and coverall work on 


for the press . . . 
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Ask your Jobber... or 
Write for Illustrated Bulletin 


BROTHERS, Inc. 


205 IRVING AVENUE NORTH 
MINNEAPOLIS 5, MINNESOTA 


recently, for 25 years of membership and 


perfect attendance. 


NEW YORK, N. Y.—Mrs. Ruth Perrs 
Schaumann, secretary-treasurer of the 
National Institute of Diaper Services, has 
been elected vice-president of the Trade 


Association Executives. 


JERSEY CITY, N. |.—Richard Q. Wil- 
liams has been appointed industrial rela- 


tions director of Brunswick Laundry. 





CHICAGO, ILL.—James P. Kane has 


purchased Great Southern Laundry & 
Dry Cleaner, 16 W, 103rd St., from 
Stephen E. Gillette. 


DURAND, MICH.—An open house 
was held recently at Durand Launderette 


by Thomas Dwyer. 


LA CROSSE, WIS. — Contract bids 


have been approved for construction of 
a new laundry at La Crosse County Hos- 
pital. 


JEANNETTE, PA.—Charles C. Fox 
is the new manager of Top Laundry and 
Dry Cleaners, Clay Ave. 


NYACK, N. Y.—Nyack Laundry. lo- 
cated on Lydecker St., was destroyed by 


fire recently. 


ST. LOUIS, MO.—Leonard Holden, 
Glick’s Laundry & Dry Cleaning Co., has 
been elected president of the Associated 
Laundryowners of Greater St. Louis. 
Other officers are Jerry Gers, Banner 
Laundry, vice-president; Harold Silver- 
stein, Acme Laundry & Dry Cleaning, 
secretary: T. Kristal, Hampton Cleaners 
& Launderers, treasurer, and Lee H. 


Matthey, Matthey Laundry & Dry Clean- 


ing, sergeant-at-arms. 


CINCINNATI, OHIO — Kwik - Way 
Laundry has been opened in the new 


Kenwood Plaza Shopping Center, Ken- 
wood and Montgomery Rds. 


GROSSE POINT, MICH. — A shirt 
laundry has been opened by Paul Russo, 


operator of Grosse Pointe Valet Cleaners 


and Dyers, 17854 Mack Ave, 


PEKIN, [LL.—Ideal Troy Laundry of 


Peoria, operated by Carl O. Triebel & 
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Associates, has taken over Pekin Home 


and Service I aundry. 


ST. LOUIS, MO. — Excelsior-Leader 
Laundry and Drycleaners has _ leased 
space in the new Florissant Meadows 
Shopping Center, which is now under 
construction on U, S, Highway 140, 


CHICAGO, ILL.—Supreme Laundry 
and Dry Cleaners, 4224 Division St., was 
damaged by fire recently, with an esti- 
mated loss of about $15,000. 


ST. LOUIS, MO—Hollis E. Suits 
Family Laundry has been moved to a 
pewly constructed building at Gravois 
and Russell. The firm was formerly lo- 


cated at 1517 Clark St. 





FORT LAUDERDALE, FLA.—Home- 


stead Spicn Span Quick Service Laundry 


has been opened by the Monarch Laun- 


dry Machinery Corp. 


ATLANTA, GA.—W. T. Grogan, pro- 
prietor of Beacon Laundry, has opened 


Garden Hills Launderette and Dry Clean- 
ing, located on Peachtree Rd. 


FORT LAUDERDALE, FLA.—Con- 


struction of a new plant for Peerless 
Laundry and Dry Cleaning Co. has been 


amounced by VY, E, Culliver, The new 
location is at 110 NW. Fifth Ave. 


HIGH POINT, N. C.—An open house 
was held recently at Dutch Laundry for 


the public to inspect its new equipment. 


AUCUSTA, GA. — Harry Maurice 


Thompson is the new owner of Auto- 


matic Self-Service Launder-All, 850 


Gwinnett St. 


DYERSBURG, TENN.—New equip- 
ment has been installed in Marr Laundry- 


Cleaners, located at Masonic and Church 


Ave. 


NASHVILLE, TENN.—A pilot plant 


has been opened by Spic'n Span at 4427 
Murphy Rd. 


PARIS, KY.—Charles Arnold has pur- 
chased Taul’s Laundry, Seventh and 


Cypress, from Ussery Taul. 


LUMBERTON, N. C.—A new laundry 
has been added at Robeson County Me- 


morial Hospital. 
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**3,700,000 bundies tied 
...at minimum cost’’ 


says Duane Lawrence, Manager, 


Portland Laundry & Dry Cleaners 


“Sixteen years of continuous service, tying approximately 4,500 
bundles per week and operated by many people have proved 
to me that the Bunn Tying Machine is sturdy and reliable. Mainte- 
nance and operating costs, as well as down time, are at a minimum. 

“T like the Bunn Machine,” continues Mr. Lawrence, who heads 
this Portland, Oregon firm, “because it is flexible. By making a 
larger table on the same stand and frame we are able to wrap our 
bundles by rolling them on the larger table. Then, with a touch 
of the treadle, it is just a moment before the bundle is neatly and 
tightly tied 

“I would never hesitate to reeommend Bunn Tying Machines when 
it comes to making tying a simple operation,” says Mr. Lawrence 

The versatility and speed of Bunn Package Tying Machines is 
acclaimed by laundry operators everywhere. Whether the machine 
is used to tie towelling, shirt boxes, flatwork or bachelor bundles 
all are tied in 1% seconds or less. The twine tie is never too tight, 


never too loose and the slip-proof knot can’t come undone 





bes ; 










PACKAGE 
TYING 
MACHINES 


Since 1907 


7605 Vincennes Ave. 
Chicago 20, Illinois 








B. H. BUNN CO. , vept. st-86 
7605 Vincennes Ave., Chicago 20, Ill, 


[) Please send me a copy of your free booklet. 


GET THE 


WHOLE STORY 
Send today for 
this fact-packed 
booklet, which 


Wvustrates the 


(] Please have a Bunn Tying Engineer contact me. 











many advantages Name 
of Bunn Tying 
Machines. 
Or let a Bunn coneaey 
Tying Engineer 
nn oun. Address 
No obligation. , 
City Zone State 








Gl 
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Pennsalt ERUSTO SOURS arent mere by-products of other industries—they’re modern 


fluorinated products developed specifically for the laundry operat 


NEUTRALIZING 


@ ERUSTO SALTS* REGULAR 1s the sour 
to use for superior neutralizing power 


and high solubility in general-pur- 


pose use. 


RUST REMOVAL 


@ FRUSTO SALTS SPECIAL, the rust- 
removing sour, is a dependable, eco- 
nomical product especially valuable 


in dry-to-the-wheel use. 


Ask your Pennsalt Laundry and Dry 
Cleaning Distributor how Erusto Sours 
can snap up washroom _ pro- 
duction, cut your souring and bluing 
costs, improve your finished work. Or 
write Laundry & Dry Cleaning Dept. 
318, Pennsylvania Salt Manufacturing 
Company, Three Penn Center Plaza, 
Philadelphia 2, Pa. 


your 


SOUR BLUING 


@ ERUSTO-RAY B* AND ERUSTO-RAY < 
are for combination  sour-bluing. 
Whiter whites are obtained from 
Erusto-Ray Sours, 


* 


COLOR SETTING and 
MOTH PROTECTION 


@ FRUSTOCIDE®, the color-setting sour, 
is recommended also for acid wash of 
extreme fugitives and for moth- 
repellency treatment of blankets. 

ERUSTO-RAY B AND C ARE TRADEMARK F 


PENNSYLVANIA SALT MF 


Pennsalt 
Chemicals 


FROM FIBER..TO FABRIC.. 
TO LAUNDERING— 
Pennsalt has the know-how ! 


Technical service and products for 
Dye Houses 
Bleacheries 
Finishing Plants 

Textile Mills 


Laundries 
Dry Cleaners 


Institutions 








RUMMAGING THROUGH some old 
notebooks I find a couple of ideas 
gleaned from a friend's laundry in 
lowa a couple of vears ago. Believe 
me it’s like finding money, The plant 
is Brooks Laundry Co. in Fort Dodge. 


Conveyors Carry Salt 


Anyone who has a salt storage bin 
any distance at all from a truck un- 
loading area knows what a chore it 
is to transport the salt from truck to 
storage bin. Especially if the water 
softener uses a train carload of salt 
each year... that’s 40 tons to handle, 
In past vears, due to the hand shovel- 
ing necessary, it cost Brooks $75 for 
the handling involved between the 
siding and the salt bin. Not any long- 
er, and the solution was simple. Young 
Brooks noticed the way farmers move 
grain with conveyors, These convey- 
ors are simply lengths of pipe with 
auger-like bits inside that turn like 
a worm-gear and carry the grain 
through the pipe. Best of all, these 
grain conveyors can be connected to- 
gether at various angles and still work. 


Truck Dumps ait 
jnto Hopper 


wooden 








A large V-shaped wooden hopper 
about 8 feet long was constructed and 
mounted on wooden skis so it would 
be portable. In the bottom was mount- 
ed an auger extension connected to 
the auger of the conveyor-pipe coming 
out the end of the hopper and extend- 
ing at an angle up to a point about 
9 feet above the ground at the side 
wall of the plant. At this point the 
angled section fits onto the end of a 
27-foot-long conveyor pipe that runs 
at ceiling height across one room, and 
through another wall into the salt bin 
area, A three horsepower electric mo- 
tor at this end runs the conveyor. 

Nowadays dump trucks are used to 
haul the salt from the railroad siding. 
At the plant the wooden hopper is 
dragged out of the garage and placed 
in position for the dump truck, the 


64 


sections ot conveyol pipe are fastened 


together and the motor-driven sections 


do the work, (It’s been quite a while 


since I saw the setup, so if you have 


Brooks, Jr. 


at the above address.) Total cost was 
$150; they had their own motor, 


any questions ask A. L. 


. > aundty Tiokets 


<7 2 Drycleaning 
mary |e Tickets 
a 4 
: Ends 
| 2 and 
Bowtom 


i oe A. (4 re 


Knotch 


Steel Plate 
under Fleoring 


Traveling Desk for Routemen 


Another item from Brooks Laundry 
was a “truck-desk” for the routemen. 
Each of the big walk-in type trucks 
had a plywood desk with a 12-by-13 
inch hinged top, and a compartment 
ed end to hold laundry and dryclean 
ing tickets, as well as a sort of pencil 
and pin tray. The hinged top area 
overhung the sides so a paper clip 
could be used to hold the tickets in 
position during the writing. Raising 
the hinged top gave access to the in 
side which served as storage space for 
other needed items. 

Due to 
pipe nipples and_ fittings, the desk 
could either be swung over close to 


an unusual concoction of 


the steering wheel, or swung out of 
the driver's way to a point near the 
windshield at the curb side of the 
truck. This is accomplished by a slight 
lift on the desk which lifts a metal 
pin from notches in the top of the 114 
inch pipe flange at the floor level. 
The truck floor is necessarily ‘beefed 
up’ by mounting a steel plate under- 
neath the floor, 


Flag Identification 


Soft Water Laundry & Cleaners, 
Long Beach, California, uses 6-inch 
canvas squares for identifying com- 
mercial orders through the plant. Nor- 


- 
Crommet tor Fin 


Aceound Mace 


, 
Name ink 


With Marking 


Canvas 

Flags /n Many 
Colors Ate 
G inches ogeere 


mally paper slips are used, but they 
blow away or get booted around, so 
now the canvas “flags” are being used 
All different colors are used and the 
name of the account is boldly printed 
in marking ink. Too heavy to blow off 
the order, the canvas flag is also a 
visual aid to separating the orders and 
identifying them properly. 


Hand-Pump 
Used. In Service 
Stations To 
Dis pense 

Bock Od 




















pn ~& “ 


eS =) 
Heavy Soap ' 
~ @ryeleaning): 





‘ 


Pump for Soap 


Sometimes I wonder if [ don't run 
around half the time with my eyes 
shut. I've seen dozens of angles on 
how to remove heavy drycleaning 
soap from a drum, but the best is the 
way this job is handled by Jim Win 
don who is in charge of the dryclean 
ing department at Southern Service’s 
new laundry in Long Beach, Califor 
nia. Jim mounts an old hand-operated 
bulk oil pump (like they use in service 
stations) right in the top of the soap 
drum. No need for laying the drum 
down and fitting it with a drain-cock. 
No spillage. The soap measure sits on 
a little base for filling, and any sur 
plus soap drains right back through 
a pipe into the drum. (This seems to 
be a common practice out here on the 


Coast.) | 
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HEAVEN HELP US, OPAL, WE DON'T REPLACE 
WITH THAT KIND OF BUTTON. 











A sense of HuUMOF j; : great thing but shirt customers 
won't go along with a gag. Missing buttons make them 
mad no matter why they are gone. 


Thank goodness pleased customers mean repeat customers. 
That’s why such things as beautiful finishing, smooth 
collars, spotless work are so important. 


Quality work is still the best business builder. 
And that calls for Satinette starch. 
HALF CORN 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, wheat and other grain products for industry since 1898 


Reprints of this ad are available from your Keever Jobber 
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Convention elected new officers. Shown left to right: H. Clifford Morris, Edward B. Judy 


and C, W. "Bill" Barker 


West Virginians Meet 


BUSINESS COMBINED with pleas- 
ure provided a stimulating convention 
for the West Virginia Launderers and 
Dry Cleaners. Held in Charleston 
May 11-12, the meeting drew over 
100 plantowners and allied tradesmen. 
The attendants were treated to 
some of the top industry speakers, 
who discussed management problems, 
plus a generous program of relaxing 
diversions. The first afternoon was de- 
voted to a golf outing, followed by a 
buffet supper and bingo games. 


The ladies weren't overlooked, 
either. An elaborate style show for 
the girls was conducted by the lead- 
ing department store in Charleston. 
Three gift certificates, worth $100 
each, were won by three lucky ladies. 

Al Jordan of Emery Industries 
headed the work sessions, and talked 
on “Potentials for Profits.” He empha- 
sized the importance of an adequate 
advertising budget, cited actual case 
histories showing the results of mer- 


chandising. Plant increases closely 


Delegates are regaled by Pau! Jacobsen of Wallerstein Company. Two other featured 
speakers enjoy his comments. In center, Al Jordan of Emery Industries and George Klinefelter, 
AIL district director and president of Elite Laundry Company, Baltimore 


paralleled ad expenditures. Those 
plants that spent little either showed 
no gain, or worse, were on the decline. 

George Y. Klinefelter, a district di- 
rector of the American Institute of 
Laundering and president of Elite 
Laundry Company, Baltimore, fol- 
lowed. He stressed the need for 
greater training and motivation of 
route salesmen. His firm recently sup- 
plied its men with canned sales talks 
which were carefully rehearsed and 
then put into practice with personal 
supervision on the routes. The results 
were more than gratifying, according 
to Mr. Klinefelter. 

Paul Jacobsen of the Wallerstein 
Company next covered newest meth- 
ods of using spot digesters in the 
wheel, with charged systems. His talk 
was accompanied by slides to give the 
audience a complete step-by-step pic- 
ture of this new technique. 

After a luncheon break, Fred Sauer- 
brey of the Prosperity Company 
brought the audience up to date on 
laundry trends. He discussed the laun- 
dry of today and tomorrow, highlight- 
ing cash-and-carry drive-in develop- 
ments. Shirt laundries came in for 
their share of comment, also. 

Other speakers included Jack Ire- 
land of the National Institute of Dry- 
cleaning, Jack told the members of 
the latest developments involving the 
charged system method of cleaning. 
He discussed the chaos of labels that 
has come about since the widespread 
acceptance of this type of cleaning, 
citing some of the misconceptions on 
the part of some garment manufac- 
turers. 

At a business meeting preceding the 
last evening’s banquet and floor show, 
new committees were appointed and 
a new slate of officers was elected. 
Edward B. Judy of Richwood was 
made president, while H. Clifford 
Morris of Charleston became vice- 
president. C, W. “Bill” Barker of 
Charleston is the new secretary-treas- 
urer.—Art Schuelke 





LAUNDRY BUSINESS 


New York 


four weeks ended 
June 30—11.1% more than last year 


M R. W eise r d> Co.., Neu York 


New Jersey 


four weeks ended 
June 30—9.1% more than last year 


M R. We iser = Co., Neu York 


Southeast 


May—11.0% more than last year 


J. R. Wilson & Co. Atlanta 


TRENDS 


New England 
June 9— 7.5% more than last year 
June 16—11.4% more than last year 
June 23—10.3% more than last year 


June 30— 8.6% more than last year 


Carruthers & Co., Boston 
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operator dumps in 
feathers... 
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P CLEANS + FLUFFS - DEODORIZES 


PILLOW IN MINUTES 


High speed impellers feed the feathers 
into the wheel. Here feathers are further 
fluffed and dust is removed. Ozone and 
ultra-violet rays make them sweet smell- 
ing and clean. Feathers are automatically 
drawn into new tick at the end of the 
cycle. Timer shuts off fan motor — auto- 
matically sets Pil-O-Bar for next load. 




















operator removes tick 
full of clean feathers 








*Time cycle adjustable 


The timing cycle can be set for any 


period up to 5 minutes 


er PRECISION TOOL CO, INC. 


et 
450 N. Seneca 


i — : ; Wichita, Kansas 
STAINLESS STEEL CONSTRUCTION 





Coming in October! 
LAUNDRY 
IDENTIFICATION 


1956 GUIDEBOOK issue 


With up to 40% of their labor costs in identification 
—the all-important first and final steps in the pro- 
duction process—laundrymen everywhere want a 
down-to-earth, practical textbook on identification 


systems. 


To meet their demand, STARCHROOM LAUN- 
DRY JOURNAL’s 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY, coming in October, will be 
the GUIDE TO LAUNDRY IDENTIFICATION. 
In easy-to-read, easy-to-follow terms—and with lots 
of working pictures, charts, graphs, and actual case 
histories—chapter after chapter in this big GUIDE- 
BOOK will help you. 


determine your identification needs 
choose the right systems to meet them 
apply the systems easily and efficiently 


train your employees to maintain them 


keep identification costs in line 


eliminate mistakes, losses and claims that 
stem from faulty systems 


Now, for the first time in the field, laundrymen will 
have a complete manual for selecting and putting to 
work the identification systems that will fit their plant 
needs best. And, like every one of the JOURNAL’s 
Guidebooks—and every monthly issue of the maga- 
zine—the GUIDE TO LAUNDRY IDENTIFICA- 
TION will have just one purpose: 


helping laundryowners improve methods, 
build volume, increase profit! 


In addition, the 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY will bring you YOUR 
OPERATING GUIDE—page after page of charts, 
graphs and tabulated information covering all phases 
of laundry plant operation and production—a ready 
source of up-to-the-minute reference material for 
day-in, day-out use. 
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And in the Same Big ISSUE 





YOUR COMPLETE 


FOR YEAR-’ROUND 
REFERENCE 











The Industry's Only Complete, Standard Directory 
With Well Over 15,000 Items of Helpful Buying Information 


Look for these dresses . . . arranged by states and cities... A 


practical direction-finder for contacting the near- 


rok-taell t-te! where-to-do- est sources of equipment and supplies. 


business features: Detailed Buying Information— 


Supplied in display advertising and in informa- 
tional ads throughout the Classified and Geo- 
graphical Sections . . . Providing an opportunity 
for leading manufacturers and sales organiza- 
Classified Directory— ti ee oe Be 
ions to state specifics on their equipment, sup- 
Listing all kinds of laundry equipment and sup- plies and services. 
plies by product .. . with manufacturers of each 
... A constant, easy-to-use, ready reference on 


who makes it and sells it. 


Trade Name Directory— 


Alphabetical listing of Trade Name Products and 
their manufacturers . . . A quick means of track- 
ing down the source of “Trade Name” equip- 


ment and supplies. 


Manufacturers’ Directory— 


Alphabetical listing of manufacturers and their 


home office addresses . . . Full information on 


where to contact companies listed in the Classi- Starchroom 


fied and Trade Name Directories. LAUNDRY JOURNAL 


First in the Laundry Industry Since 1893 


305 East 45th Street 
New York 17, New York * OREGON 9-4000 


Geographical listing of manufacturers’ branch Business Papers Division 
offices, distributors and jobbers . . . with ad- The Reuben H. Donnelley Corporation 


Local Buyers’ Guide— 
ABC 
ABP 
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intervals between needs—control rec 
ommendation is constant speed pres 
sure control; (3) varying demand, 
such that at certain times either con 


trol or both controls may be in order. 


Each of the basic types draws its 
information from the air pressure in 
the discharge line. This discharge 


pressure serves as a perfect control 
indicator in appraising air demands. 


If the air pressure rises, less air is 
being taken out of the lines, and if 
this air pressure drops, the opposite 
is true. 

An electric switch sensitive to pres- 








sure change can be set into the com- 
pressor motor connections so that it 
opens the circuit when the “cut out” 
or maximum pressure is reached and 








closes the circuit when the “cut in” 
or minimum pressure occurs, There 
Fig. 1 (left). Trigger valve for use on compressor systems ranging up to 300 p.s.i. Fig. 2 must be still another provision built 
(right). Trigger valve designed to function on compressor systems to 5,000 p.s.i into this switch. The motor has to be 





disconnected and the compressor un- 
loaded for restarting because the com- 


pressor cannot start up against full 
tank pressure. As a result the pres- 


sure-operated electric switch has to 


ll OW To q ‘on trol s ai aa ' i be “| ie Pas ee | yy the dis. 


charge line during the shutdown of 


© ‘ ; the ¢ ‘essor, This combinati 
Air Compressors cae (9 gM ye Map oat 


an excellent job for most. start-stop 


installations. 


By JOSEPH C. McCABE Possible problems 
Certain problems beyond the simple 
ones above do exist, however. There 
NO AIR COMPRESSOR enjoys a it is not. There are basically only three are occasions, for example, when a 
perfectly constant demand for ait really different types of air demand completely pneumatic control is 
supply. Some means has to be pro- (1) intermittent demand, with wide needed to provide the required ail 
vided for regulating the supply. time gaps between needs—usually pressure to operate a valve or plunger 
At the outset this may seem like a supplied with start-stop contro]; (2) which, in turn, permits the compressot 
pretty impossible task but in reality fluctuating demand, with short time — to unload. For example, when the 
cut-in pressure resets the contro], air 
should be allowed to escape from the 
unloader, repositioning the unloader 


devices and loading the compressor 





again. Such mechanisms, called trigger 
valves, are available to 5,000 p.s.i.g. 
control pressure (Figs. 1 and 2). 

TRIP THIS LEVER As we have seen, a compressor once 
FOR MANUAL 


DISCHARGE shut down cannot start up again 
UNLOADING against full tank pressure unless, of 


course, it is driven by a rather special 
motor, one with an extremely high 


starting torque. Therefore some means 


orscHanee TO must be built into the contro] setup 
to prevent a build-up of pressure 
 RECEWER | ild-up of pressu 


fs within the compressor until the motor 
reaches full speed, Both of the means 
CHECK VALVE for accomplishing this are automatic 


in nature. 





Fig. 3. Simplest form of start-stop control for 40-250 p.s.i. includes check valve 
The first (Fig. 3). used for smaller 
compressor sizes, up to 20 hp., works 
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are your steam traps ready... 
for peak demand in the winter months? 


Don’t risk the possibility of equipment failure 
... even freezeups. Check your steam traps 
right now, before the first frost. 
Drain them, take them apart, make sure that 
all parts are working and free from corrosion. 
Of course, if you already use Nicholson 
steam traps, you’re in luck. They completely 
drain themselves when cold. And with just 
three parts, they’re the simplest traps 


to look after when a checkup is in order. 





But regardless of what traps you use Write, today, for your copy 
at the present time, we’ll be glad to help you of new Bulletin 10-35—for 


: ; detailed information 
with any problem you may run into 


in getting your equipment in shape. 


BB 
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TRAPS « VALVES « FLOATS « METAL PARTITIONS 


LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


TA OREGON STREET, WILKES-BARRE, PA. + SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
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on the principle that a small com 
pressor takes a while to build up pres 


sure in its discharge line, The time so 


2nd STAGE CHECK VALVE 
> tull speed betore it develops enougli 
OISCHARGE TO pressure to affect motor loading But 


AIR RECEWER as added insurance a check valve is 


z 
UNLOADER put into the compressor discharge line 


ahead of the air receiver tank to hold 


PRESSURE SWITCH back tank air while the discharge )int 


taken permits the compressor to reac h 





(ef STAGE 


| 





is bled to atmosphere each time the 

















= compressol stops, 





: The second method, for compres 

P ER sors above 20 hp., of initial unloading 
INTERCOOLER VENT/ \ \rrous ain RECEIVER { tarting sainst 

TO ATMOSPHERE \ OFT Starting compressors agallis ho 

MANUAL RELEASE load requires 1) holding open the 

suction valves during the Starting 

period, (2) releasing them to function 

normally alter the compressor gets up 

to full speed. This method is rarely 

used alone and js usually tied in with 





Fig. 4. Start-stop control for pressures to 500 p.s.i. has high-pressure vent 





dual controls 
The first method, illustrated in Fig 
3. for start stop service is idequate 


tor pressures up to 500 p.S.1.2g ra 





pressure switch is employed with a 
relay valve to relieve the discharge 


pressure ind the intermediate pres 


sure, as shown in Fig. 4. For pressures 


copay 
efi above 500 p.s.ig., and especially if 
forced lubrication ws available a drop 
STARTER in hydraulic oil pressure when the 


COMPRESSOR, machine stops will perform the 
MP 
TO AIR tion of opening a bleed [ine from one 


O'L OPERATED ‘ Tehora 
BLEED VALVE aaa . es C IVER ot the intercoolers to utmosphere in 


a four-stage unit, bleeding the second 























func 








Fig. 5. For above 500 p.s.i., an oil system handles the work of opening the bleed valve on stage intercooler 1S adequate his 
shut-down bleed Jine is closed when the mnit 
starts and oi) pressure builds up. (see 
Fig. 5) 

Unloading at constant speed can be 


done in three wavs throttling o1 


closing off the suction; holding open 








the suction compressor valve so alt 
drawn into the cylinder is promptly 


pushed out again; permitting lar 








COMMPreSsSION ratios per evlinder to 





develop zero volumetric — efficiencs 
his Jast method is only used on high 


pressure compre SsOors 











The fundamentals 


An excellent means of understand 
ing the function which unloading per 


forms is to Compare the operation at 








full load and no load, on an indicator 
card, When Method 1 is used for un 
loading, the air intake is completely 
blocked off and sufficient vacuum is 
developed in the evlinder to unload 
it. As indicated in Fig. 6a, the area of 
the card indicates practically no 
power requirement, so this method 








does reduce the load requirement 
proportionally. 

Method 2, shown in Fig. 6b. indi 
cates the resulting action. This also 
shows a small area representing the 
power required to draw air into the 
evlinder through the forcibly held 











Fig. 7. Trigger valve controls closure valve mounted on suction line 
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Press temperatures 20° higher ; 
)-A ImpulseSteum Traps 


/ 


That’s the experience of a midwest 
laundry with Yarway No. 20-A Impulse 
Steam Traps. ..so satisfactory that they 
are now putting Yarways also on 

their 6-ro)) ironer. 

Yarway [Impulse Traps for laundries are 
available in two types—the 14” No. 20-A 
for all light condensate loads on presses, 
puff-ironers, steam mains, etc., and the 
standard Series 60 (sizes 14’’ to 2’’) for 
heavier load equipment such as 
multiple-roll ironers and tumblers. 

ALL are designed to get equipment hot 
in a hurry and keep it hot. 

Yarway traps feature stainless steel 


Yarway No. 20-A Impulse Steam Trap, especially ‘ ‘ side ‘ 
construction, simplicity of design (only 


designed for light condensate loads, 
one moving part), little maintenance, and 


quick availability from over 270 local 
Industrial Distributors. 

Write for a free Laundry Piping 
Diagram and Steam Trap Selector today. 
YARNALL-WARING COMPANY 


Yarway men serve and sell : : ‘ 
129 Mermaid Avenue, Philadelphia 18, Penna 


from coast to coast... 


IMPULSE STEAM TRAF 


The Impulse that revolutionized steam trapping 20 years ago. 
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OSCHARGE 
NORMAL CARD(DOTTED) 4th STAGE 
3rd STAGE DISCHARGE 
NORMAL CARD 3rd STAGE 


4th STAGE UNLOAD THEMSELVES 
BY COMPRESSION RATIOS 


2nd STAGE DISCHARGE 
NORMAL CARD 2nd STAGE 


SUCTION UNLOADERS 
‘. TRIGGER VALVE 
\ 





FROM Ist STAGE DISCHARGE 
ECEIVER \ 1 
\ << NORMAL CARD Int STAGE 
~ 


OISCHARGE TO AIR RECEIVER SUCTION 
Ist, 2nd STAGE HOLD OPEN SUCTION VALVES 

















Fig. 9. Indicator card, above, is for large, 
4-stage compressor. First and second stages 





Fig. 8. Air pressure, released by trigger valve, operates suction unloaders are unloaded by holding suction valve open 


open suction valve and then blow it which is mounted in the suction line. the plunger which closes off the suc 


out the same valve again. Since there must be means to close tion line. 

Method | can be used very effec this valve when the discharge air Method 2, which is preferred, is 
tively for small air-cooled compressors pressure reaches a preset point, a shown in Fig 8. Air pressure 1s intro 
without overheating. The mechanism trigger valve is used to start the oper- duced to a plunger which actuates 

Fig 7) involves only a closure valve ation, admitting receiver pressure. to fingers that bear on the valve. strips. 
The fingers are depressed and un 


loading of the evlinder results. 





For pressures to 300 p.s.i.g. and be 


SET TO CUT OUT AT LEAST 
START AND STOP CONTROL 
10 LOS SELOW PRESSURE ( OPEN FOR CONSTANT unloading elements, constant speed 


SWITCH SETTING . 
\ SPEED CONTROL control method is the usual selection. 
— ih cs - PRESSURE SWITCH A trigger valve will be needed to oper 


i ate either the total closure unloadei 
é Xs ; ar r-TRIP THIS LEVER FOR ; , 
; a ys f- MANUAL ue eaate or the suction valve unloaders. When 


cause of the suitability of suction valve 





» 2 
4, UNLOADING pressures are between 300 and 500 


y Lop COPPER TUBE p.s.i.g., a total closure unloader is used 

FROM AIR ae 
RECEIVER When pressures approach 5,000 
p.s.i.g., a combination of Method 2 
DISCHARGE TO and Method 3 lends itself to a prac- 


“AIR RECEIVER — : as ene 
-—_ tical method of control. The first and 


second stages are unloaded by Method 


because of simpler elements. 





CHECK VALVE 





imposing on the two final stages 








such an increased compression ratio 
Fig. 10. Compressor fitted with dual control. Stopcock selects control desired that they literally unload themselves 





LP UA.OADE RS HP UNLOADERS LP UNLOADERS Unloading indicator 


te gts =f BPs CONNECTION 
és TO AIR RECEIVER 


ite 


This action can be simply shown 
with an indicator card as in Fig, 9. 
This shows a four-stage compressor 
card, When unloading occurs, the first 





and second stages are unloaded by 


COM ; : mah 
STRAINER AND holding open suction valves. The suc 
SEPARATOR tion pressure of the second stage drops 


to atmospheric, therefore the solid 








Lt &2 L-3 line areas around the suction line in 
dicate the work done by ihe first and 


= second stages during this operation. 
rLET The third and fourth stages must now 


compress from lower pressures to final 

















discharge. The attempt is unsuccessful 








because at such large ratios, and be 
cause of the built-in large cylinder 
clearances, the volumetric efficiency 
becomes zero. The small solid line 
area shows the amount of power in 














Fig. 11. For compressors above 15 hp. magnetic unloaders are employed in place of the 
trigger valve 
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These systems are saving Laundries 


/ 4 


thousands 
of dollars 


annually 


Saving money that one time poured 
down the drain is the job of these 
Bready Systems of Waste Heat Re- 
covery. Even waste water with tem- 
peratures of 90° F or lower flowing 
through a Bready System of Waste 
Heat Recovery can result in fuel re- 
ductions of thousands of dollars a year. 


Ludell custom-engineers Bready Sys- 
tems of Waste Heat Recovery to each 
plant’s needs. The systems are ex- 
pansible to take care of future require- 
ments. They are self-cleaning and non- 
clogging. Constant, normalized high 
heat reclamation is maintained by 
automatic backflushing and chemical 
recirculation. 

Have you investigated the benefits of 
a Bready System of Waste Heat Re- 
covery as it applies to your boiler 
plant? Write today for details or to 
arrange for Ludell to make a free en- 
gineering survey of your boiler sys- 
tem. There is no obligation, of course. 





udell Manupacturing Company 


5200 WEST STATE STREET . MILWAUKEE 8, WISCONSIN 





MANUFACTURERS OF BREADY SYSTEMS OF WASTE HEAT RECOVERY 
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HOW CAN YOU GET 
50% MORE FLOW 


soos font your present Jeolite softener? 


EASY Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 







per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 










— makes automatic efficiency. Ask us about it. Over 2,000 laundries 





use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 







C/ PACKAGED BOILERS volved which is about equivalent to total closure unloading. 
é Thus this method of unloading for multistage compressors, 


a combination of suction unloading and unloading by large 


© Completely factory assembled and fire tested. 
© Fully automatic operation. 

© 4-pass down draft design. 

©@ Built-in induced draft. 

© 80% thermal efficiency guaranteed. 

© From 20 to 600 b.h.p. Burns oil, gas or both. 


compression ratio, is very effective and efficient for small 
compressors. 

When compressors are furnished with constant speed con 
trol alone, there is no need to provide automatic unload at 
start. Manual means are made available on the trigger valve 
(see wing nut on valve in Fig. 2) to force it open by hand 
to render the suction valves inoperative 

When a total closure unloader is used with a trigger 
valve for constant speed control, manipulation of the trigger 
valve at start merely closes the closure unloader but does 
not provide initial unloading. In such cases partial reversion 
to the setup for start-stop control must be made, A dis 
charge check and a manual bleeder valve to blow down the 
discharge line are needed for starting against receive 
pressure (see Fig. 7). 

Examples of air systems that need almost constant ait 
supply suggesting constant speed operation are: laundry 
service, plant air, air tool demands. 

The compressor furnished for dual control has equip 
ment to allow either of the two methods of operation; start- 
stop or constant speed. 

In sizes to 15 hp. the compressor is fitted with both sets 
of parts to permit either method of operation, A manually 
operated selector valve puts the compressor on the system 





desired. This arrangement is illustrated in Fig. 10. 
In sizes above 15 hp., there is a simplification of elements 
brought about by combining some of the functions, The 


Gymru pressure switch is used in both start-stop and constant 


STEAM GENERATORS speed operations. Here the trigger valve is eliminated but 


for performance you can BA NK on 
marr ee 





SUPERIOR COMBUSTION INDUSTRIES INC 
TIMES TOWER, TIMES SQUARE, NEW YORK 36.N Y 


a magnetic unloader is substituted, as shown in Fig. 11. 
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When the selector switch is positioned 
for start stop service, the pressure 
switch disconnects the motor de 
energizes the magnetic unloader and 
feeds discharge air to suction un 
loaders on the compressor. Upon re 
start, the motor starts and when the 
release valve bleeds discharge all 
from the unloader lines to atmosphere 
there is a leaking check valve in the 
line which prevents immediate escape 
so the suction valves remain inoper 
ative long enough to permit the com 
pressor to come to speed, 

When the selector switch is posi 
tioned for constant speed control, the 
pressure switch IS disconnected from 
the motor starter and acts only on the 
magnetic unloader, The motor runs 
continuously while the compressor un 
loads according to the discharge pres 


sure setting. 


Dual control 


lor pressures between 300 and 500 
p.s.i.g., dual control has been provided 
by duplicating the complete elements 
of the individual control (see Figs. 4, 
5 and 7). Selection is made by open 
ing or closing hand valves as desired. 
This arrangement is necessary because 
combination elements for these high 
pressures are not available. 

Dual control for high pressures in 
the order of 2,500-5,000 p.s.i.g. can be 
provided by combining the features 
of start-stop initial unloading with the 
constant speed control already de 
scribed, and by the use of a hand 
selector valve as arranged for the 500 
p.s.i.g. operation. High-pressure com- 
pressors are usually specified for spe 
cial services and dual control is rarely 
called for. 

It is possible to design a timing 
system which will automatically 
switch from  start-stop to constant 
speed, control depending upon air us- 
age. It could be arranged to switch 
to constant speed if there were more 
than one or two starts per minute, or 
if a continuous unload of longer than 
10 or 15 minutes occurred, to switch 
back again. Generally, however, the 


switch from either method is done 


manually. 

\ perfect example of the use of 
dual control would be that of a plant 
air supply. At night, for standby re 
quirements, the compressor could be 
switched to start-stop control. 

With the availability of the types 
of unloading discussed, it is possible 
to adapt the small compressor (1 
through 100 hp.) to the most widely 
fluctuating loads. This makes the small 
compressor a dependable and_ satis 
factory source of air supply for the 
most diverse industrial application. 
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the DOMESTIC LAUNDRY 
now uses ANDERSON TRAPS 


Exclusively! 


“they give us 
MAXIMUM SERVICE!” 


Another outstanding laundry, The Domesti 


pany, Cleveland, Ohio, is now usi Anderson 
exclusively! Mr. R nge! eneral Manag 
follows: ‘“They gis sa Maximum of service 

Evervwhere laundries % hanging over their traps to Anderson Super 
Silvertops. They like their exclusive engineering features su h as a patent 
guided bucket arrangement which guarantees positive leakproof seating of 
valve, and results in longer life. Furthermore, Super-Silvertops are installed 
straight in line or as an elbow in any size saving on fittings and instailation 
time. Thus instead of laboriously removing traps from a pipeline, the main- 
tenance man can open and clean a Super-Silvertop without disturbing a 
single pipe fitting! Save money. Get longer life from your steam traps. Specify 


and buy longer-lasung Super-Silvertops! 








FREE TRAP SELECTOR BOOKLET! 


Tells how to select and install traps for all steam 
equipment. For your free copy, fill out and mail.. 
THE V. D. ANDERSON COMPANY 
Division of International Basic Economy Corporation 
1981 West 96th St. * Cleveland 2, Ohio 


THE NEW WAY 
Notice the sim- 
plicity and saving 
in hitting 





THE OLD WAY 
Notice how 
bottom inlet 
requires 
complicated 


piping 





al 


- y 


: ; 


plenty of 


EAN HOT WATER 


at lowest possible cost! 


With a Whitlock Type K Storage Heater, you can have all 
the clean, hot water you want... when you want it... 
at minimum cost. Designed to operate without placing any 
instantaneous heavy load on the boiler, the Type K Heater 
can be heated by exhaust steam, condensate, live steam, or 
any combination of these. Made in a complete range of 
corrosion-resistant materials — including copper-lined steel, 
Everdur, or Konkrete-lined steel — it is available in both 
horizontal and vertical models. Your local Whitlock Engineer 
will be glad to recommend the right unit to meet your 
particular requirements. Call him today or write for Bulletin 
40A. The Whitlock Manufacturing Company, 90 South Street, 
West Hartford 10, Conn. In Canada: Darling Bros., Ltd., 


Montreal. 


PREHEATERS & WATER STORAGE HEATERS 





Engineering Luestions and rbnsuers 











Standby Units 
Engineering Editor: 

We've had the unlucky experience of losing our electric 
power supply twice within a year because of electrical 
storms and sleet. Our feeling is that a small 100 kw. gasoline, 
diesel or steam-turbine unit would serve as an emergency 
standby power source and would let us carry out opera 
tions no matter what the weather. 

Could you suggest the best drive? Hou 
emergency unit into our system? And any other uses we 
could put the emergency set to? What control should we 


select? 


to connect the 


Right offhand we would suggest a consulting engineer, 
for several primary reasons. For example, you might be able 
to put in a steam turbine unit to work all the time and sup 
ply you with most if not all your electrical needs. Of course, 
the consultant's first step would be to check the steaming 
ability of your present boiler against the laundry steam load. 
Unless there is ample steam capacity or steam is being 
presently wasted to the out-of-doors the steam turbine idea 
seems an expensive solution. Furthermore, for purely 
standby purposes the steam turbine unit suffers from a rela 
tively slow startup. Other problems include keeping an auto 
matic steam valve tightly shut at all times, keeping casing 
drained, providing cooling water for lubrication oil, and the 
need to keep steam pressure up at all times. 

Any plan for standby power requires considerable addi 
tional wiring. It may work out that the wiring requirements 
will make the purchase of the standby equipment itself the 
least expensive part of the job. This reason is an excellent 
one for making certain an experienced engineer does the job. 
It may even prove worth while to have an insurance firm 
study the situation and quote on rates for covering all the 
losses from power failures. But for what it is worth let us 


examine the problems and the solutions. 


A Gasoline Engine. Limiting the standby equipment’s use 
to standby service puts the gasoline engine ahead of the 
diesel or the steam turbine unit. The fact that it has a much 
lower operating efficiency would not count against it because 
the running times are so short. Furthermore, gasoline engines 
start quickly, require little maintenance. They employ a 
clean fuel, possess considerable advantage in the ease of ob 
taining repair parts and a simple installation in the event 
of repair or replacement work. Incidentally, a gasoline en 
gine can be set up on skids and moved from place to place 
a lot easier than either the diesel or the steam turbine 

You must remember to run the standby engine and genet 
ator at least twice a week keeping it on the line for at least 
an hour each time. We would suggest using a stopwatch to 
check the control action. And while we're at it, we’d recom- 
mend buying automatic controls as a pac kage with the unit. 
Home-made units usually prove comparatively inefficient 
and most of the poor experiences with standby power come 


from a lack of capacity and faulty maintenance. 


Diesel Unit. Diesel fuel is less hazardous to store than gaso- 
line and there are no evaporation losses. A 150 hp. engine 
driving a 100 kw. generator at 1,800 r.p.m. would fit this 
situation adequately. A unit of this speed and size can be 
started electrically with 24-volt batteries. You must be cer 
tain to keep batteries charged. 

At this load level a two-cycle unit would be attractive. 


Cooling water and lubricating oil, however, should be kept 
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warm to permit a fast start. Steam on the utility breaker and closing of th 5. Provide relays to prevent the 





hot water could serve as the heating emergency breaker. This cuts the pos emergency breaker closing when the 
medium in a heat exchanger. Inciden- sibility of large currents being caused utility breaker trips after a bus o1 
tally, the heating of this water and oil by out of-phase voltages of the eme1 feeder fault that the feeder breaken 
prolongs the engine life. gency generator and plant motors, Re does not clear. This avoids the possi 
But no matter which choice you member, plant motors tend to momen- bility (perhaps remote) of the emer 
make, gasoline engine or diesel, steps tarily act as generators when utility gency set being connected to a high 
should be taken to produce. artificial power fails. current fault that its circuit breaker 
outages just to test the set. 1. Be sure to include the load to be cannot possibly clear. 
picked up within a given time when 6. Provide a test pushbutton for 
writing the specifications for the eme1 checking the complete system, either 
LINE SKETCH | gency set. For example, 100 kw. with- by simulating low voltage on the bus 
in 10 seconds from a cold start might voltage relay or dropping out the util 
Normdal/y Normally $ i ‘ 
Uriit closed open Emergency’ | be specified for a diesel set. itv breaker. 
4 y , E generator | 
ine 7—~ Plant bus - | 
Ladle” RON ge ad Csi Cooma 
‘ | 


Transformer 





uriut 
f sii NN Plant bus main 
SF ie 
heron! PROBLEM 
Tronstormer | N) "y "\E Emergency +4 


“4 y oper —¥ — generator 
Normally | 











closed “Plant bus emergency! Do you require 
high-speed generation 
Electrical Hookups. | hie sketches show of hot water 
two ways of connecting an emergency ) 
cntedic i gent ba, The bop for your laundry? 


sketch is for a plant with a single bus 
fed by one utility line. Circuit break SOLUTION: 
ers N and E are interlocked so either 
can be closed only if the other is open. Install highly efficient, 
This prevents the emergency set from 
dependable compact 


being paralleled with the utility line. 


If you want the smallest possible BURKAY 
emergency set, use the hookup in the 


lower sketch. Breakers E and N, are GAS WATER 
interlocked to prevent the emergency HEATERS 


set being paralleled with the utility 
line. 

Consider six features seriously: 

1. Interlock the emergency genera- 
tor circuit breaker and utility breaker 
to prevent paralleling at any time. 
The interlock may be electrical, me- 
chanical, or a combination of both. 
Key-type interlock is desirable be- 
cause it prevents the operator from 
closing the breaker manually. 

2. Provide automatic starting of the 





Two of the four Burkay Model 718 Water Heaters plus a 350 
gallon Permaglas Water Storage Tank installed at the West Side 
Laundry, Lafayette, Indiana. 


No longer is it economical to heat laundry water by old- 
fashioned, costly steam system methods. Now, you can heat 
all of the clean, hot water you need quickly and inexpen- 
sively the modern A. O. Smith Burkay way! Using Burkay 
Commercial Water Heaters you can now save thousands of 
dollars yearly with a very modest first cost. Standardize on 


B w4 ver 
emergency set on low bus voltage, urkay, today. 


The Burkay line of commercial, gas-fired water heaters pro- 
vide such exclusive features as non-corrosive construction, 
fully automatic controls, complete safety protection, and 
exceptional operating economy . . . makes them reliable 
units and a sound investment for your laundry. The Burkay 
line of water heaters are proven favorites across the nation. 


with a time delay to prevent starting 
on momentary voltage dips. Auto- 
matic closing of the emergency circuit 
breaker after the utility breaker trips 
is also desirable. 

3. If rotating equipment forms a For substantial savings in generating hot water, it will be 
large part of the load that the emer- worth your while to investigate the Burkay line for your 
gency set picks up, provide an inten- wile tena “set laundry. 


tional time delay between opening of eration 
F Input: 420,000 BTU per hour 


Recovery: 403 gal. per hr 





A. 0. Smith also manufactures a complete line of Perma- 


(100° rise) glas Large Volume Water Storage Tanks for rust free 
a ea a Compact: 68” high, 27” di- hot water service. 


WIRING SKETCH ameter 


igh line 


Pragoon— | 
S - Through research qy. .@ better way 
; Permaglas Division * Kankakee, Illinois, Dept. $. L. J.-856 


| | 

| | 

74 | Gentlemen: Please send me complete information about Bur | 
| | kay for laundries | 

°) | e e | Name | 
OR | | 

| 


A. ©. Smith Corporation 








Cc SR eS a 
Company 


From emergency 





| PERMAGLAS DIVISION 
Saqseee | KANKAKEE, ILLINOIS 


Address 


City Zone State 


| 
| generotor 
| Storter and ignition solenoid 
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School Teacher Wins Armour Laundry Contest 


“AW “AES Semmes prethects 


and C 
is said to give soft 


Armour ompany s 


Velva-Soft 
hand to laundered clothes, but 
Allegheny, N. Y., schoolteachet 
Baxter 


even 


(center ) 
seems to the 
feel of a $5,000 check for the 
prize-winning the 
Velva-Soft Professional Laundry 
Contest 
entry blanks from laundries and 


compl ted in 25 words or less 


the beginning, “I'm 


Emerson B. 
enjoy 


more 
entry in 


Customers obtained 


statement 


glad laundry uses Velva 
Soft because...” 

L. V. Merrill, left, sales man- 
ager, Industrial Soap Depart 
ment, Armour and Company, 
Chicago, Il., and R. Copeman, 
owner of Copeman’s Laundry, 
Olean, N. Y the 
ning entry blank was obtained, 
present the check as Mr. Bax 
ters son, John, and wife, Jean 
share — the enjoyment. Over 
1,000 Jaundries participated 


my 


where win- 


Ideal Winners Visit Lever House 


Mr. and Mrs. Leon Chatman 
of Roanoke, Va., recently won 
a free week in New York in a 
customer held by the 
Ideal Laundry and Dry Clean- 
_ 728 Church Ave., S.E. 
with its fiftieth 


contest 
ers, Inc 
In conjunction 
anniversary 
During New 
York, the couple visited Lever 
House 
steel headquarters building of 
Brothers 
they received a 


their stay in 


world-famous glass-and 


Company, 


variety 


Leve r 
where 
of products as gifts, including 
Lux Flakes which the Ideal 
Laundry uses for all its washing 
operations 

Lux Laundries, 
Lever Brothers 
quality concerns and using Lux 


Flake § ext lusive ly for all wash- 


certified by 


Company = as 


80 


receive Lever 


promotional 


ing operations 
advertising and 


support 


Prosperity Opens Office 

The Prosperity Company, 
Inc., Syracuse, N. Y., recently 
announced the opening of its 
newest district sales and service 
office at 4736 Easton Ave., St 
Louis, Mo. 

Under the Al- 
bert P. Emm, district manager, 
the new olhce will Carry a com 
line of parts and will co- 


ordinate sales and. service for 


Prosperity in In 


supervision of 


ple te 


customers of 


diana. Kentuc ky, Missouri, Kan 
Illinois, 


areas In south 


10), 


Sas and 
of Route 

Prosperitys newest office 
brings to 17 the number of 
similar branches the Syracuse 
maintains im prince ipal 


and 


concer 
cities throughout the U, S, 
Canada. 

The St salesmen and 
their districts include: Rudolph 
Springer, parts of St. Louis and 
southern Ilinois; Allen Stod- 
dard, Kentucky; Dean Cutshall 
Indiana; Owen Compton, Kan 


Louis 


sas and western Missouri 


Risdon Names 
Representatives 


Risdon Manufacturing Com 
Naugatuck, (¢ 
disclosed the appointment. of 
Petersen Daniels, Incorporated, 
Montebello, Calif., as sales rep 
for 11 Western 
states. They include Arizona, 
California, Colorado, Idaho, 
Montana, New Mexico, Nevada, 
Oregon, Utah, Washington and 
Wyoming. Daniels will handle 
sales to jobbers of Risdon’s line 
of laundry, dry« leaner and hos- 
pital supplies 

Fred Petersen will travel 
from the headquarters location 
in Montebello. Gene Daniels 
cover San 
surrounding 


pany, onn., has 


resentative 


will Francisco and 
the Fred 
Briggs will work out of Albany, 
Ore., and Dave Carroll will be 


stationed in Denver 


area 


Beach Appoints Amateis 


pas 
Bes 


CHARLES L, AMATEIS 


Beach Soap Company, Law 
rence, Mass.., has 
Charles L. Amateis as its 
representative to 
ware Maryland, 
the District of Columbia. Mi 
Amateis completed — the 
Beach Soap Company's inten- 


appointe d 


sale S 


Dela 


and 


COVCT 


Virginia 


has 


com 
laun 


training on 


and 


sive COUTrSE 


mercial institutional 


dering and is fully qualified to 


will 


technical 
problems, He 

the 
washroom 


render 
washroom 
SC ll 


line of 


Service complete 


Be rae h 


and 
sup 


plic S 


Elgin Reports Sales Gains 


Elgin Softener 
Elgin, I1., 
of 75 percent in domestic sales 


1956 as 


Corporation, 
has reported a gain 
for the first 
compared 


quarter oft 
with the same pe- 


riod in 1955. Industrial 
showed substantia) 


sales 
also rains, 
according to the company, A 
dividend of $4 
declared on 


terre d stock 


was 


pre 


per share 


outstanding 


General Manager for Hoyt 


ELWIN LAVALETTE 


The Elwin 
Lavalette to general manager of 
its Westport, Mass | 


and 
Gastonia, N, ¢ subsidiary 


promotion ot 


factory 


the 


Hoyt Southern Corporation, was 
recently disclosed by Hovt 
Manufacturing Corporation 
Westport, Mass. Mr. Lavalette 
been associated with the 


executive 


has 
Various 
September 
1937. He has served as assistant 


and 


company in 
capacities since 


production manager most 


recently as assistant sales Man 


age! 


Seal-O-Matic Names 


Hoffman 


has heen 


Bernard Hofkman 
appointed sales manager of the 
Seal-O-Matic Dispenser Corpo 
ration, formerly Lipton Mig 
Co., New York City, it was an 
nounced by Samuel Ortner 
Mr. Hoffman wil) also 
sales for the athiiate 
organization, Flash Box Opener 
Co, He was formerly director of 
deal r 
Products 


pre sident 


supe TVIS¢ 


sales with Dictograph 


In 


Westinghouse Studio One 


Pushes Half-Hour Laundries 


Westinghouse recently 


moted the use of half-hour laun 


com 


pro 


two-minute 
the Westinghouse 
One TN The 


dries with a 
mercial 


Studio 


on 


program 
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123 


Steam Chest Contact 


Callaway’s two layer, °s'’ x 37'’ ONE WRAP 


pads are equal to 74” of padding. 


(average wt., 110’ weighs approx. 13 Ibs.) 
(120’ weighs approx. 14.3 Ibs.) 





123 





123 


A one layer pad less than approx. 


34" thick 


might lack necessary weight and thickness. 


Beware of Penny Pinching 


... pound for pound, Callaway Pads weigh more, cost less 


It may seem “‘penny-wise” to use 
cheap ironer padding on your roll- 
ers. But more and more smart 
operators are finding this to be 
“pound foolish.” 

Cheap padding can rob you of 
profits—and customers! It packs 
down quickly. And once it’s com- 
pressed to less than 12!% in., you 
start extracting with excess pressure. 

Packed-down padding cuts the 
number of pounds per operator, 


per ironer. It increases ‘go-backs”’ 
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and gives flat work an unsightly 
“rough-dry” finish. Time costs 
shoot up, customers blow up! 


Don’t be ‘pound foolish” with 


s 
Callaway Mills ic. 
295 Fifth Avenue. New York 16. N.Y 
Chicago 54+ Boston IL + Detroit 1+ Atlanta 3+ Akron 8 
San Francisco 3 + Ios Angeles 12 + Dallas 7 
Towel Ensembles - Rugs and Carpets 
Laundry Textiles - Terry Mats 


your padding. Caliper your rollers 
regularly and keep them padded 
for top efficiency with Callaway’s 
famous double-filled patented 
padding that’s doubly absorbent, 
doubly efficient, doubly buoyant 
You Il maintain an efficiency-peak 
longer with Callaway padding 


and do a finer finishing job. 


tthe 


Shih 
LPI 


Doubly Absorbent 
Doubly Efficient 


Doubly Buoyant 


a | 








Would you like some good sales ideas? Suggestions from your 
‘Yellow Pages’ representative on his next visit will help you 


TAKE A 


GOOD LOOK 


AT YOUR ADVERTISING! 


Suppose you were a prospect looking for 
a laundry ... how would you know where 
to look? If vou did what most people do — 
you'd look in the ‘Yellow Pages’ of the 


telephone directory. 


Do you know there are several different 
‘Yellow Pages’ classifications producing 
business for laundries such as linen serv- 
ice, dry cleaning, rug cleaning, etc. Make 
sure you are cashing in on all the head- 
ings that can bring more phone-in and 
walk-in sales for you. 

Take a good look at your “Yellow Pages’ 
advertising today and make it easy and 
convenient for prospects to locate your 
business in the ‘Yellow Pages.’ 


Prospects Find 
You Fast 
In The 
‘Yellow Pages 


Py 


, 


to improve your Classified Directory advertising. 


82 


commercial featured Betty Fur- 
ness and Powell Benedict, own- 
er of the Deepdale Laundromat, 
Little Neck, N. Y. 

Mr. Benedict posted a large 
sign in his window to announce 
the forthcoming telecast. After 
put up a new sign 
that his store was 


the show, he 
to announce 
the one featured in the nation 


wide commercial. 


Staff Changes at 
Olin Mathieson 


Olin Mathieson Chemical 
Corporation, New York, N. Y., 
has announced the following 
appointments applying to its In- 
dustrial) Chemicals Division, 
Baltimore, Md, James G, Chal- 
font has been promoted to the 
position of market de velopment 
manager. He was formerly in 
charge of market development 


company s general re- 
Bernard N. 


New 


responsibility for 


in the 
search organization 
Schrauf, also formerly at 
Haven 
market research on new prod 
ucts, has been appointed market 
Norman C 


who has been super- 


with 


research manager 
Schultze, 
visor of organic sales 
Baltimore 
service 


will be 


services in 
was named technical 
manager. All three men 
located in the division’s 
Balti 


headquarters offices in 


More 


Jensen Assigns Bean 


JULE BEAN 


J. E. Ryan, president of the 
Manutacturing Com- 


Palmyra, N. J., 


appointment of 


Jensen 
pany, has an- 
nounced _ the 
Jule Bean to. the 

sales engineer Mir 
call on launderettes, 


position of 
Bean 
apartment 


will 


houses, route operators, etc., 1n 
connection with the company’s 
newly acquired franchise with 
the Bendix Company, Commer- 
cial Laundry Division. 

Mr. Bean will offer to the 
trade in addition to the 9- and 
16-pound Bendix commercial 
washers, the company’s line of 


extractors, driers, water heaters 


and softeners. His territory will 
be southern New |e rsey, eastern 
Delaware and 


suburbs 


Pennsylvania, 
Philadelphia 
\lr. Bean has had previous sale Ss 


smal] appli 


and its 


experience in_ the 


ance field. 


Fletcher Elects DeWitt 


JOHN H. DeWITT 
John H. DeWitt has been 
elected treasurer and comptrol 
ler of the Fletcher Works and 
Fletcher Foundry, Philadelphia, 
Pa., Edward ‘1 
announced, In 


Taws, presi 
addi 
his duties as treasurer 
and DeWitt 
will also supervise office man- 
Fletcher Works 
accountant, 


dent, has 


tion to 
comptroller, Mr 


agement of the 
A certified public 
Mr. DeWitt 
Brinton for two vears before it 


was treasurer of 
Was heres d with Scott and Ww il- 
liams a year ago 


Vacuum Metals Assigns Two 


Arthur E. Franks 
appointed manager of 
tions, Vacuum Metals Corpora- 
tion, Philadelphia, Pa., it was 
announced by James H. Moore, 
general manager. Christopher S 
Houghton, operating 
practices engineer, will replace 
Mr. Franks as superintendent 


of melting. 


has been 


opera- 


formerly 


Hoffman Distributors 
Adds Two Salesmen 


Thomas J. Mullen, Jr., 
Edward I, Gelfand were 
cently named salesmen for the 
Hoffman Machinery  Distribu- 
tors, New York, N. Y., accord- 
ing to Leo Brenner, president. 

Prior to joining the Hoffman 
organization, Mr. Mullen was 
employed by a drycleaning al- 
lied trades firm as a sales engi- 
neer. In this capacity, he was 
in part responsible for the en- 
gineering, building and layout 
of many drycleaning plants in 
the New York area. In his new 


capacity he will be responsible 
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You get correct bleaching every time with prrrcHtor 





Pittchlor is a highly stable calcium hypochlorite containing a minimum of 
70% available chlorine. 

You get correct bleaching when you use Pittchlor to bleach your 
shirts, sheets, towels, tablecloths, handkerchiefs and other white goods. 
Pittchlor is precision made to highest standards to assure you finest 
bleaching results in every batch. 

Pittchlor removes the guesswork about solution strength. Simply use 
a 5 lb. can of Pittchlor for each 40 gallons of water. You'll like the per- 
formance, mileage, and bleaching economy you get with Pittchlor. Your 
customers will like the brighter than new whiteness to their laundry and 
the minimum wear and strain on fibers. 


COLUMBIA-SOUTHERN 


CHEMICAL CORPORATION 
SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 


ONE GATEWAY CENTER: PITTSBURGH 22- PENNSYLVANIA 


SEE YOUR 
DISTRIBUTOR FODAY 


Pittchlor is packed specifically 











*OLUMBIA-SOUTHER 


DISTRICT OFFICES: Cincinnati ¢ Charlotte 
Chicago ® Cleveland © Boston * New 
York © St. Lovis *© Minneapolis ¢ New 
Orleans ® Dallas ¢ Houston © Pittsburgh 
Philadelphia © San Francisco 
IN CANADA: Standard Chemical Limited 
and its Commercial Chemicals Division 
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for laundries in 3% Ib. cans 
(12 per case). Also furnished 
in 5 Ib. resealable cans (9 per 
case), and 100 Ib. and 130 Ib. 
drums with removable heads, 
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BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 


{ 


Or 


ches 


M 


Here's the net that sets the standard in the industry for 
quality and service . . . Bulldog 2 x 2. Woven on modern 
looms of the finest heavy duty bright duPont high tenacity 
nylon, we guarantee it to be the finest net of its kind in the 
field, without exception. 

If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 
surprise. For you will see in actual operation, in your own 
plant, how the engineered toughness and fine quality of our 
Bulldog 2 x 2 result in economies that make it the smartest 
net buy on the market. 


RED BANK 


sales activities in West- ment sales representative 


ter, Putnam and Dutchess several leading drycleaning 
Counties in New York 


r. Gelfand was _ formerly 


ee 


discussed, with particular em 


equipment manufacturers in the 
metropolitan New York area 
Manhattan 


lower costs for laundry and dry- 
cleaning operators. Mr. Hurley 


BULLDOG 


BAR - MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size of our Bulldog Bar-Master 
net... but only a trial, in your own washers will point up 
the many advantages inherent in the ‘slow-knit' method by 
which they are manufactured in our mill: Scientifically bal- 
anced; open knitted for free washing action; preshrunk, will 
not stretch or ‘hour glass’ in shape. Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 
loading, pinning, washing, loading and sorting. Longer wear- 
ing . . . Best dollar for dollar net value in the field. 

Your jobber has all sizes and colors in Bulldog Bar-Master 
nets. Order today. 


JERSEY 


tribute the standard B & G 


phasis on product improvements Office Conveyor Systems. B 
that could be counted upon to will continue to engineer, f 


cate and install special mate 
handling units for the lau 


Call 
&G 
abri 

rial 
ndry 


employed as a soap technician He will cover the 
for a leading soap manufac- and Staten Island sales terri- gave a study of alkalies, com 
paring the effect of different 
alkalies on laundry costs, qual- 


and drycleaning industries 
turer, and was later an equip-_ tories. 


Infilco Promotes Two 


ity, tensile strength, pH and 


Pennsalt Meets, Discusses Improvement Methods soap consumption and action on 
mineral oils and greases 

Those attending the meeting 
are shown in photo Standing 
left to right they are: Ralf 
Fletcher, Nashville, Tenn.; Cor 
dry Gordon, Birmingham, Ala.; 
Ben Clayton, New Orleans, La. 
James H. Butman, St. Peters 
burg, Fla.; Ray Gates, Me mphis 
Tenn.; Earl Covington, Rich 
Helping laundry and dry- “Check” Morrison, regional sales mond, Va.; Harold L. Chand 
supervisor, Atlanta ley, Atlanta, Ga.; Jack Patton 

Among the advancements dis- Charlotte, N. C. Seated: John 
public was the theme of the L. Davis, Winston-Salem, N.C. 
Pennsalt Chemicals (Philadel- new sizing agent and water re- James C. Carpenter, Atlanta, 
phia, Pa laundry and dry- pellent, introduced during the Ga.; Will Downing; Paul ¢ 
cleaning department’s sales past year. Downing predicted Hurley; J. H. “Check” Morri 
meeting held recently in St. greater use for this new de- son, and Roscoe Bell. 
Petersburg, Fla., for its South- velopment in fabric recondition- 
ing. A complete review of mod- 


cleaning operators to sell more 
of their services to the general 
cussed was Penprim, Pennsalt’s 


LEE HIZER 


: Joseph M. Young, formerly 
A Correction field sales engineer for Infilco, 

In this section of our July is- Inc., in the Southwest area, 
has been transferred to head- 


eastern group of — salesmen 
Technical improvements in ern service methods as_ they 
Pennsalt products that will help apply to each Pennsalt product 
the operator sell more of his was also presented by several sue a headline reading “Detrex 
services were reported by Paul of the 14 Pennsalt men attend- Takes Over B & G” might have 
C. Hurley, sales manager; Will ing. Reports from  Pennsalt’s been misconstrued. Detrex has 
Downing, manager of merchan- Whitemarsh, Pa., laboratories’ entered into an agreement with Mr. Young’s appointment fol- 


B & G to manufacture and dis- lows closely the formation of a 


quarters of the Ion-Exchange 
Department in Tucson, Ariz. 


dising for drycleaning, and J. H. research and development were 
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special Ton-Exchange Depart- Power Fan Manufacturers As ATTACH TO YOUR LETTERHEAD 


ment to take care of the ever- sociation. 


increasing demand for this type Ilg was founded in 1906; to 
of water-treating equipment day it employs more than 500 ant to as : 


Lee Hizer, formerly in the employees and maintains 57 


engineering department in Tuc- sales offices throughout — the 7 s 
son, has been appointed field United States, in addition to icate a rics 


sales engineer for the Southwest agents in many foreign coun 


territory in place of Mr. Young. tries. e 
His headquarters will be in Efficiently Yet Gently? 


Houston, Tex. 
Flexible Names Gladding 





tlg Celebrates Anniversary Now representing Flexible Lever has designed a completely built synthetic 
Steel Lacing Co. in the North- to give whiter, brighter laundering in hard or 
eastern states is Al Gladding, soft waters. It is compounded with mild builders 
replacing Les Coleman, who and one of the most efficient and stable whiten- 


has been transferred to the ° os he es 
Chicago sales department. sas gmt as ns adel 


More than 1,000 business, in- 
dustrial and industrial publica- 
tion leaders, in addition to Ilg 
employees and their families, 
attended the celebration of Ilg . 
Electric Ventilating Company’s Pi am three — Mr. FORMULA 880— 

sladding has operated a dis- ‘ ‘ 
pees : tributing organization handling spray-dried, free-flowing 
dla 2650 : N. Pulaski Rd., REMA rubber repair materials. white granules. 
Chicago, Ill. They were greet- 
ed by Ilg executives and taken 


golden anniversary at an open 


Prior to that he spent six years This synthetic deter- 
ith tracting firm, the last 
on a tour of the plant. Six men ee eee — ret ati gent is especially suit- 
two as shop superintendent. 

in each department demon- able for delicate fabrics 

ee = gga sical : and colors at mild tem- 

ation for the Visitors. e 
Feature attraction was the Kelley Iron Changes Name a . peratures. It is also 

Research and Testing Labora- Kelley Iron Works, Charlotte | ‘ compounded for heavy 

tory where Ilg fans and motors N. C., currently celebrating its duty washing. 

are subjected to every conceiva- thirtieth anniversary, has an = 

ble torture to prove their safety, nounced that effective immedi 


quietness of operation and de- ately the organization will be For complete information, mail ad to: 


pendability. The laboratory fa- known as The Kelley Company 
cilities are fully approved by Blaine Kelley, manager and LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 


both the National Association spokesman for the company 
of Fan Manufacturers and the also reported that the company 





LIKE MONEY-MAGIC 


A Sales 


A BOOK AND and Advertising manual 
A MACHINE —_ packed with valuable help 
. ir 


for Laundries, large and 


YOU MUST eee ae ae 
POSSESS! f it. TENE ' small. A complete campaign 


that can’t miss in launching 


U C a profitable UNI-MAC serv 
C 7 $ $ ice ... whether you install the 
Wied UNI-MAC in Feeder Plants 
or as an adjunct in the main 


plant. WRITE FOR YOUR 
COPY. 


MAIL COUPON TODAY! 


The UNI-MAC Co. 


1917 S. Federal Highway—Ft. Lauderdale, Florida 


Please send our FREE copy of your manual, “Your BLUE 
PRINT to SUCCESS with UNI-MAC.” 
] Mail UNI-MAC descriptive literature with prices and 
other pertinent data. 
NAME 


The UNI-MAC TWIN Model * " that’s making history in the ADDRESS 
laundry industry. Small space... “i maintenance .. . quick and 


efficient! CIE Y 
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FACTS 


YOU svouro 
KNOW ABOUT 





DARNELL 


D> CASTERS AND WHEELS ~d@ 


RUBBER TREADS . . . a wide choice of 
treads suited to all types of floors, includ- 
ing Darnelloprene oil, water and chemical- 
resistant treads, make Darnell Casters and 
Wheels highly adapted to rough usage. 


RUST-PROOFED by zinc plating, 
Darnell Casters give longer, care-free life 
wherever water, steam and corroding chem- 
icals are freely used. 





LUBRICATION . . . all swivel and wheel 
bearings are factory packed with a high 
quality grease that “stands up" under at- 
tack by heat and water. Zerk fittings are 
provided for quick grease-gun lubrication. 


STRING GUARDS .. . Even though string 
and ravelings may wind around the hub, 
these string guards insure easy rolling at 
all times. 


Figure Savings Over the Years 


WRITE FOR FREE 
DARNELL MANUAL 











DARNELL CORPORATION, LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 





S6 


has discontinued manufacturing 


certain items of drycleaning 
equipment, and will devote its 
entire effort to representing na- 
tional manufacturers. The com 
pany s 24,000-square-foot plant 
in Charlotte will be devoted to 


offices. warehousing. service fa- 


ireas Che 
North and 
Virginia 
Kelley 


WwayOr 


cilities and display 
company seTves 
South Carolina and 

south of Richmond, M1 
announced that several 
in prod 


offered 


changes will be made 
ucts and services to he 


in the near future 


Fry Representative Receives Sales Award 





George Whitcomb, vice-pres- 
ident and general sales man 
iger, The Fry Brothers Com 
pany, Cincinnati, Ohio, recently 
presente d Glenn Ste phens, West 
Virginia sales and service rep- 
resentative for the company, 
with the Distinguished Sales 
Award of the Cincinnati Sales 


NEW PRODUCTS 


Continued 


Bendix line. The 
Custom driers feature an ultra 
violet ozone lamp. Also featured 
in the Deluxe 


driers is a heat switch to permit 


driers in the 


Custom and 


drying either with or without 
heat as desired. They are engl 
neered for use up to 8,000 watts 
on electric models and up to 
33,000 B.t.u. on gas models. 
Formica tops in a choice of 
ight decorator colors are avail 
able on the new Deluxe driers, 
with 
front control dials. 


which come rectangular 
doors and 
The new Standard driers have 
i single control dial for time 
selection making it a highly effi 
cient and simple drier to oper- 


ate 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











Ste ph 


ens was given the award in re 


Executives Council. Mr 


ognition of his outstanding cu 


relations carried on in 


tomer! 
the field. Pictured from lett 
to right are George Whitcomb 


Mrs. Glenn Stephe ns and Glenn 
Stephens, jubilantly holding the 
trophy. 


AND LITERATURE 


from page 6 


Stainless Steel in 
Identification Pins 


aT 3 


Stainless-steel net pins and 
marking pins have been made 
available by The Keyes-Davis 
Company, P. O. Box 155, 74 
14th St., Battle Creek, Mich 
». A. Bauserman, general man 
ager, states that these products 
have been deve loped to meet a 
long-term need of diaper laun 
dries and garment dye houses 
for identification pins made of 
a material which will resist the 
corrosive action of the solutions 
peculiar to these industries, S¢ 
lected stainless-steel alloys have 
been used to accomplish this 
requirement 

Thre e popular sizes are being 
manufactured: 4% -inch net 
pins, 5-inch net pins and 2-inch 


marking pins, any of which can 
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be numbered and lettered to 


the users’ specifications. 


Wyandotte Liquid Teko 





Liquid Teko, an additive de- 


veloped for tough-job washing 
has been marketed by 
Wyandotte Chemicals Corpora- 
This said to 
knock out perspiration stains in 
shirt cuffs 
in the first or second suds. Linen 
supply plants report that Teko, 
used in the break when washing 
wipers, 


formulas, 


tion. product. is 


collars and French 


coveralls and 


work, 


ureasy 


heavily stained removes 
deeply penetrated soil and with 
a great reduction in soap con 


sumption, 


\ research-developed blue 
liquid for use in both standard 
and automatic equipment, Teko 
has a fragrant odor and is mat 
keted in 5 and  55-gallon 
drums. Shown above at left is 
a badly soiled tablecloth—at 
right the same cloth after wash 
ing with a formula in which 
Wyandotte’s liquid Teko was 
used in the break. 

Wyandotte Chemicals circu- 


gives recommic nde d 
Teko. For 
Wyandotte 
Chemicals Corporation, J.B. 
Ford Division, Wyandotte, Mich. 


lar, C-457, 
directions for using 


a copy write to 


Huebsch Offers New Tumbler 





Huebsch Manufacturing Com- 
pany is now producing a new 
tumbler 

both 
It has 


laundry unloading 


which can be used for 


conditioning and drying. 
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t 42-by-42-inch cylinder, with a 
capacity of 100 dry 
Available in both steam 
ind gas-heated models, the 
Huebsch tumbler automatically 
approximately 12 


pounds 
weight. 
new 


unloads in 


seconds, It has an unusually 
large (34-inch) door to facilitate 
faster loading. Another advan 
tage of the Huebsch unloading 


tumbler is its compact size, Al- 
though it 
pacity, it 1s 


has a large load Ca- 


small enough in 
outward dimensions to be moved 
a bat- 


Minium 


easily and can be used in 
installation in a 


amount of floor space. 


tery 


For further information write 


directly to Huebsch Manufac 
turing Company, 3775 N. Hol- 
ton St., Milwaukee 1, Wis. 


Simplex Heavy-Duty Washer 


S-_ 


setae 


—_— 


Speed 
Queen Corporation, announces 
the availability of — the 
Model A20-D Simplex 
matic heavy-duty 
signed for the commercial and 
institutional markets. It is a 
ruggedly built unit, 
to Joe Groshans, Simplex sales 


Simplex Division 


new 
auto 
washer, dé 


acc ording 
and its most outstand 


bowl 
shaped, stainless-steel tub. The 


manager, 
ing feature is a seamless, 
top of the washer is also stain 


less steel 


Additional features include 
preselection of water tempera 
ture; preselection of —tub-fill 
height, washing time, “flota 
tion” prerinse to get clothes 


and aeration of water to 
speed up soap dispersion, 

Full details on the new Sim 
plex A20-D obtained 
by writing to Simplex Division, 
Speed Queen Corporation, 413 
Washington Ave., 
Ill. 


cleaner 


can be 


Algonquin, 


Energetic W-100 Tested 


Recent tests have 
Energetic W-100, 
synthetic 
improve the 


shown that 
a liquid non- 
detergent, 
quality of washed 
ability to 
according 


helps 


1oOnic 


through its 
heavy 


fabrics 
nulsify soil, 


to Armour and Company. The 


BUILT TO TAKE 
PUNISHMENT 


Strength & Endurance 
at low initial cost! 





Cotton 
LAUNDRY NETS 
by ANCHOR-ROME 


do the best job in your washer 


@ Stick to the whee! for thorough ‘washboard 
action’ 


Lower initial investment 


Do not snag easily 


Open LENO mesh allows greater penetration 


Proven by years of experience 


NYLON also available! 
Have you tried our nylon LENO net #803. 
now in its second year of service to many 
satisfied customers. 


Ask your supplier today about our 8 Ib. net 
#796, specially designed for diaper laundries. 


Iselin- Jefferson 
Company. Inc. 


Selling Agents 


MAIN OFFICE: 90 WORTH STREET, NEW YORK 13, N. Y. 
UPTOWN OFFICE: 1430 BROADWAY, NEW YORK 18, N.Y. 


ATLANTA BALTIMORE BOSTON CHICAGO CLEVELAND DALLAS DETROIT LOS ANGELES 
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Cuff Tacking 
Button Sewing 


all on ONE 
machine ! 


Our dual purpose—Class 
475P —unit is just the 
dry- 

all 


slow hand sewing of 


thing for any 


cleaner. Eliminates 
cuffs. Use of special cuff 
gauge allows tacking of 


any colored trousers 





without thread changes. 


Sews on pants, shirt and suit buttons as well. 


A low cost, labor saving, 2 in 1 
dual purpose unit. Write for 
details. 


MACHINE COMPANY 
AYER, MASS. 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 











MARKING MACHINE 


Clear, sharp, indelible ribbon- 
ized marking. No inking grief. 
Quick-set index handles. Full 
alphabet and all numerals on 
each type wheel. Machines 
from 6 to 10 characters. 


MACHINE CO., Inc. 
SYRACUSE 1,N.Y. J 





TEXTILE MARKING 
| 2204-30 ERIE BLVD. EAST 











BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 





Sizes 15” 17” 20” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 














product is said to penetrate 
fabrics quickly and_ increase 
wash formula detergency. Its 


effective 
with all standard wash formulas 
whether compounded with soaps 
or synthetics. When used in the 
first suds bath, Energetic W-100 
is especially useful in speeding 


cooperative action is 


up removal of heavy soil. 

The company states that all 
and _ oils 
emulsified by the detergent, and 
fabrics without 
balls and 


originate 


types ot greases are 


can be rinsed 
formation of 
spe ¢ ks 


Yrease 
soap which 
from oil, lime soaps and lint. It 
will work with = all 
reducing agents and it is 
alkalis and 
Its fast wetting action is 
out in 


oxidizing 
ind 
stable with laundry 
sours 

( irried any degree of 
water hardness and the product 
in both hot and cold 
water. The firm 
that high-tite: 
rinsed out in cooler water, thus 
permitting the 


is solubl 
also claims 
soaps) may be 


use of new and 


shorter formulas 

sold in 5- and 
For further 
information on its use write to 
Armour and Company, Indus 
trial Soap By. pt 1355 W. 3lst 


St.. Chicago 9. Ill 


Energetic is 


55-gallon drums. 


Block Steel Valve 


VA 
¥ ; 7 
# 





Evrtyte Block Steel Valves 
ire built for high temperature, 
high 
throttling, according to Strong, 
Carlisle & Hammond. They are 
available in either inside screw 
Type SBX) or outside screw 
SBOX). The bolted-in 
construction helps elimi 


pressures and continual 


(Type 
seat 
nate screwed or welded-in seats 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 
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and permits a wide range of 
seats and discs having a surtace 
hardness of 70 Rockwell C. This 
is said to reduce the possibility 
of wire drawing, cutting or sco1 
ing. Regularly furnished with 
carbon-steel bodies in sizes 3 
Wy, 34 and 1 inch, the 


can also be obtained on spec ial 


valve s 


order in chrome moly and stain 


less steel, as well as in larger 
SIZES 

Please contact Strong, Car 
lisle & Hammond, 1392 W 
Third St., Cleveland 13, Ohio 


for further information 


Kisco Offers ‘‘Steematic”’ 





boile r, 
Kisco Boiler & Engi 
known as the 


A new) small intro 
duced by 
neering Company 
““Hi-Ef’’ Steematic 
Boiler, Is now available 
, 6 hp. and 10 hp. models 
A.S.M.E 
steam working pressures up to 
This 
sign is said to provide not only 
high tast 
and economy, 


2-drum 
In twe 
SIZES 
with construction tor 


150 pounds 2-drum de 
efficiency, steaming 
fuel but makes 
possible the construction of a 
cabinet-type_ boiler 
that it 
ordinary doors to be set 


so compact 


can be moved through 
up in 
any plant. The 6 hp. model will 
pass through a 264%4-inch open 
ing and the 10 hp. model re- 
quires only a 35%-inch width 

The boiler has 5 square feet 
of tube per 


horsepower and the combustion 


heating surface 
chamber is refractory lined for 
combustion efficiency. There ar 
2-inch water 
connecting the 12-inch 
steam drum and the 8-inch mud 


three rows of 


tubes 


drum. To ensure rapid circula- 
tion and fast steaming the cen- 
ter row is composed of straight 
tubes and two outside rows aré 
of bent tubes. 

One refractory bafle and one 
steel baffle are positioned to di- 
rect the flow of hot gases from 
the combustion chamber around 
the water tubes. They allow a 
three-way heat travel to permit 
maximum B.t.u. utilization be- 
fore the products of combustion 
are discharged from the stack 
opening. 




















For complete information 
write to Kisco Boiler & Engi- 
neering Company, 2400 Dekalb 
St., St. Louis 4, Mo 


Ajax American Division 


Effective July 2 the firms of 
Western Laundry Press, Inc., 
North Kansas City, Mo., and 
Ajax Pressing Machine Corp., 
Salt Lake City, Utah, were 
combined and will be operated 
as the Ajax Pressing Machine 
Company Division of The 
American Laundry Machinery 
Company 

The business will continue 
under the new name, with the 


san management personnel 


and polic les. An ¢ pansion pro 

gram of new products and new 

facilities is being planned 
This 


acquisition completes 


the diversification program of 
The American Laundry Machin 
ery Company, Cincinnati, Ohio 
within the industry and will en- 
able the firm to broaden its 


produc t line 


Polybilt Tanks 





Polybilt tanks are assembled 


at the point of use from low 
cost press-molded sections to 
make corrosion-resistant tanks 
ranging from 50 to over 1,000 


gallons capacity, according to 
Jones & Hunt, Inc., Cove Way, 
Gloucester. Mass. 

The tanks 
from two standard 
domed-end_ section, 16 
deep by a 36-inch diameter, 
and a center section, 16 inches 
deep by a 36-inch diameter. To 
assemble, a flanged center sec- 
tion is attached to a flanged end 
section by 48 bolts and a neo- 
prene or vinyl gasket. As many 
center sections as required may 
be added to give the required 
capacity. Preformed fiber-glass 
pipe fittings may be installed in 
any required position 


are constructed 
sections: a 


inc hes 
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the advantages 
claimed for Polybilt fiber-glass 


Among 


tanks are low cost, immediate 
delivery from — stock, _ light 
weight, translucency, and_ re- 


sistance to most chemicals in- 
cluding acids, bleaches, formal- 
dehyde, solvents and petroleum 
products. 


A brochure giving full infor 


mation is available from Jones 
& Hunt 
Bishop Shirt Bin Folder 

\ two-color, four page bro 


Bishop David 


shows. the 


chure issued by 
Co. 
advantages of 
shirt bin units 
booklet show. the 
which 


Freeman time 


saving sorting 
with Bishop 
Photos in the 
ease with 


any operator 


can sort as she folds and also 
unit 1s rolled easily on 


wheels directly 


how the 
large Ne 
to the checker-wrapper without 
The 

adjust 


oprene 


in-between handling firm 
states that the units are 
able to 


nating stooping or rea hing on 


any height, thus elimi 


the part ot the operator They 
are available in 10-bin, 15-bin, 
and 20-bin units 

The folder contains many 
tips on how plantowners can 
get double duty from valuable 
floor area and how they can 
eliminate space-wasting storage 
tables. For a free copy of the 


brochure write to Bishop David 
Freeman Co., 1600 Foster St., 


Evanston, Ill 


Cochrane Deaerator 


Publication 4654 issued by 
Cochrane Corporation describes 
a deaerator design best suited 


for hot water line protection in 
office buildings, hotels, hospitals 
industrial plants. This 
folder tells why this type of de 


and 


aerator economically provides a 
supply of hot water free from 
objectionable odor or taste that 
might be due to steam and is 
fully deaerated to prevent cor- 
rosion. For further information 
contact Cochrane 
17th Street below 
Philadelphia 32, Pa 


Corporation, 


Allegheny, 


2 


Prosperity Issues Folder 


4 multicolor mailer just re 
leased by The Prosperity Com- 
pany, Inc., 2131-2171 Erie 
Blvd. E., Syracuse 1, N. Y., de- 
scribes how to get quality and 
high-volume production from 
the company’s one-girl — shirt 
finishing unit. The compact unit, 
Prosperity claims, can complete 
as many 
hour. 


as 30 to 35 shirts per 


The mailer illustrates and ex- 
plains the features of the four 
machines in the unit which are 


WHY PAY 
FOR TWO 
WHEN ONE 


WILL DO? 






NO LINER 


NEEDED WITH 


GROSS STAR 


ALL ALUMINUM SINGLE PLATE 


© SAFELY presses 
ALL fabrics 


® No Liner Needed 
© Won't “Nickel” Mark 
® Holds proper heat 
@ Won't ‘Shine 
® Costs less lasts 
longer 
FROM YOUR JOBBER LOOK 


FOR 


NOT $30 — NOT $25 
NOT $20 


916° 


up to 46” 
$21.75 
$12.50 


over 46"... 


mushroom ... 


THIS FAMOUS NAME 





PLATE 





GROSS STAR GRID PLATE ‘{-: Bottn y 
L. BEHRSTOCK CO. 


MFD. BY 
CHICAGO 16, ILLINOIS 


TEL. DANUBE 


1708 S. STATE ST 
6-6022 


”, 





ETA: “TEAR OUT THIS AD AND 


ATTACH TO YOUR LETTERHEAD 


Want A Better 
Built Soap ? 





For better emulsification of dirt and 


Lever supplies a scientifically balanced 
formula of soaps, softener, alkalies and 
whitener : 








| 
| 
| 
| 
| 
| 
| 
7 grime in the laundering of all fabrics, 
| 
| 
| 
| 
| 
| 


FORMULA 770— 
spray-dried to homogene- 
ous, free-flowing beads. 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions: 


For complete information, mail ad to: 


LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 


rs 
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TEAR OUT THIS AD AND” ~~~ 


ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 





and linens: 





designed models. It 
a series of lay pictures 


new ly 
shows 


and gives a complete floor plan 
of the New 
machines include a bosom-and- 
body 

yoke-, 
plus a single-sleeve finisher and 
a semi-mechanical folding table. 


one-operator unit. 


combination 


cuff-press, 


press, a 


collar- and 


Calgon Offers AEC Abstract 


Calgon is offering reprints of 
an abstracted Atomic Energy 
Commission report, “An Evalu- 
ation of Laundering Agents and 
Techniques Used in the Decon- 
tamination of Cotton Clothing.” 
The report, NYO-4990, reveals 


the results of effectiveness tests 


Washing Formulas ? 


Lever's pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 
suds for the efficient washing of cottons 


For complete information, mail ad to: 


LEVER BROTHERS COMPANY 


390 Park Avenue, New York 22, N. Y. 


SPUNN DIAMOND 
88% Flakes 

SPUNN DIAMOND 
92% Powder 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 
soap tank before add- 
ing to the wheel. They 
can, however, be added 
dry to the wheel. 


bse ssn seas deb exten extents sib cs nese seis eae me mh ly ts ta le a Ss a 


13 different “agents” 


contamination 


In re- 


caused 


on 
moving 
by five radioactive contami- 
nants. The agents included com- 
plexing substances, detergents 
and general-purpose mixtures. 

Calgon, one of the complex- 
ing agents, was given a rating 
of 10, indicating maximum effi- 
ciency, with relation to four of 
the contaminants, according to 
the company. On the fifth con- 
taminant, that 
a detergent including its prod- 
uct received a rating of 8, the 
highest given in this category. 

A copy of the AEC report ab- 
stract is available from Calgon, 
Inc., 323 Fourth Ave., Pitts- 
99 


burgh 22, Pa. 


Calgon reports 


AIL Issues Cost Survey 


The American Institute of Laundering has prepared Spe- 


cial Report 220, “Costs by Services in the Laundry Depart- 


ment of 


American Institute of 


Laundering.” It is available 


to Institute members on request, 


The main purpose in the cost study was to evaluate pres- 


ent pricing policies at the AIL and to formulate promotional 
programs in which emphasis would be placed on profitable 
services, Costs given in the survey were reported for a 
jimited period o} time. Procedures tor survey ing costs are de- 
scribed briefly in the publication, References in the report 


{o costs. prices OY Wages are not to be construed as sugges- 
tions or recommendations for any Jaundry in any community 


at anv time, according to ATL. 
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The world’s finest 
temporary marking machine 


A complete and proven system to give you greatest economy, 
ACCURACY ond speed in every laundry operation 
Polymark Division 

PINNACLE PRODUCTS corp 
56 Grand Street, White Plains, N. Y. 

1515 Gardena Ave., Glendale, Calif. 


Simmonds Products of Canada, itd. 5800 Monkland Ave., 


xy 


Write for brochure and 
nome of distributor 
nearest you 


Conada Montreal 


The three main cost classifications are included: costs at 
AIL in pounds and pieces; costs by operation of identifica- 
tion, washing, drying and finishing processes; costs of aver- 
age bundles for list price, dry-fold, fluff-dry, economy and 


commercial services, 


Dangers in “Wash and Wear” 


The latest release of “Textile Notes” prepared for mem- 
bers by the American Institute of Laundering warns against 
the danger of home bleaching for resin-finished fabrics. 
“Minimum care” or fall in 
this category. When a common bleach is used, the resin 


“MN ash and wear fabrics usually 


picks up the chlorine and retains it so that it cannot be 
rinsed out. The heat of pressing releases the chlorine and 


the fabric 1S damaged. AIL urges laundry operators to cau- 
tion women against this hazard. 


A.L.L. Announces Fall Courses 


The fall the 10-week 
given by the American Institute of Laundering is as follows: 
Identification and Washing, September 4-14; Laundry Fin- 
ishing, September 17-28; Sales and Advertising, October 
1-12; Laundry Office Operations, October 15-26, and Gen- 
eral Laundry Management, October 29-November 9. Regis- 


being accepted for both the full course 


schedule for accelerated course 


trations now 


and the individual subjects. Those interested should write 
to the Institute of 
Laundering, Joliet, Ill. 


AIL Certified Washable Week 


More than 4,000 of the nation’s leading professional 


are 


Membership Department, American 


laundries in conjunction with converters, manufacturers and 
retailers throughout the country are expected to participate 
in Certified Washable Week, October 18-21, according to 
Ward A. Gill, director of industry relations for American 
Institute of Laundering. 

“The week-long celebration has a dual purpose,” Mr. Gill 
stated. "First, we are putting on Certified Washable Week 
to help member laundries and Certified Washable Seal 


clients. Second, we know the week will bring into close 
the Certified Washable Seal and what it 


consumer focus 


means, 

To 
laundries, manufacturers, and retailers are being developed. 
kits streamers, signs, counter 
radio-TV commercials and _ interviews. 
speeches to be made before local audiences, advertising 
mats, truck signs, customer letters and many other related 


ensure powerful consumer impact, separate kits for 


Included in these are cards, 


suggestions for 


materials. 
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Com-Pat is a safe, soluble, fine gran- 
ular bleaching material for use directly 
to the wheel. It eliminates any need 
for tanks, crocks, carboys and the test- 
ing of stock bleach solutions. 


Every possible means ot public relations and advertising 
will be used to promote the week. 

Albert Johnson, general manager of the AIL, claims that 
everyone will benefit. “The laundry, converter, manufacture 
and retailer will be able to increase their business through 
tie-in promotions and the consumer will be able to learn 


more about buy ing and caring tor washables.” 


Victor Kramers in Europe 


Mr. and Mrs. Victor Kramer recently sailed to Europe 
for a seven weeks’ combined business and pleasure trip, Mr. 
Kramer is president of Victor Kramer Co. 


Management Consultants for family and commercial laundry 


Inc., Laundry 
companies, linen supply companies, hospitals, hotel and gov- 
ernmental agencies. 

Mr. Kramer is assigned to make a special survey of one 
of the largest laundries in Europe and will generally study 
progress in the industry overseas. In addition to writing a 
ticles on the laundry industry in the Encyclopedia Britan 
nica, Britannica, Jr., and the Book of Knowledge, Mr. 
Kramer has authored “Establishing and Operating a Laun- 
dry,” published by the United States Department of Com 


merce, and “Ride With the Winners,” a sales manual for the 


linen supply industry, 


New Grads on AIL Alumni Roster 


Fifteen laundryvmen were graduated March 30 upon com- 
pletion of the five 2-week American Institute of Laundering 


sessions in Identification and Washing, Finishing, Sales and 
Advertising, Office Operations and Management, According 


to a resolution passed by the AIL Alumni Club at its 1955 


meeting in Philadelphia, membership in the Club will be 


extended to the following: 


John P. Barbe, J. Barbe and Company, San Francisco; 


Murray A, Bodin, Yonkers Perfect Laundry, Yonkers, N. Y.: 
Edward M. Boswell, White Swan Laundry, Danville, Va.; 
Matthew DeBoor, DeBoors Laundry, Lexington, Ky.; Don- 
ald F. Eldredge, Acme Laundry Company, Chatham, Mass.; 
Angelo E, Fausone, Atwater French Laundry, Atwater, 
Calif.. Richard Jaisle, Farmingdale Laundry 
Service, Farmingdale, N. Y.; Lucien Lanthier, Buanderie 
Federal Laundry, Montreal, Quebec, Can.; Toivo Makela, 
C, C. Chemical Company, Long Island City, N. Y.; Charles 
F. Mitchel), New System Laundry, Leaksville, N. C.; Hu- 
bert J. Mueller, Fond du Lac Steam Laundry, Fond du Lac, 
Wis.: George H. Pool, Hilerest Hospital, Des Moines, Jowa: 
Clarence A. Preston, Associated Laundry, Flint, Mich.; Fred 
M. Rowland, Silver State Laundry, Denver; Robert Ruffel, 


Blanchisserie de Pantin, Pantin, France. 


Individual 
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Discover the answer to your bleach 


problems by asking your jobber for 
Com-Pat or write to 


MARTENS CHEMICAL 


CORP. 


243 Clinton Avenue, Kingston, New York 


color code 
speeds wet assembly! 
protect nets! 


KEY-TAG'S 


“Fe Ss” 


‘RUBBER MARKERS 


prevent drop outs! 


Fits your 4'4” and 5” pins 
Color check speeds work 
flow. Marks every laundry 


lot! Keeps nets tightly 
closed, prevents snagging 


‘ n n ! ‘ 
LICENSED UNDER 0S. PATENT NO. 2564628 oe 


THE KEY-TAG CHECKING SYSTEM CO. WRITE FOR SAMPLES, PRICES 
6511 HOUGH AVENUE, CLEVELAND 3, OHIO ; 
J Cabeudanr 











Virginia Association of Launderers & Cleaners ne 
Hotel John Marshall 


Richmond, Virginia 
August 19-2), 1956 


\fassachusetts Laundryowners’ Association, Inc 
The Griswold Hotel 


Groton, Connecticut 
August 28-31, 1956 


(merican Institute of Laundering 
Denver, Colorado 


October 4-7. 1956 


New York State Launderers and Cleaners 


Association. Inc. 
Whiteface Inn 
Whiteface. New York 


October 11-13, 1956 


Institute of Industria) Launderers 
Hotel New Yorker 
New York. New York 


October 22-27, 1956 





New ideas - 


sales, production 





Tentative Program 


Thursday morning, October 4 
Early Bird Program—Four All 


staff members discuss phases of 


management, production, of- 


fice procedures ond new trends 


Thursday afternoon 
Convention opens officia))y — 


President's Annual Report 
Senator Gordon L. Allott (R., 


Colo.), guest speaker 


mMeanegement! 


New contacts - 


compare problems, 


plants and techniques! 


Friday morning, October 5 


Laundry Management session 


New pleasures - 
combine business 


end a Fol) vaecotion} 


(ndiana Drycleaning and Laundry [nstitute 
Severin Hotel 


Indianapolis, Indiana 
November 30—December 2, 1956 


Canadian Research Institute of Launderers and 
Cleaners 
Roya] Alexandra Hote) 
Winnipeg, Manitoba, Canada 


January 17-19, 1957 


Obituartes 


Elias D. Cohen, 74, vice-president, director and member of 
the executive committee of National Starch Products, Inc., New 
York, New York, died on July 25. Mr, Cohen had been associated 


with National Starch for 55 years. He was active in Shrine work, 
a 32nd degree Mason and a life member of Lodge No. 1, B.P.O.E 


Surviving are his wife and daughter. 





Ben Levy, Sr., 62, president of New Way Laundry and Drs 


Cleaning Company, Shreveport, Louisiana, died recently. A 
veteran of World War I, Mr, Levy was a charter member of the 
American Legion, Lowe-McFarlane Post 14, Shreveport Lodge 
115, F&AM and Harmony Club, Surviving are his wife, two 


daughters, and a son, Ben, ic who is associated with the laundry. 
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Saturday, October 6 


Palmer Hoyt, Editor, Denver 


Post, guest speaker 

plus 
Skits, special meetinas, enter- 
tainment 


and 


Yyme for relaxation 





operator of Pipestone 


Clarence J. Longstreet, 71. forme: 
Laundry and Okeh Cleaners, Pipestone, Minnesota, died on Jul 
3. Mr. Longstreet was a member of the Minnesota Laundry and 
Dry Cleaners Association, Minnesota Pigeon Association, Masonic 
Lodge, Chapter, Commandery, Shrine of Osman Temple of St 
Paul, Pipestone Shrine Club, Eastern Star, U.C.T., Fire Depart 
ment and Odd Fellows, He is survived by his wife, two sons and 


three daughters 


Franklin F. McClintock, proprietor of McClintock Laundro- 
mat, Troy, New York, died recently. Mr, McClintock was a vet- 
eran of World War II 


He is survived by his wife and mother 


Amza B. Messler, 71, former operator of Messler Laundry, 
Inc., Newton, New Jersey, died recently. Mr. Messler operated 
Surviving 


the laundry until his retirement about six years ago 


are two daughters. 


Walter Salomon, 63, proprietor of Globe Laundry and State 
Cleaners, Springfield, Massachusetts, died recently, Mr, Salomon 
Association in 


sister, 


a member of the Laundry and Cleaners 
three brothers and a 


Was 


Springfield. Surviving are 


Ellis Scott, 78, former laundry operator of Nyack, New York 
died recently. Mr. Scott was active in Pythian Circles, and was 
president of the Martinus-Hogenkamp Cemetery Association of 


New York City. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 
10¢ a word for subsequent, 
Help Wanted and Situations Wonted ods 5¢ o word for firs? insertion, 


or bold face type 15¢ a word, first insertion, 


consecutive insertion of the same ad. Advertisements set in capitals 
Minimum charge—$2.00 (new or repeat) 
for each subsequent, consecutive 


consecutive insertions. 
4¢ a word 


insertion of same ad, Minimum charge $),00 [new or repeat). Capitals or bold face type—double these rates 


Ads including full payment must be in our hands by the first of the month. 
Add cost of 5 words if answers are to come to a box number to be 


accompany a)) orders. 


forwarded by us, Rates are net: not commissionable. 
Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., 


Payment should 


New York 37, NN. Y. 








MACHINERY FOR SALE 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 


WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 
and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
production machines. Very reasonably priced. CUMMINGS- 


Machinery Co,, 313 Ten Eyck Street, Brooklyn 6, N. Y 


6767-4 


B-ROLL 120" AMERICAN and TROY IRONERS. REBUILT IN NEW MA. 


CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


30 x 120” 
ERS. Quality 


LANDAU Laundry 


AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. ¥. 


-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3-, 6 or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS, CUMMINGS-LANDAU Laundry Machin: 
ery Co., 313 Tan Eyck Street, Brooklyn 6, N. Y. 9368-4 
15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO. 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y, 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 


1 DOOR, MOTOR-DRIVEN, 30x 48”, 30x30”, 24% 36”, 24x24”, RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60’ AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


BASKETS, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 Ib. automatic stainless perk 
unit—10 |b. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended, Write for our availability list without obligation, 

1166-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 


Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 


with us. 1167-4 


American Cascade 42 x 84” Monel washer, 2 pockets, 2 doors, latest one 
shot doors. SPECIAL PRICE $1,795; 42 x 84” Hoffman Silvercrest Monel 
washer, less than 12 years old, SPECIAL PRICE $2,350. Above machines 


motor driven, guaranteed in good running condition, excellent buys. 


WILLIAMS LAUNDRY MACHINERY CO,, Inc., 37-37 9th St., Long Island 


City 1, N. Y. STillwell 6-6666. 872-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms, Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


August 15, 1956 


AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garmen} press; Forse mushroom presses. Very reasonably 


priced, Chicago Used & New Laundry Equipment Co., 3128 West Lake 


St., Chicago 12, Ill. NEwada 8-8849 89 


AMERICAN and TROY 5-Rol) 100” IRONERS, ironing goods on both 
teed. CUMMINGS-LAN.- 


Brooklyn 6, N. Y 


6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma 


305 Ten Eyck S1., Brooklyn 6, N. Y. 


ed for return 


Eyck Street, 


Can be arrang 


313 Ten 


ides in single pass 


DAU Laundry Machinery Co., 


1118-4 


chinery Co., 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 


CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 


WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 


CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co, 3)3 Jen Eyck Stree) 


Brooklyn 6, N.Y 6910-4 


48 x 120” ASHER FLATWORK JRONER, VERY ECONOMICAL MACHINE 


TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 
AMERICAN 17" MONEX 15” and 17” 


HIGH-SPEED EXTRACTORS, 
HOFFMAN WITH MONEL BASKET, CUMMINGS-LANDAU 


313 Ten Eyck Street, Brooklyn 6, N ¥. 6864-4 


BOCK 20” 
Laundry Machinery Co., 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN. 
ERY from the HAMDEN LAUNDRY AND SEVERAL OTHER PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-rol] 120” FLAT- 
WORK IRONER; American 6-ro]) 120” FLATWORK IRONER; 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 
pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, = sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR; 
all direct motor-driven, AC 290 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 


OR ‘PHONE: Sole liquidator: WILLIAMS LAUNDRY MACHINERY, 37-37 
9th St., Long Island City 1, N. Y., STILLWELL 6-6666. 790-4 


FOR SALE: 4-ro]] American flatwork ironer with Hamilton spring pad 
ding and vacuum and complete with four-speed motor for 3 phase, 60 
cycle, 220 volt AC; excellent condition; available immediately in Fargo, 
price $2,200 Contact Mr. A. A. Antonelli, 
Linen Supply Co., North, North Dakota 
2-7484, 


American 
Tel 


1223-4 


As is where is 


8 Second Street Fargo, 


3 American Champion Cascade 44x 120, 4-pocket Monel 


1 American Cascade, stainless-steel, 42 x 84 
2 Hoffman 36 x 54, 2-pocket 


GARDNER MACHIN- 


1261-4 


FOR SALE: 


washers, practically new 
6 Hoffman 42 x 96, 3-pocket Monel washers 
Monel washers, All 220/440 volt. Bargain prices 


ERY CORP., Box 10001, Charlotte, N. C 
PROSPERITY SPORT SHIRT PRESS UNIT, ALMOST NEW, in prime condi 


bosom-body press, yoke-collar press, 24” tum 


CUMMINGS-LANDAU LAUNDRY MA- 
Brooklyn 6, N. Y. 1256-4 


tion. Expansion sleever, 
bler and vacuum exhaust unit 


CHINERY CO., INC., 305 Ten Eyck St., 


COMPLETE HAERTEL FUR STORAGE VAULT SYSTEM—COOLING AND 


HUMIDIFYING UNITS, COMPRESSOR, FUMIGATION UNIT, CONTROL 
PANEL. FINE CONDITION, ACTUALLY OPERATED UNTIL RECENTLY. 


CUMMINGS-LANDAU Laundry Machinery Co., Inc., 305 Ten Eyck Street, 


Brooklyn 6, N. Y. 1258-4 
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MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 


$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL, -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
é a... 2: 4855-4 


RIGHT. CUMMINGS-LANDAU Laundry Machinery ig 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS GAS "HEATED ) CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 
48’ AMERICAN OPEN-TOP EXTRACTOR WITH MONEL BASKET AND 
MONEL SHELL; IN EXCELLENT MECHANICAL CONDITION. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
as Be 648-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Byek Street, Brooklyn a, Wh. ft. 4753-4 


40” TROY and TOLHURST, direct motor- diene ind belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
oyet Street, senteteamciaed 6, %. ¥. 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
a « 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


American 5-lane stacker, 7” Foldmaster, American small-piece condi- 
tioning tumbler with conveyor. Available due to merger of Buffalo 
General Laundries Corp. Excellent condition, good buy. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., INC., 305 Ten Eyck Street, 
Brooklyn, N. Y. 1250-4 


Huebsch tumblers, 36 x 30, 4-coil, steam-heated, in excellent condition 
Take them away at $150 each. Buffalo Laundry, 238 Fargo Ave., Buffalo 
13, New York. 1252-4 


For sale—5 American Tiltor Bosom Presses. Take your choice. $500 each. 
These presses are out of outstanding plants and have been properly 
maintained. Can be seen at our warehouse. Yarbrough Supply Co., Inc., 
2610 Charlotte Avenue, Nashville, Tennessee. 1290-4 


PILLOW-BAR—like new—at a bargain price. Talley Laundry Machinery 
Co., Greensboro, N. C. 1262-4 


TWO-ROLL 120” AMERICAN IRONER rebuilt in A-1 condition and guar- 
anteed. Talley L dry Machinery Co., Greensboro, N. C. 1263-4 





36x54 BUTLER DRYCLEANING WASHER, streamlined, motor-driven, 
all-metal. Talley Laundry Machinery Co., Greensboro, N. C. 1265-4 


FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 
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FOR SALE:—1—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless-steel curb; 2—AMERICAN NORWOOD 42 x 84” two- 
pocket, all-stainless-steel, motor-driven washers with American fully 
automatic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT 
Co., 3128 W. Lake St., Chicago 12, Ill. 511-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 


For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-steel 
motor-driven washer with automatic washman, 2—used 42 x 96” Ellis 
motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 
with twe sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE-7763. 9628-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 


36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door, 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Gr boro, N. C. 1269-4 





42 x 96 AMERICAN WASHER, 4- pocket, 4-door, Monel metal, rebuilt and 
guaranteed. Talley L dry Machinery Co., Gr boro, N. C. = 1270-4 








SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new 
Talley L dry Machinery Co., Gr boro, N. C. 1271-4 





48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C. 1272-4 





PANTEX TWO-GIRL COMPLETE SHIRT UNIT, a dandy buy. Talley Laun- 
dry Machinery Co., Greensboro, N. C. 1273-4 


PATTERSON-KELLY HOT-WATER TANK, 1,500 gal. capacity per hour, 
NEW, placed below cost. Talley Laundry Machinery Co., Greensboro, 
N. C. 1274-4 


60+ PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley L dry Machinery Co., Greensboro, N. C. 1275-4 








PROSPERITY 38” J. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Gr boro, N. C. 1276-4 





UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30x30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition 
Talley L dry Machinery Co., Gr boro, N. C. 1278-4 








36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


Dryer-Tumbler. 42 x 60” American Hy-Speed, style F drying tumbler, 1 


compartment, 1 door, M. D., 220-60-3 AC. No. 285-M-3483, $700. Write 
Fred Zugelter, Bethesda Hospital, Cincinnati 6, Ohio. 1298-4 
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MACHINERY FOR SALE (Cont'd) 





Sigmond Singer, 
1288-4 


Prosperity P. C. sports shirt unit, only used 3 months 
2795 Shore Parkway, Brooklyn 23, N. Y 


48” American Monex O.T Monel 
driven, 3-phase, practically new. Sigmond Singer, 2795 Shore Parkway, 


Brooklyn 23, N. Y 1287-4 


extractor basket and curb, motor 


FOR SALE: 6-rol] American Price $2,300. As is 
where is. Contact Mr. Karl Melberg, American Linen Supply Co., 47 
South Ninth St., Minneapolis, Minnesota. Tel. Federal 6-4612 1224-4 


flatwork ironer—used 


42x54 AMERICAN NORWOOD CASCADE WASHER, 
pocket, 2-door. Talley Laundry Machinery Co., Greensboro, N. C. 


Mone! metal, 2 
1266-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer; 
Ellis 54x 120” 9-pocket washer; American Cascade 42 x 84” 
washer; Troy 42x 72” American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
Hoffman 140F unit used two months; American 30 x 48 
unit with filter, still, etc., brand-new, Prosperity synthetic 


stainless 
washer, 


or cleaners; 
petroleum 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit 


1164-4 


FOR SALE—! used American 8-roll 120” 
1 used American 6-roll 
42 x 54” 
Chicago Used & New Laundry Equipment Co., 


flatwork ironer with motor and 
120” flatwork ironer 
and up, metal motor 
3128 W 


1307-4 


»!, standard machine 
50” Americar 


driven washer 


cont 


and Troy Notrux extractors 


Lake Street, Chicago 12, Illinois 








MACHINERY WANTED 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio 1145-3 





WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 
WANTED. LATE-MODEL AMERICAN OR PROSPERITY WEARING AP- 
PAREL PRESSES. SEND DESCRIPTION, PRICE AND LOCATION FIRST 
LETTER. ADDRESS, Box 1305, STARCHROOM LAUNDRY JOURNAL. -3 








POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired 73 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, II 711-36 





BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.; each guaranteed to excellent condition; sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 











REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 





S. SPITZER LAUNDRY MACHINERY SALES-SERVICE CO. New and re- 
built equipment. 556 E. 94th St., Brooklyn 36, N.Y. We repair all types of 
laundry machines. Specializing on all Troy Laundry equipment for the 
hospital and institutional laundries. Distributors for Huebsch tumblers, 
Henrici Bock extractors, Chicago ironers, washers, 
extractors, Glover's washers, extractors, Simplex and Gasway ironers. 
Specialties—Bishop products, press hoses, steam traps, valves, vee belts 
and parts. 1152-37 


washers, washers, 
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THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 


Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AI! shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17,N. Y. 








OPPORTUNITIES WITH 


andotfe 


REG. U.S. PAT. OFF. 


WYANDOTTE CHEMICALS CORPORATION, leading manufacturer 
of laundry washroom supplies, has inieresting openings as sales- 
service representatives for A.I.L. graduates or others thoroughly 
acquainted with laundry washroom procedures. Opportunities in 
numerous areas. Must be qualified to demonstrate washroom prod- 
ucts. Personality, sales aggressiveness and practical experience 
in laundry production and sales required. Applications treated 
confidentially. Salary, commission and bonus, plus car and ex- 
penses. Excellent hospitalization, insurance and retirement pro- 


grams. First rate opportunity for advancement with growing 


organization. Reply to Laundry and Textile Department, J. B 


Ford Division, Wyandotte Chemicals Corp., Wyandotte, Michigan 

















SALESMEN-DISTRIBUTORS WANTED 


Salesmen wanted for New York's leading household drycleaning com 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 
on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E. 102nd St., New York 29, N. Y 1016-14 





Wanted: Laundry machinery salesman for Eastern part of country. Must 
be thoroughly experienced in both new and used equipment of all types, 
aggressive, hard-working. Send complete resume including salary re 


quired. ADDRESS, Box 1248, STARCHROOM LAUNDRY JOURNAL. -1: 


Wanted: Experienced salesman for laundry machinery and equipment in 
Baltimore-Washington area, full time. Please send detailed information 
on experience and background. ADDRESS, Box 1249, STARCHROOM 
LAUNDRY JOURNAL. -14 


LAUNDRY DETERGENT SALESMAN: Good opportunity with well-known 
basic chemical manufacturer. Age 28-35 with three or fours years laun- 
dry experience or AIL graduate. Free to travel. Permanent. Write full 
details of age, education, experience and salary desired. ADDRESS, Box 
1255, STARCHROOM LAUNDRY JOURNAL. -14 


FLORIDA—leading distributor of national lines laundry-drycleaning ma- 
chinery needs first-class salesman who really knows the business. Com- 
mission against draw. Good job for right man. Must give all details on 
background to be considered. ADDRESS, Box 1303, STARCHROOM 
LAUNDRY JOURNAL. -14 








HELP WANTED 


Wanted: A man to take charge of a laundry and drycleaning plant doing 
$400,000 business a year. He must be sober and dependable with twenty 
to twenty-five years experience. Must be able to turn out quality work 
at a minimum cost. State salary expected. Floaters don't apply. We want 
a man with sticking ability. ADDRESS, Box 1179, STARCHROOM LAUN- 
DRY JOURNAL. 7 





MANAGER FOR LAUNDRY AND DRYCLEANING PLANT located in In 
dianapolis, Indiana. Annual sales volume exceeds $650,000. Must be 
thoroughly experienced in all phases of production and sales. Generous 
salary and bonus based on profits. Contact L. T. Carr, President Fame 
Laundries, Inc 1302-7 


ASSISTANT LAUNDRY MANAGER—700-bed hospital located in Indiana 
has opening for man age 25-45. Laundry supervisory experience re- 
quired. Send resumé including desired salary and snapshot. ADDRESS, 
Box 1304, STARCHROOM LAUNDRY JOURNAL. -7 


WORKING MANAGER for drive-in drycleaning and shirt laundry plants 
Thorough knowledge synthetic operation, mut be able to take full charge 
—train pressers, spotters and handle store clerks. Immediate opening, 
well-established, fast-growing company New Jersey area. Please state 
age, present employment, personal and business references, experience, 
education, income requirements. Enclose recent snapshot. All replies 
confidential. ADDRESS, Box 1285, STARCHROOM LAUNDRY JOURNAL. 

-7 
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SITUATIONS WANTED 


Would like to contact someone who is in need of a man with more than 
Sober, reliable 





25 years experience in both laundry and drycleaning 
and can furnish best of references 
LAUNDRY JOURNAL. 

25 years in the installation, rebuilding and repairing of laundry and dry- 
cleaning machinery, also installation and maintenance of laundry power 
plants. Desires position in institution or laundry as maintenance man in 
New York City, Westchester or Putnam County. ADDRESS, Box 1219 
STARCHROOM LAUNDRY JOURNAL. 5 
PLANT MANAGER AND/OR GENERAL MANAGER—Fxcellent back- 
ground in production in AAA-1 plants. Executive caliber. Emphasis on 
producing quality at low-cost wage incentives—work simplification— 
systems—methods. Desire position in New York City area. ADDRESS, 
Box 1171, STARCHROOM LAUNDRY JOURNAL. 5 
Foreman for mechanized volume rug cleaning plant in Middle West, 
experienced in all departments including repairing. ADDRESS, Box 
1297, STARCHROOM LAUNDRY JOURNAL. 5 


ADDRESS, Box 1299, STARCHROOM 
5 








PROFESSIONAL NOTICES 
CARRUTHERS’ BULLETIN—the statistical Bulletin for the 


cleaning industries—weekly sales reports—monthly cost 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
201-27 





laundry and 
trends and 


Washington. 








BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 


ness at low cost. Write for free samples. Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla. 607-10 











SUEDE AND LEATHER SERVICE 


redyeing, 
Open account 
regular 





refinishing. Hun 
Try our 
customer. 


suede cleaning, 
every state 
become a 
1430 Harrison St., 


Wholesale leather and 
dreds of satisfied customers in 
exclusive DAVOTEX process. You will 
Cc. O. D. CLEANING & DYEING CO., 


Iowa. 


Davenport, 
654-13 








LAUNDRIES and CLEANING PLANTS FOR SALE 





Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. 2 
Complete small laundry in center of fast-growing Virginia town for sale. 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Bo 

1201, STARCHROOM LAUNDRY JOURNAL. -2 
FOR SALE: LAUNDRY AND DRYCLEANING PLANT IN FAST GROW- 
ING MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW 
DOING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 
STARCHROOM LAUNDRY JOURNAL. -2 
Wyoming city of 5,000 has no laundry in operation. $18,500 buys you 
complete laundry with building, in uranium and oil booming Riverton 

Hugh W. Jones Agency, Riverton, Wyoming. Phone UL 6-3414 1300-2 
FOR SALE: RARE OPPORTUNITY—Located in Southeast Virginia, mod 
ern laundry & drycleaning plant, fully equipped new latest laundry & 
dry cleaning equipment. Two years old, housed in beautiful brick and 
steel building, 16,000 square feet on lot 310 x 150 feet. Drive-in area 
310 x 30 feet, concrete paved. Gross volume $175,000 a 
drive-in cash and carry. This is a money making proposition, owner 
must sell because of bad health. $50,000 required to handle. Complete 
details furnished to qualified interested parties. ADDRESS, Box 1301, 
STARCHROOM LAUNDRY JOURNAL. 2 


NOTICE TO ADVERTISERS 


In order to maintain a regular publication 
schedule, all classified advertisements must 
be received no later than the 30th of the 
month preceding that in which the advertise- 
ment is to appear. 


year, 50 
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Ad Booklet Ready 
To the Editor: 

We would enjoy having your book- 
let when available, “Advertising That 
Builds and Holds Laundry Business,” 
by Robert M. Place. 

RussELL L. MCKINNEY 
White Swan Launderers-Dry Cleaners 
Evansville, Indiana 


This booklet is now avail 
able at $1 per copy.—Epiror 


38-page 


Need Marketing Information 


To the Editor: 

According to AIL’s Bulletin Num- 
ber 495-2, April 1956 issue, “The best 
vear in the history of the laundry in- 
dustry was witnessed in 1955, accord- 
ing to reports received from all sec- 
tions of the country.” 

This statement, of course, is based 
on the industry’s dollar sales and far 
be it from me to question AIL figures, 
but my guess is that figured on pounds 
or units, 1955 was certainly not the 
best year in the history of the laundry 
business, but probably one of its poor- 
est from that standpoint. 

When it comes to figuring the ac- 
tual position of the professional laun- 
dry industry, AIL never has and still 
does not take into consideration two 
extremely important factors: 

(1) Increased potential market for 
the services they have to render due 
to increase in population. 

(2) Increase in prices. 

I think in avoiding, deliberately or 
otherwise, these two factors, they are 
doing the industry a serious disservice. 

Now I am all for more dollars com- 
ing into the laundry industry, but 
when the position of any industry is 
based solely upon dollar income and 
not on percentage of total potential 
volume of business, then I think the 
industry may be misled to the detri- 
ment of all concerned. 


H. G., New York City 


Marketing Data Scarce 
To the Editor: 

I have been gathering information 
for a paper on the merchandising as- 
pects of the commercial laundry, and 
I have encountered a scarcity of data 
pertaining to the use of laundries by 
the American public. 

I am interested in the patronage of 
laundries from the standpoint of per- 
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centage or segment of the population 
(such as income level, family unit 
size, repeat patronage, etc. )—that 
which might be termed “marketing in- 
formation.” 

Any such statistics you may be able 
to provide, or any reference to further 
sources, would be greatly appreciated. 

InviN THOMAS 
San Francisco, Calif. 


Ladies Challenged 


To the Editor: 

Re: You article “How to Woo the 
Housewife,” July issue. 

It’s all very well for the ladies to 
want this and that. But how can we 
produce it at a price they'll want to 
pay? 

Ladykiller 
St. Louis, Mo. 


Back Issues Help New Plant 
To the Editor: 

I have always read “Rhapsody in 
Bellew” with interest, but I don’t re- 
call using any specific items. They are 
thought-provoking and make you look 
at your own plant more critically. I 
suppose who these 
uses some of them without ever giving 
credit to the original thought. 

I know when I was building my 
present plant, now in operation for 
eight months, I very carefully read 
all the back issues of the JouRNAL 
and made careful notes and cutouts 
of anything I thought would be use- 
ful. I paid particular attention to the 
ads and wrote many of the manufac- 
turers. They were most cordial and 


everyone reads 


prompt in answering my inquiries. 
Some of the things I installed from 
just learning about them from your 





pages were automatic doors, auto- 
Let's Hear From You... 
We welcome your inquiries, your 


views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











matic racks, automatic valves on hot- 
water and cooling systems. 


M. W., California 


Lost Our Head 
To the Editor: 

Thanks very much for the fine treat- 
ment you gave AIL on the cover of 
your July issue. 

I know your intentions were good 
in your editorial on page 2 and I think 
the “I Like Mike” comment was rather 
sharp. 

However, you do have a slight error 
in that editorial. Actually, the board 
of directors at AIL elects a new direc- 
tor only to fill an unexpired term 
which results when an incumbent 
member passes away, resigns or is 
removed tor some other reason, 

John Slick and John Monohan were 
elected by the membership of their 
respective districts. I want to 
make this clear because we don’t want 
folks to think that board directors are 
anything other than a 


just 


selected in 
democratic manner! 

GLENN C, LANGE, Manager 

Publicity and Editorial Department 

American Institute of Laundering 


But, of course. Sorry, if we created 
that impression.—Ep1ror 


Reader Provides Scoop 


To the Editor: 

I thought that you might be inter- 
ested in hearing what we laundry peo- 
ple are doing down in the Southern 
part of the country. 

Business is mighty 
We just recently remodeled 
our plants, the Capital City Laundry. 
Enclosed are some pictures taken be- 
fore and during our opening. 

This plant was organized in 1893 
and is about the oldest laundry still in 
existence in the South. 

The “totem pole” sign, of which I 
have enclosed a picture, is probably 
different from anything you will ever 


good with us. 
one of 


sce. 
Our recent remodeling is the talk of 
Montgomery and has also been re- 


flected in our increase in business. 
Cuares M, Situ III, Vice-president 
Capital City Laundry 
Montgomery, Alabama 


Watch for cover and story in our 
September issue-—Ep1ror 
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MAZE or 
MECHANICAL SIMPLICITY? 


Before you buy 
a NEW WASHER... 
LOOK AT THE BACK TOO! 


Most washers are built with a maze of belts, pulleys, 
wheels, wires and gears ... unnecessary working 
parts that break down or go “out of sync."’ 





Only the Cook Washette is engineered for 
MECHANICAL SIMPLICITY... designed with 
fewer working parts. 


There is less mechanical failure, less maintenance, 
less service... SPECIA 


NO DOWNTIME! 


Only Cook Washettes are crafted of indestructible 
STAINLESS STEEL . . . meet the requirements of every 
plumbing and electrical ordinance in America. 


iT COSTS NO MORE TO OWN A COOK WASHETTE 


...it costs less to operate a Cook Washette! 


May we show you the facts ... the BIG 
PROFIT-MAKING STORY? 


Write for your NEW Cook Washette Catalog and 
nearest Authorized Cook Distributor. 


MACHINERY CO. 
INC. 
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One detergent does it in your washing 


“ RISUDZ 


It’s a simple formula—washmen like it—and the work is beautiful. 


DRISUDZ On the break to a good heavy suds. Then a suds 
without supplies—just carry-over—maybe two or three 
on heavy soil—and the load is clean—half-rinsed— 


and ready for a light bleach. 


Let your Cowles Technical Man 
help you set up this simplified 
Quick Service DRISUDZ 
Formula. You can offer pre- 
mium service —the very best 
in quality — at regular prices. 


CHEMICAL COMPANY 





7016 Euclid Ave. Cleveland 13, Ohio 





